MIN KUANINLD 


7 a 
vs . 


a 





4 
4 ¢ 2 ry 
> 
” Pte: # é g ” 








TTT 
7 


AN ANNUAL BUYER’S GUIDE AND REVIEW 
OF QUALIFIED FILM PRODUCERS SERVING 
ADVERTISING ¢ INDUSTRY « GOVERNMENT 
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AMERICAN CAN COMPANY: “VITAMIN 
RIVERS in color, the 16mm show you made 
for us last year, bids fair to set an all-time 
high in school demand.” 


ASSOCIATED MERCHANDISING CORPORA- 
TION: “We found the people at Caravel to 
be extremely cooperative at all times, gentle- 
men of their word, and sticklers for detail. 
Of equal importance, they never lost interest 
in our complicated problems and put consider- 
ably more time and effort in our production 
than their contract called for.” 


AMERICAN TELEPHONE AND TELEGRAPH COM- 
PANY, LONG LINES DEPARTMENT: “Let me 
express to you personally the appreciation of 
us all for the craftsmanship, patience and un- 
derstanding which you have displayed ever 
since that first distant meeting.” 


GODFREY Lt. CABOT, INC.: “I am really very 
happy about our two new films, A STUDY 
IN BLACK and GOOD COMPANY, which 
Caravel produced for us. The superior qual- 
ity which your competent staff built into 
these two productions is in a great way re- 
sponsible for their success as sales and public 
relations activities.” 


FULLER BRUSH COMPANY: “I can’t think of 
anything which would express more satis- 
faction than the fact that we have just con- 
tracted with you to do a second picture.” 


CLINTON FOODS, INC. (AGENCY — MAXON, 
INC.): “It has been the general consensus of 
opinion that this industrial motion picture, 
GROWTH INDUSTRY, is one of the finest 
its viewers have ever seen . . . I want to ex- 
tend my thanks to you for a very superior job 
of cooperation—by a group of people who 











have demonstrated that they know the busi- 
ness of making color motion pictures from 
A to Z.” 


CLUETT, PEABODY & CO., INC.: “We are 
mightily pleased to have been honored with 
first prize for the best 16mm motion picture, 
ENTERPRISE, which your organization 
helped us produce . . . Congratulations to 
Caravel!” 


THE GENERAL FIREPROOFING CO.: “You will 
undoubtedly be glad to know that our latest 
film . . . is being excellently received in the 
field. During the first sixty days we are able 
to trace a large number of direct orders to 
the film.” 


NATIONAL LUTHERAN COUNCIL: “We have 
been pleased with Caravel Films for the 
understanding manner in which they have 
assisted and cooperated with us in the prep- 
aration of the script, the filming of the stories 
and documentaries and the final production. 
We have been aided in these film productions 
by the stimulus of your artistic imagination 
and your sensitivity to the particular religious 
needs of our appeal. We have been completely 
satisfied with your cooperation in these films 
and unhesitatingly recommend your work for 
consideration of other religious groups.” 


NEW YORK TELEPHONE COMPANY: “The two 
films have been shown to many thousands of 
our people, and their reactions seem to con- 
firm our high hopes. They have been favor- 
ably received and very favorably commented 
upon.” 

THE PURE OIL COMPANY: “Today we showed 
our new color sound motion picture, TO- 
MORROW BEGINS TODAY, to the Chair- 


IS KNOWN 
BY THE COMPANY HE KEEPS 


WE COULD FILL MANY PAGES with commendatory letters from Caravel clients. The 
following excerpts, from just a few of these letters, tell their own story... 


man of our Executive Committee, Chairman 
of the Board, President of the Company, 
three vice presidents and a half dozen more 
assistant vice presidents, Without exception 
they are extremely enthusiastic about the film, 
and feel it is the best thing the company has 
ever had along this line.” 


RAYBESTOS-MANHATTAN, INC.: “It is a rare 
thing these days to have your business ap- 
preciated; and to get such willingness and co- 
operation in exchange is indeed a great satis- 
faction and pleasure. We do want to thank 
you all for the fine Caravel service.” 


ROYAL TYPEWRITER COMPANY, INC.: “We 
want to express our appreciation to each staff 
member of Caravel Films who assisted in the 
development of our movie RIGHT—AT THE 
START for their excellent cooperation and 
personal interest displayed during and since 
production. Reports from various parts of 
the country indicate that the film is being well 
received by typing educators.” 


SOCONY-VACUUM OIL COMPANY, INC.: 
“Many verbal comments from directors, man- 
agers, salesmen, dealers, and consumers as- 
sure us of another hit. Once again Caravel 
came through. Of course, after eighteen years 
and about fifty pictures, we should be accus- 
tomed to this sort of thing.” 


TOWLE MANUFACTURING COMPANY: “The 
sound slidefilm which you have just com- 
pleted for us, ONE FOR THE BOOK, has 
been very well received by our management 
and sales organization. The entire produc- 
tion is a top-quality job and we are proud to 
show it to our dealers as a Towle and Cara- 
vel Production.” 





The people responsible for the foregoing statements (names on request) speak 
from personal experience. We are immensely grateful for their confidence — 
and for their generous appreciation of Caravel service and Caravel teamwork. 


CARAVEL FILMS 


INCORPORATED 


730 NEW YORK e 


PIFTH AVENUE eo TEL. CIRCLE 72-6110 








America’s 
Finest 
Color 
Duplicating 


Film 


COMPARE IT... 
AND BE CONVINCED! 


There’s one sure way of discovering the supe- Then compare it...feature for feature. ..with 
rior quality of a great duplicating film like the color duplicating film you’re now using. 
ANSCO TYPE 238. Authorize your labora- You'll be convinced, it’s the finest color du- 


tory to make up your next orderon TYPE 238. _ plicating film you’ve ever used! 


COMPARE for finer definition 
COMPARE fer faithful color reproduction 
COMPARE ter cleaner, whiter whites 
COMPARE fer high-fidelity sound 


Dp L U S eee fast processing service through New 


York, Chicago, and Hollywood 


ANSCO, BINGHAMTON, NEW YORK. A DIVISION OF GENERAL ANILINE & FILM CORPORATION. “FROM RESEARCH TO REALITY.” 
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Bell «Howell g¢¢s action’ 


...helps American Airlines lead the world in passengers carried / 


“The Bell & Howell equipment has contributed greatly to our rec- 
ord of carrying more passengers than any other airlines in the 
world,” says Mr. James Dearborn, Director of Advertising, Ameri- 
can Airlines. “America’s leading airline has always been keenly 
aware of the sales ability of Filmosound...and because of the 
dependability of these Bell & Howell projectors . . . the quality and 


You buy for life 


when you buy 


Bell ¢ Howell 


16mm Single-Case Filmosound. Precision built for the finest 
troubie-free performance — guaranteed for life. Full, natural 
sound, light weight, fast threading, complete film protection. 
New Super Proval lens gives brighter, zlearer pictures. 


NUMBER 2 + VOLUME 


availability of servicing in each of the 77 cities the ‘Flagship’ Fleet 
serves ... we are planning even greater future use of Filmosound.” 

Bell & Howell Filmosound projectors can sell as successfully 
for you. You can show people exactly what they are buying. And 
you can depend on Filmosound projectors to give your sales films 
an effective, flawless showing! 


eee" 


Guaranteed for life. During life of the product, any defects 
in workmanship or materials will be remedied free (ex 
cept transportation) 


(Tear out and send today) 


Bell & Howell Company 
7108 McCormick Road, Chicago 45 


Please send me free of charge your helpful booklet, 
“Movies Go to Work.” 
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AN EDITORIAL FOREWORD 


% The film title above, from a United States 
Steel Corporation picture of recent date, pro- 
vides both a symbolic challenge and a “fore- 
word without words” to the unfinished busi- 
ness of producing better business, factual and 
educational films to which every qualified 
producer reporting in good faith to this first 
annual Business Screen National Production 
Survey most emphatically subscribes. 

To be good pictures, there must first be 
good ideas, and such films are born of mu- 
tual understanding between informed spon- 
sors and capable producers. Upon this foun- 
dation professionals alone can raise the 
structure with efficiency and the technical 
perfection at once obvious to the audiences 
for whom they are intended. 

Directories of all kinds, local and national, 
have listed without restraint all those who 
claim these abilities. This Business Screen 
report is a first attempt to put forth the mini- 
mum facts which a prospective film buyer 
should have to guide his procurement activ- 
ities. That is why hundreds of mail inquiries 
were directed to all listed companies of every 
description throughout the U. S. asking for 
the essential facts presented in the twenty 
solid pages which begin on page 37. To each 
concern, where necessary, we sent four con- 
secutive requests, followed in many cases by 
further correspondence and telegrams. 

A complete report in each case will include 
the listing of at least five recent productions 
and sponsors. These films are, in a sense, the 
producer's references. They indicate the kind 
of work he does, the kind of companies or 
groups he serves, and their projection by the 
prospective sponsor will provide a minimum 
guide to the producer's creative and technical 
qualifications. 

101 U.S. film producers have furnished 
complete factual data to this national report. 
Only four failed to supply the titles of re- 
cently-produced films. The inevitable omis- 
sions and a few extravagances in this first 
effort will be swiftly corrected—as they are 
made known—in future issues of this pub- 
lication. -OHC 
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“The National Business Journal of Audio-Visual Communications” 


ANNUAL PropuctTion Review NUMBER 


Preview of Contents 
Standards for the Factual Film Buyer 
The ANA Films Committee Checklist of Responsibilities 


Government Standards for Film Procurement 


A Review of Sponsored Film Awards 
The International Festivals at Edinburgh and Venice 
The Freedoms Foundation Awards: 1950 and 1949 Selections 
Film Festivals Provide Award Juries: Cleveland’s Film Festivals, 
The Cleveland Management Clinic, Boston and Chicago Festivals 

Public Relations, Public Utility and Financial “Oscars” 
National Committee Honors Safety Films & Slidefilms 

The National Safety Awards From 1942 to 1951 


Geographical Index to Production Resources 

Business Screen Surveys Our Film Production Resources 
New England Region: Connecticut, Massachusetts 
Metropolitan New York City 
Middle Atlantic Region: New Jersey, New York State 

Pennsylvania and Washington, D. C. 
Southeastern Region: Georgia 

Kentucky, Louisiana, North Carolina, Tennessee 
East Central Region: Indiana, Ohio 

Detroit, Michigan 
Metropolitan Chicago Area 
West Central Region: Illinois, lowa 

Minnesota, Missouri, Wisconsin 
Southwestern Region: Texas 
Mountain States Region: Colorado 
West Coast Region: Northern California 
Metropolitan Los Angeles Area 
Pacific Northwest Region: Oregon. Washington 


Canadian Film Producers 


Editorial Features and Departments 

IAVA Holds Fourth Annual Meeting: Picture Story 
Business Screen Camera: Public Relations Society Stages 

First Annual Audio-Visual Clinic 
The DuPont Story: Film Review 
In the Picture Parade: Notes About New Films 
Business Screen Executive: Personalities 
New Products: Audio-Visual Equipment & Accessories 
On the Production Line: Men Who Make Pictures 


Pius: Tae Nationat Directory oF VISUAL 
EpucaTion DEALERS AND DISTRIBUTORS 


Issue Two of Volume Twelve e 


March-April ¢ 195] 


Issue Two, Volume Twelve of Business Screen Magazine published March 28, 1951. Issued & times 
annually at six-week intervals at 150 East Superior Street, Chicago 11, Illinois by Business Screen Maga- 
zines, Inc. Phone WHitehall 4-6807. O. H. Coelln, Jr., Editor and Publisher. In New York City: Rob- 
ert Seymour, Jr., 489 Fifth Avenue. Telephone Riverside 9-0215 or MUrray Hill 2-2492. In Los An- 
geles: Edmund Kerr, 6605 Hollywood Blvd. Telephone HEmpstead 3171. Subscription $3.00 a year: 
$5.00 two years (domestic); $4.00 and $7.00 foreign. Entered as second class matter May 2, 1946, at the 
post office at Chicago, Illinois, under Act of March 3, 1879. ntire contents Copyright 1951 by Business 
Screen Magazines, Inc. Trademarx registered U.S. Patent Office. Address advertising and subscription 
inquiries to the Chicago office of publication 
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welt 201 ’ Freedoms Foundation was chartered in 1949 


R UNDERSTANDING 


r 


for the specific purpose of conferring annual 
awards on Americans who make outstanding 
contributions to a better understanding of 


freedom by the things they write and say and do. 


Twenty-seven such awards have been made to 
public-minded organizations that have spon- 


sored motion pictures dedicated to the ideals 


1950 


“A LETTER FROM AMERICA” oa : 
Goodyear Tire & Rubber Co. It has been our privilege to write and produce 


of our country. 


the pictures that merited seven of these awards. 
“IN BALANCE” 
pesvenaic Adding Maint Ca. e are proud to be associated with clients whose 


projects bear witness to their vision and their 
“OUR AMERICA” 


ee ‘ , devotion to the concept of American freedom. 
Dodge Division, Chrysler Corp. 


1951 


“IN OUR HANDS” 
Borg-Warner and Inland Steel 


“PROOF THROUGH THE NIGHT” 
Nash Motor Division, Nash Kelvinator 


“A CLOSED BOOK” 


Farm Bureau Insurance Companies 


“UNSEEN HORIZONS” 
Obio Oil Company 


WILDING 


PICTURE PRODUCTIONS, INC. 


MOTION PICTURES «+ SLIDEFILMS - TELEVISION FILMS 


- Br ey 
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It's so easy to use, too! Designed for extreme simplicity of operation 
combined with maximum efficiency. Finger tip tilt control, instantaneous 
framing and clear, needle-sharp focusing all combine to make Viewlex top 
choice for slide or filmstrip projection before sizeable audiences. The quiet 
and powerful, motor-fan model gives utmost protection and safeguards the 
life of valuable films and slides. 
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SOUNDS like a million! 





Give it the benefit of RCA VICTOR engineering! 


First-rate visual presentation must have the support of true-to-life 
ear-appeal to do its job most effectively. That's why America’s 
major slide film producers rely on RCA Victor for a thoroughly 
engineered record. RCA Victor's 50 years of experience and 
advanced electronic techniques assure you unbeatable service in... 


RECORDING PROCESSING PRESSING 


@ The most modern sound-reproducing equipment and facilities . . . latest 
developments in automatic framne-progression recording. 


@ Engineers who specialize in slide film recordings assure the best presentation 
of your slide film story. 


@ Pure Vinylite plastic records—both standard and microgroove — packaged 
in special slide film shipping cartons when desired. 


@ An extensive music library service. 
Contact an RCA Victor Custom Record 


Sales Studio, Dept. 3E: 


NEW YORK: 120 East 23rd Street 
oo custom 
ORegon 7-8000 : : 
CHICAGO: 445 North Lake Shore Drive ---—---74-- Radio Corporation of America 
Chicago | I, Illinois RCA Victor Division 
Whitehall 4-3215 re cor 
HOLLYWOOD: 1016 North Sycamore Avenue 


@ Careful handling and prompt delivery. 


Hollywood 38, California — eee ee ee ee ee ee 
Hillside 5171 


Write for our Custom Record Brochure today! sales Cnsiesoete 
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SMPTE Convention Will Open 
April 3; 50 Papers on Agenda 


li 7 > /, * More than fifty technical reports 
= ae b on new developments in equipment 
and techniques, with emphasis on 


GIVES YOU motion pictures and television for 


industrial, medical and _ military 
uses, will be heard by members of 
the Society or Motion Picture 


AND TELEVISION ENGINEERS at the 


6%h semiannual convention April 
30 through May 4, with headquar- 
ters at the Hotel Statler in New 


York. 
from Camera to Screen With scientists, engineers and 
technicians from all branches in at- 
tendance, the opening session will 
be marked with a presentation of 
papers chosen to cover a wide field 
ography is only the of activities, according to William 
COLOR FILM DEVELOPERS, Models 19, 20 re. The steps C. Kunzmann, convention vice pres- 
and 26 completely and avtomatically process Ansco . y important ident of the Society. s 
Color Film to highest professional standards. 35mm and and rity and Three sessions will be held daily 


lémm models. Handle both camera and print stock. En- perfectié in Hol- after opening day, with the ban- 
tirely self-contained with refrigeration and re-circulating quet-dance May 2nd. 
systems, air compressor and positive temperature controls. lywood anc ton- W. ale olin: Seen 


Fearless proces Kodak Company is program chair- 
while assuring man. Heading the papers commit- 
efficiency, speed, tee is E. S. Seeley, of the Altec 
DOUBLE HEAD PRINTERS, 35mm ond 16mm, and dependability. Service Company, New York. 
offer four practical printing procedures: 1. Composite 
print with positive stock and picture negative threaded Advertising in Mobilization Era 


over one head and sound negative on the other. 2. Is A.A.A.A. Theme on April 19-21 
Double print makes two positive prints from one nego- 


tive. 3. Single print, using either head independently. ® Advertising in a mobilized econ- 
4. Double print using both heads independently with omy is the central subject of the 


two rolls of negatives. Operates in either direction. 60 f 33rd annual meeting of the AMERI- 
or 120 ft. a minute. 8 & W and color. 


CAN ASSOCIATION OF ADVERTISING 

Acencies April 19 through 21 at 

the Greenbrier hotel, White Sul- 

phur Springs, W.Va. Because the 

reservation list must be limited to 

400, only key officers of media and 

advertising organizations are being 
invited. 

Senator Paul H. Douglas of Illi- 

nois will speak at the annual din- 

TESTER ond Sensi- ner. Among other convention speak- 

single frame print tests with ers will be Dr. Richard Glenn Get- 

. Provides a quick, easy and ac- tell, chief economist, Time, Inc.; 

smining the proper filter peck to be weed Ralph W. Hardy, director, Govern- 

ing. Valuable in balancing two print stock emul- F : “oe 

, indicating variations in overall speed and individual layer ment relations department, National 

speed and in determining the proper processing techniques to Association of Broadcasters: and 

control variables of contrasts. Dr. Ernest Dichter, psychological 


consultant. 


Castle Announces Defense Film 
Write for information on specially-built “Survival Under Atomic Attack” 


Ahe equipment for your specific needs. * For home, school and factory 
showing is the new 16mm sound or 
HOUSTON * DEVELOPING MACHINES » COLOR PRINTERS » FRICTION HEADS silent Castue film, Survival under 


© COLOR DEVELOPERS « DOLLIES * TRIPODS * PRINTERS * CRANES Atomic Attack!, available in three 
FEARLESS editions from UnitteEp Wor.p 





Py, . Firms, Inc., 1445 Park Ave., New 
Ce fic walt fe 11801 W. OLYMPIC BLVD + LOS ANGELES 64, CALIF. York City 29. An 8mm version and 


a 35mm filmstrip also may be had. 





"WORLD'S LARGEST MANUFACTURER OF MOTION PICTURE PROCESSING EQUIPMENT’ 


c — ——— BARGAINS in brand new 
REPORT ALL NEW TECHNICAL AND TRAINING FILMS TO BUSINESS SCREEN || 16mm sound ENTERTAIN- 
* A complete registry of all existing technical and any new pictures completed, whether for internal | | MENT FEATURES. $75.00 to 
training motion pictures produced by and for busi- or external use, so this listing can be maintained $125.00 per print, outright sale. | 
ness and industrial purposes is maintained by the for the benefit of all. Address all notices to: Index Send for free list. EDWIN 
Editors of Business Screen. Please notify us of of Training Films, 150 E. Superior, Chicago 11, IIL. SCHNATZ, Route 4, Xenia, O. 
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A few of the sponsors 


CARNATION COMPANY 
UNIVERSITY OF WASHINGTON 
FORD MOTOR COMPANY 
U.S. CHAMBER OF COMMERCE 
SHELL OIL COMPANY 
CATERPILLAR TRACTOR COMPANY 
GENERAL ELECTRIC 
E. I. duPONT de NEMOURS & CO 
ERIE ADVERTISING AND SALES CLUB 
SURFACE COMBUSTION CORP 
SYRACUSE UNIVERSITY 
ADVERTISING CLUB OF WILMINGTON 
ALLIS-CHALMERS MFG. CO 
AMERICAN ASSN. OF ADV. AGENCIES 
CHICAGO TRIBUNI 
NATIONAL CASH REGISTPR CO 
THE BORDEN COMPANY 
CENTRAL ARIZONA LIGHT & POWEI 
BURNS & COMPANY, LTD 
HE BOISE AD CLUI 
J. WALTER THOMPSON COMPANY 
SERVEL, INC 
AUSTRALIAN ASSN. ADV. AGENCII 
THE INLAND DAILY PRESS ASSN 
GANNETT COMPANY 
STANDARD-VACUUM OIL COMPANY 
ia P 'HE GRAND RAPIDS PRES 
ans than a year ago, the dramatic story of advertising ind 1 THE GOODYEAR TIRE & RUBBER CC 
enterprise was first told to America in “The Magic K THE MILWAUKEE SENTINI 
; ADV. CLUB OF NEW ORLEAN 
WALSH ADVERTISING COMPAN’ 
ADV. FEDERATION OF AMERIC 
INDUSTRIAL MAINTENANCi 
" LEVER BROTHERS COMPANY 
PUTMAN PUBLISHING COMPANY 
SEAGRAM DISTILLERS CORPORATION 
JOHN DONNELLY & SONS 
CLEVELAND ADVERTISING CLUB 
BROWN-FORMAN DISTILLERS CORP 
AITKIN KYNETT COMPANY 
EASTMAN KODAK COMPANY 
OUTDOOR ADVERTISING ASSN 
BROWN SHOE COMPANY 
ELECTRO-MOTIVE DIVISION OF G.M 
THE $EVEN-UP COMPANY 
sCOTY PAPER COMPANY 
BULOVA WATCH COMPANY 
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STUDIOS LIFE MAGAZINI 
ADVERTISING CLUB OF LOS ANGELES 
HOLLYWOOD 28, CALIFORNIA 
THE NEWBURGH NEWS 
NEW YORK * CHICAGO «+ DETROIT + MINNEAPOLIS 


U.S. DEPARTMENT OF COMMERCI 











“Meet Outstate 
Michigan” 


A 30 minute Sound 
Color Motion Picture, 
Covering Industrial, 
Agricultural and 
Recreational Facilities 
of Michigan outside 
Detroit. 


Sponsored by 
Consumers Power Company 
Jackson, Michigan 


This production is currently being 
released to Civic Clubs, Educa- 


tional and Industrial Groups. 


Our clients include Pan American World Airways, Atlantic Division; 
Southern Bell Telephone and Telegraph Company; Mary Grey Hosiery Mills; 
Presbyterian Church in the U. S.; The Southern Company, and Subsidiaries: 
Georgia Power Company, Alabama Power Company, Mississippi Power 
Company, Guif Power Company; Deere & Company; Central and South 


West Corporation, Jefferson Mills and others. 


Serving American Industry for 14 Years 


CHARLES D. BEELAND COMPANY 


Motion Picture Production 
16MM...35 MM... Televisuals 


Walton Building Atlanta, Georgia 


Scott Fletcher Leaves EB Films 

to Join the Ford Foundation 

* C. Scott Fletcher, who has re- 
signed the presidency of Encyclo- 
paedia Britannica Films, Inc., effec- 
tive next month, to join the staff of 
the Ford Foundation, brings to the 
Foundation’s educational program 
in the field of human welfare wide 
experience in the business and pro- 
fessional world. 

In World War II he was an ex- 
ecutive director of the Committee 
for Economic Development, of 
which he now is a trustee. He 


| served the Studebaker Corporation 


in many parts of the world before 
becoming EBF’s president in 1946, 
was chairman of the finance com- 
mittee of the Film Council of Amer- 
ica for two years, is a trustee of 
the China Institute of America, a 
member of the Board of Editors of 
Encyclopaedia Britannica and di- 
rector in charge of the original pub- 
lication of the Great Books of the 
World. 

As EBF president he established 
five regional managerships with dis- 
trict managers in practically all 
states. The company’s operations 
have expanded to the production of 
100 filmstrips, a library of 400 
classroom pictures with a distribu- 
tion increase of 25 per cent, and 
the making of films in new fields of 
adult education. 


Film Featured in Heart Drive 

Now Available to All Groups 

* Now available generally is Guard 
Your Heart, the AMERICAN HEART 
ASSOCIATION motion picture which 
features the current campaign of 
the organization and its local afhl- 
iates. The production story has as 
its central character a middleaged 
worrier who returns to a normal 
pace of living after a sound warn- 
ing from within. 

The picture, indorsed by a jury 
of heart specialists of the American 
Medical Association, and by Indi- 
ana University’s Audio-Visual Edu- 
cation Center for its “interesting 
plot framework and excellent ani- 
mated sequences,” may be pur- 
chased from Bray Studios, Inc., 729 
Broadway, New York 19. 





You can buy titles for less than 


KNIGHT QUALITY sells for, but 
you cannot get greater value at 
any price. That's why our titles 
cost less in the long run. 


THE KNIGHT STUDIO 


341 E. Ohio Street, Chicago 11, Illinois 
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RCA’s new 400 Junior 


(Complete Single-Case Portable) 


The new “400” Junior has all the features 
you have looked for in a 16mm sound 
projector. It is compact and portable. 
Speaker in lift-off cover, projector, and 
connecting cables are all contained in an 
attractive lightweight, single-case unit. 

Easy and quick to set up. So simple to 


16mm Sound Movie Projector 


thread, even a child can do it. Pictures at 
their best in brilliance and contrast. 
Sound reproduced with dramatic realism 
and full tonal range. Meets every require- 
ment of fully professional quality. Priced 
within limited budget requirements of 
schools, churches, business and industry. 


| 
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oo seommagspe: 


Convenient to handle. 
Easily carried. 


So light in weight 
a schoolgirl can pick it 
up to place on a table. 





Write Dept. O-17 for complete information. 


VISUAL PRODUCTS 


RADIO CORPORATION of AMERICA 


EHGCIHNEERING PRODUCTS DEPARTMENT. CAMDEN. HM. 4. 


tn Conede: RCA VICTOR C Limited, 
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They see 
better and 

remember 
longer... 








with the new 
4-way Better 


RADIANT 
SCREEN 


Every member of your audience— 
from a class or meeting room to a 
big auditorium—will pay more at- 
tention to projected pictures when 
they are shown on Radiant’s amaz- 
ing “Vyna-Flect" screen surface. 
All pictures are more brilliant. 
Black and whites or colors are 
clearer, sharper, truer. That's why 
interest doesn't lag. That's why 
your message sinks in more deeply 
—and is remembered longer 
A Really Improved Screen Fabric 

The new “Vyna-Flect” screen fab- 
ric is made by an exclusive Radiant 
process. Millions of tiny mirror- 
like beads reflect the light instead 
of absorbing it—-which assures you 
the brightest, clearest pictures. 
This surface is mildew-proof and 
washable—so that you can always 
have a perfect projection surface. 
Finally—the surface is lame-proof 
—providing added safety 


Send for FREE BOOK 
“More Brilliant Projection” 


crammed with practi- 
cal information on 
how to get the best 
projection under oll 
conditions At the 
some time we will 
send you a sample of 
the new Radiant 
Vyno-Flect screen 
fabric so you con see 
how much befter your 
pictures look on this miracle fabric. 


RADIANT MFG. CORP 
1232 Se. Telmen, Chicege & 


RADIANT 
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The Business Film Year 


* 1950 was a good year for the business film 
industry. There wre, in general, more pictures, 
better pictures and more people to see them than 
in any other year before. 

Writers and directors strove mightily for the 
human effect. More_effort was made to under- 
stand the audience and to create films that would 
get inside minds, not just talk at them. In many 
cases this showed effectiveness, in others, un- 
fortunately, the result was merely a spurious 
folksiness. Under the best direction, non-profes- 
sionals walked away with the best portrayal of 
believable characters. Script writers, with nota- 
ble exceptions, followed story formulas that have 
been familiar for years. In truth, many script 
formulas were concocted by writers reluctantly 
through sponsor insistence, but the result was 
the same. There needs to be much more willing- 
ness all around to use more imagination and to 
try new story telling methods. 


BetTer CoLtor anp More or I1 

Color was used more in 1950 and it was al- 
most always better color. This was due not only 
to improved film stock but also to more experi- 
mentation and greater knowledge of what can 
be done with color. Cameramen seemed less 
satisfied with producing garish displays of the 
primary colors, succeeded in showing scenes 
with normal, realistic, more believable tints. 
Some of the best examples were, indeed, se- 
quences in fog, rain, nighttime and dust, proving 
for sure that the old axioms on color restricting 
its use to the best conditions are not true. 

Art directors showed a few new ideas that 
were interesting. Model animation gained new 
impetus. In slidefilm work new techniques of 
wash and stick drawings and cut-outs showed 
an ingenious treatment of cut and dried stuff. 

Many large corporations still relied on non- 
specialized, often uninformed film procurement 
and supervision officers. This is a hard nut to 
crack because many firms will always be “once- 
in-awhile” film users, have no opportunity to 
develop experience. The accumulated know-how 
of specializing film executives such as members 
of the Industrial Audio Visual Association could 
do wonders if applied to the problems of many 
companies not now members. With constantly 
expanding membership and greater interest in 
the semi-annual workshop sessions, the I.A.V.A. 
is doing much to alleviate this problem. 


FiLmM EXECUTIVES IN RESPONSIBLE ROLE 

Responsible and intelligent executives in charge 
of sponsored film programs are important in 
counterbalancing the conflicting interests of two 
widely divergent proponents of the non-theatrical 
film: the rabid aficionados sitting around in 
avant garde art film groups, and the hardfaced 
tycoons who insist on eking out as much com- 
mercialism as possible in each reel. 

Advertising agencies were even less of a factor 
in the business film field in 1950. Actually the 
great majority of commercial films are not “ad- 
vertising” in any sense, cannot be handled 
easily on a 15% commission basis, and most 
agencies are not equipped to provide adequate 
service on a fee basis. There was wider recog- 
nition that although television subjects, short 


or long, are “commercial” and on film, they are 


a distinctly different medium from the business 
film for specialized audiences. 

Not many, but a few new business film pro- 
ducers of real stature gained recognition during 
the year. For the most part, a process of attri- 
tion continued to eliminate the enthusiastic semi- 
pro’s with limited war-time experience, and the 
opportunists who set up shop to capitalize on 
TV films with a few business films per year for 
gravy. 


EQuipMENT CoNTINUES IN GOOD SUPPLY 

Equipment continued in excellent supply in 
1950. Few outstanding improvements were made, 
however, and the complications of the motion 
picture and slidefilm projection process continue 
to be a problem to the field. Film users will 
never be satisfied until an automatic, self-thread- 
ing, fool-proof projector is developed that will 
eliminate split sprocket holes, sound failure or 
distortion and flicker—problems that happen 
often enough, even in major showings before 
important audiences, to give a poor impression 
of the medium to prospective users. 

Proof of the business film pudding, of course, 
is the state of its audiences. The experience of 
all distributors, in 1950, showed that industry’s 
problem was not in finding audiences so much 
as in supplying film to an ever increasing num- 
ber of influence groups requesting them. It was 
not unusual for a good subject with one or two 
hundred prints available to be booked solid for 
6 to 12 months in advance. It was recognized 
that much research was necessary to find out 
what audiences thought of films. Several proj- 
ects along this line were undertaken which 
showed that films continue to hold a first posi- 
tion as a communicator of ideas. + 
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Revere 


TAPE RECORDER 


It’s no wonder that the Revere Recorder is so 
popular with teachers and students everywhere! 
No other educational aid adds so much efficiency 
and interest to a class—allows students to profit 
so readily by hearing their own and their class- 
mates’ mistakes. 


School boards appreciate the economy of 
Revere, too. Priced considerably lower than other 
recorders of comparable quality, Revere offers 
such outstanding features as simplified controls 
... true-as-life sound . . . full hour’s listening on 
every reel... erasable, re-usable tape... and 
powerful, constant speed motor. 


You owe it to the welfare of your school to in- 
vestigate this remarkable equipment. See your 
Revere dealer, or write for further information. 


REVERE CAMERA COMPANY «+ CHICAGO 16, ILL. 





116950 


REVERE RECORDER IS INVALUABLE FOR: 


foreign language classes * stenography- 
practice dictation * band and orchestra 
rehearsals * speech correction * choral 
group study * dramatic presentations ° 
debating * preserving important lectures 
* on-the-spot interviews. 


REVERE 16mm SOUND 
MOVIE PROJECTOR 


Shows educational films at 
their best! Bright, clear 
screen image, and finest 
“Theater Tone’’ sound. 
For silent movies, too. Ex- 
tremely simple to set up 
and operate. Slipover car- 
rying case holds accessories, 
doubles as speaker. Com- 
plete unit weighs only 


o er $299°° 
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Labor Shortage Points Film Use 

* With shortages of occupational 

personnel in many sections noted 

by the Bureau of Employment Se- 
curity of the U. S. Department of 

Vv 


Labor, the news and reviews of skill 

training and “attitude” films which 

MODERY appear in each issue of Business 

TALKING SCREEN take on added significance. 

= Job openings in the professional, 

PICTURE : skilled and semi-skilled fields have 

SERVICE , led recent increases in local de- 

y any PLACE mands, says the Bureau, and espe- 


cially needed are mechanical and 











electrical engineers, vocational 
training teachers, draftsmen, ma- 
chinists, tool and die makers, skilled 
aircraft assemblers, pattern and 
model makers, carpenters, lumber- 
men, raftsmen and woodchoppers. 

As of January 10 the openings 
listed for skilled personnel totaled 


GREAT PICTURES 12,243; semi-skilled, 11,552, and 


professional and managerial, 6,677. 


Training films for workers in these 
SERVE A GREATER AU DIENCE three groups constitute a large part 
of the data in the recently issued 
INDEX OF TRAINING FILMs, another 
Business SCREEN reference addition 
ute to the high standards of production quality and the popular interest in the to its growing Film Guide Library. 
The 92-page INDEX lists and de- 
scribes more than 2900 available 
perienced producers in this field. training motion pictures and slide- 
films, many of them on a free-loan 
basis. 


Topay’s Ever-Wipeninc AupieNce for good sponsored motion pictures is a trib- 


useful subject matter provided by sponsors and achieved for them by the ex- 


A single color motion picture, currently showing, has already reached more “ae P , 
° ‘ Copies can be obtained for $2.00 


from Business ScREEN, 150 E. Su- 
similar evidence of their appeal and establishing proof of the potent force of perior St., Chicago 11. 


than 30,000,000 Americans, young and old. Other films are rapidly accumulating 


this COMPLETE medium of idea communication. Drive-ins Built in 1950 Double 


Total and Add 1,458,000 Seats 


Modern is proud to be a member of the sponsor-producer-distributor team The deivein thester. which bec 


in which our nationwide network of 27 regional film exchanges completes the proved to be an increasingly impor- 


tant outlet for sponsored films, more 
than doubled its number in 1950, 
system of controls has changed the entire aspect of 16mm distribution into an adding 567,146 car capacity to this 


cycle from “script to screen”. More than that, Modern’s unequalled and exclusive 


economical, efficient, and certified pattern of measurable results for the sponsor. industry-within-industry. , 

Exhibitors last year placed in op- 
eration 935 new theaters and had 
219 more under construction at 
tribution network, top-flight producers unhesitatingly recommend Modern Talk- year-end, a total of 1,154, compared 
with the estimated 1,000 nationwide 
figure in use in 1949. 


Because it is less expensive to reach more people via this efficient film dis- 


ing Picture Service to their clients. We will continue to merit such good faith 


by keeping pace with the quality of their product and the scope of its potential From the audience standpoint, a 


and constantly increasing audience. ‘50-car drive-in theater 2 
. lent to a 2,000-seat indoor. Many 

drive-ins can serve 1,000 cars and 
are investments of $300,000 or 
conveniently located near you for consultation more. At an average of $80,000, 
and assistance on your sponsored film program. the new drive-in houses at a cost 
of $92,316,000 added 1,458,000 

seats, a healthful market for indus- 

weneay trial productions. 


PICTURE 
SEAVICE 


4 Modern Talking Picture Service representative is 


EXECUTIVE SECRETARY, non- 
« in C. theatrical booker, several years 


experience seeking similar posi- 
45 ROCKEFELLER PLAZA @© NEW YORK CITY 20, N.Y. © Circle 6-0910 tion 16mm field. Responsible 


4 office manager, free to travel, 
142 EAST ONTARIO STREET © CHICAGO 11, ILLINOIS © SUperior 7-0588 available immediately. Write Box 
612 SOUTH FLOWER STREET @ LOS ANGELES 17, CALIF. © MAdison 99-2121 3B, BUSINESS SCREEN, 150 E. 


Superior St., Chicago 11. 
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‘ 666 WEST HARVARD STREET+ GLENDALE 4, CALIFORNIA + CABLE ADDRESS: 'MITCAMCO , 
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Feed-O-Matic* Conveyor 


Vacumatic Platen* 


LET THE PROJECTOR 
DO YOUR POINTING 


All need for pointing with a conventional 
pointer is eliminated when you. put the new 
Beseler VU-LYTE Opaque Projector to work 
for you 


When delivering your talk, you do not even 
have to stand near the screen. You can actu- 
ally operate the projector yourself and, with- 
out leaving the instrument, indicate accurately 
any detail of your illustration material by 
simply turning a knob 


The knob, conveniently located near the 
front of the VU-LYTE, controls the Beseler 
POINTEX PROJECTION POINTER, a 
built-in device which throws a lighted arrow 
onto any part of the screen, and just exactly 
where you want it 


“Pointing out” details in this way proves 
extremely easy and convenient for the lecturer 
or demonstrator, since projected material is 
seen at all times in proper perspective—and 
not distorted, as when a speaker is obliged to 
stand close to the image. 


The POINTEX PROJECTION POINTER 
is but one of the valuable Beseler innovations 
and refinements which put the VU-LYTE at 
“the head of the class"—make it the most 


OPAQUE PROJECTOR 


modern and versatile visual teaching tool 
available. Many other outstanding VU-LYTE 
features team to help you get top-notch re- 
sults with maximum ease and economy of 
operation. For example: 


1. YOU CAN use the VU-LYTE in a partially- 
lighted room. Total darkness is not necessary in 
order to obtain clear, sharp images and brilliant 
colors—because VU-LYTE provides extra 
illumination. 


2. YOU CAN feed mixed or continuous copy 
through smoothly, without light flashes, by means 
of the Beseler FEED-O-MATIC* metal belt CON- 
VEYOR. As new copy is fed in at the left side of 
the projector, preceding copy is ejected from the 
right side. 


3. YOU CAN use copy “as is"—without 
mounting or inserting into holders. The unique 
Beseler VACUMATIC PLATEN® holds all copy ab- 
solutely flat during projection. A full 6'.x11 page 
letter or @ postage stamp can be projected with 
equal ease, without curl or flutter. 


4. YOU CAN use VU-LYTE on on uneven 
surface—project on small or large screens. in 
addition, VU-LYTE is an amazingly quiet and 
cool-operating opaque projector. 


These advanced, exclusive features, plus others, 
are incorporated in a projector that weighs only 35 lbs, 
and is REDUCED IN PRICE. Ask for free 
demonstration of the precision-built VU-LYTE in your own 
projection room, And for more information regarding this truly 


mew concept in opaque projection, ask for booklet— Pp 


CHARLES Cacacler COMPANY 
est. tear 


7 
60 Badger Avenue, Newark 8, N. J. 
The World's Largest Manufacturer of Opaque Projection Equipment 
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SLIDE GD FILM 
CONTINUAL MODERNIZATION 
OF STUDIO EQUIPMENT AND TRANSCRIPTIONS 
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The Best 


LATEST DEVELOPMENTS IN 
PRESSING MANUFACTURE AND 


MATERIALS 
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the Best 


UNPARALLELED REPUTATION 
FOR SERVICE 





The Best 


THE FOREMOST UST OF 
CUSTOMERS IN THE COUNTRY 





COLUMBIA TRANSCRIPTIONS, A DIVISION OF COLUMBIA RECORDS, INC. 

New York: 799 Seventh Avenue, Circle 5-7300 Sate barb “Cohertie’“1Q0) end @ fen ii: &: Pet: Oth Minins Seghinetes 
Los Angeles: 8723 Alden Drive, BRadshaw 2-5411 

Chicago: Wrigley Building, 410 Michigan Avenue, WHitehall 6000 


NUMBER 2 © VOLUME 12 ° 











“Tanglewood” 


UNITED STATES INFORMATION 
SERVICE OVERSEAS PROGRAM 


Documentary on the Berkshire 
Music Festival. 


“Wings to Hawaii” 


PAN AMERICAN WORLD AIRWAYS 


Documentary travelogue to 
promote ticket sales. 


“Steering With Standards” 


FORD MOTOR COMPANY 


Attitude film for 6600 


Ford foremen,. 





“The American Cowboy” 


FORD MOTOR COMPANY 
AMERICANS AT HOME SERIES 


Public Relations. 


PRODUCTIONS, inc. 
15 EAST 53rd STREET 


NEW YORK 22 


MURRAY HILL 8-7830 


MOTION PICTURES FOR SALES 
PROMOTION, PUBLIC RELATIONS, 
TRAINING & INFORMATION PURPOSES 


“Research-Pattern for Progress” 


THE TEXAS COMPANY 


Employee Information. 








“Fishing in Alaska” 


NASH MOTORS 


Sales promotion to make sales for dealers 


at the community level. 





“Tarheel Wildlife” 


NORTH CAROLINA WILDLIFE 
RESOURCES COMMISSION 


Education on Conservation. 





“The Double-Decked Clipper” 


PAN AMERICAN WORLD AIRWAYS 
A RECORD OF ACHIEVEMENT 


How the world’s largest passenger 
ship was born. 
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The Film Produeer’s tr oOo Tae 


Own 16mm Projector! 24225; 


1000-W, 10 hr. Mozde Lamp. . 500 lum. 
750-W, 25 hr. Mazda Lamp. .330 lum. 


H... is positive assurance of the 


PICTURE AND SOUND REPRODUCTION 
QUALITY which is vital to every 16mm 
producer, particularly of color films, 
at their very first screening in review 
rooms. ... The De\ ry “PRO” is the oreo to terme 67 decthel vavietion 
“producer’s projector” which further 

assures you maximum protection of 


irreplaceable color films 





Heretofore, in the absence of precision-built, professional 
quality projection equipment, it has been impossible to 
reproduce the true qualities of picture and sound which 
16mm producers are now achieving. The DeVry “PRO” 
is the identical JAN (Joint Army-Navy) l6mm equip- 
ment developed by DeVry to meet previously unattainable 
standards of performance PLUS mechanical strength and 
dependability. Although our entire output is allocated to 
the government, special authorization makes some equip- 
ment available to civilian producers for their review rooms. 
The performance chart proves conclusively that the 
DeVry “PRO” is the equipment you should have to match 
rigid government film print specifications. 





(Above) One of the deluxe review rooms at 
Wilding Picture Productions, Inc. Chicago studios 
where the DeVry “PRO” is on round-the-clock 
duty. Similar installations are in regular service 
The pictures left (top to bottom) show the complete portability of among other quality film producers 

the three separate lightweight units of the DeVry “Pro” (1 


) 


sound projector; (2) 20-watt amplifier } ‘ 


25-watt loudspeaker W rite 





Mounting base available for booth installation as shown above 


y I 
DeVry Corporation 
T1111 ARMITAGE AVENUE + CHICAGO 


Branches in New York and Hollywood. Distributors in principal cities of the world 
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ONE COMPARISON PROVES BRILLIANT PREMIER 30 
AMERICA’S OUTSTANDING PROJECTOR ON 3 COUNTS 
... better pictures, better sound, quieter run- 
ning! Yes, compare this amazing new projector 
with them all—you, too, will discover what 
teachers, clergymen and businessmen are en- 
thused about. 


Super screen illumination now gives 30% more 
light for brilliant color projection to larger 
audiences— new Dyna-Tone Sound gives studio- 
like fidelity—and micro-mesh gears make this 
16mm sensation the quietest on the market— 
bar none! 


Add to these 3 vital advantages such Ampro 
extras as new simplified threading—quick, easy 
set-up—centralized lubrication—film-saving 3 
tooth claw—feather-light tension—and you've 
got the greatest projector value ever offered! 
Mail coupon now! 

Complete with 12” Sesarate Speaker 

and Carrying Case — 


AMPRO 


AMPRO CORPORATION (General Precision Equipment Corp Subsidiary) 


8mm Cameras and Projectors + Slide Projectors 
lémm Seound-on-film «+ Tape Recorders 


AMPRO 


OT 


BUSINESS FILM REFERENCE 


Write today for complete details on the Film Guide 


Library 


available to subscribers. 


and the Business Film Bookshelf Services 


These economical reference 
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N. C. F. S$. Chairman McCullough 
Long Active in Safety Fields 

@ Joun Brever McCuLioucns, 
new chairman of the NATIONAL 
CoMMITTEE ON FILMS FOR SAFETY, 
which recently announced the 
award-winning productions of 1950, 
is as widely known for his aircraft 
engineering service to the U. S. 
Navy and his motion picture liaison 
work for the Army as he is for his 
directorship of the technical service 
and conservation departments of 
the Motion Picture Association of 
America. 

Contributions to safety have been 
McCullough’s forte from his Navy 
days, when he helped develop air- 
craft equipment, dynamic flight 
stabilization, engine cut-off safety 
devices, early parachute apparatus, 
and fire control in aircraft and 
ground installations. Commissioned 
a lieutenant in the Army in 1920, 
he worked on visual aids for air- 
craft identification and was Army 
contact with the industry in further- 
ing a military motion picture pro- 
gram. 

He also found time in those days 


pjto organize a system of film distri- 


Feature for Feature...Your Best Buy! 


@ BRIGHTER, CLEARER PICTURES thanks to new, faster 
intermittent—more efhicient shutter and lens. 

@ QUICK, EASY SET-UP . . . Simply lift off lid—no ma- 
chine to handle or lift out of case. 

@ NEW, SIMPLE TUT . . . Handy control knob on op- 
erator’s side—quickly, accurately centers picture with- 
out backlash effects. 

@ IMPROVED SOUND... re-design places lower reel arm 


on housing instead of sound head—eliminates reel 
disturbances from sound system. 








AND RESEARCH 


Ampro Corporation 
2835 N. Western Ave., Chicago /8, Illinois 


Rush me FREE illustrated literature on the new Premier 
30 Projector with Dyna-Tone sound. 


} | bution by motor, and set up a per- 


sonnel training program for audi- 
ence safety while he was supervisor 
of theatres for a New York circuit. 
The NCFS chairman, who makes 
his home at Scarsdale, New York, 
is a member of the SMPTE, the 
National Fire Protection 





Associa- 
tion and the American Legion. 
| (see Awards Section this issue) 


Carbon Arc Supply Held Adequate 
* An adequate supply of carbons is 
jassured for the foreseeable future, 
jand overstocking by theaters and 
|suppliers is not justified, according 
|to an announcement by the Na- 
| TIONAL Carson CoMPANY, confirm- 
ing its statement to that effect last 
December, at the time of the issu- 
ance of Copper Conservation Order 
M-12. The new announcement was 
prompted by a recent news report 
of a shortage of monazite sand as a 
raw material essential in the pro- 
duction of carbons for projectors, 





|spot lamps and other motion pic- 


ture equipment. 


AVAILABLE SOON! 











LIBRARY AT YOUR SERVICE 
services have now been improved to meet your needs. 
Address: Film Guide Library, Business Screen, 150 


E. Superior, Chicago 11. Write today—don’t delay! 


FILM PRODUCTION MANAGER 
TV or Training Films 
Background: 12 yrs. Training Films, 
still & motion picture photography, ad- | 
vertising, art, public relations, and | 
industrial work. 


Age 31, Draft exempt, married. 
Box 3A 
BUSINESS SCREEN 
150 E. Superior St. 
Chicago 11, Ill. 
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ATTRACTING 
DESIRABLE WORKERS 








ADVERTISING 
MANAGER 
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Remember §SQ0UND MASTERS .... 


not only has the KNOW-HOW but also the CAN DO 


-e’s Why 
Het cs VY... We are now better prepared than ever to create and produce outstanding 


motion pictures, TV shorts and slide films in the modern manner. 
Our creative staff consists of versatile specialists—our production crews, sound department, art 
department and cutting room people have a long list of outstanding film productions to their credit. 


We have done repeat business with many important clients over a long period of time. 


WHATEVER YOUR PROBLEMS MAY BE, LET US COUNSEL WITH YOU. 


Mates Sod] 
PROT 
~~ 


165 WEST 46TH STREET — NEW YORK 19. . . PHONE PLAZA 7-661 
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PRODUCTION LINES 


THE TV COLOR CONTRO. 
VERSY, and the news that 
Eastman is discontinuing the 
manufacture of professional cut- 
film Kodachrome both got us 
to thinking about our own 
unique setup for producing 
color slidefilms and motion 
pictures, 





On the TV olo irgument, we have no spec ial axe to 
grind but the question of Kodachrome vs. Ektachrome 
s one weve kicked around a long time in fact, we ve 
come up with some pretty solid conclusions 


Three and one-half years ago when Ektachrome was 
a comparatively new process, we saw in it the pos- 
sibility of speeding up our operation admitting, at 
that time, that its color fidelity was not all it should be. 
Through numerous tests, we found we were able to 
use Ektachrome for some productions with good re- 
sults, while other films, such as those for SWIFT and 
COMPANY and the NATIONAL ASSOCIATION OF 
RETAIL GROCERS, sill required Kodachrome, be- 


cause of their emphasis on food photography. 
. . . 


We continued our experiments trying to find the 
proper lighting balance. correct makeup filter effects, 
and processing n order to meet the demands and al 
low for the shortcomings of available duplicating pro« 
esses und give us desirable results in the 35mm 
prints 


And we found the answers. We are ready and able 
to cope with the disappearance of sheet Kodachrome 

because we've been using Ektachrome exclusively 
since Eastman made its big improvement. In fact, we 
are convinced of the superiority of Ektachrome 
when it is shot and processed properly 


And we are also convinced of the superiority of color 
over black-and-white, for most slidefilm presentations 
There's the factor of “AUDIENCE IDENTIFICATION” in 
training films of all kinds. Your audience is more likely 
to project themselves into the training situation being 
shown, if the people on the screen look real if they 
ire photographed in color 


And there's the important factor of “PRODUCT 
IDENTIFICATION.” 


. . . 


Take, for example, our dealer-training slidefilms for 
the TEXAS COMPANY. The TEXACO people have put 
1 lot of thought and money into their red-white-and-green 
“ heme they use it on their produc ta, inside and out 
side their service stations, in all their ads. So they feel 
that those colors are important in all their visual material 
to keep identification with their company and products 


Even a pure, glossy white product, like the INTER- 
NATIONAL HARVESTER refrigerators we've been 
shooting, is many more times rctive in color photog- 
raphy. It's like displaying brilliant pearls against red 
velvet. 

‘ ° * 


Our staff is particularly qualified for color production 
because of the 


continuing and increasing demand for color slidefilms 
think in terms of color, and write for color 


and photography and even our writers 


. 


And here's the payoff for you who are contemplating 
slidefilm programs: Our color productions cost our 
clients no more than black-and-white productions of 
the same subjects would cost. 


CALL US, AND WE'LL BE HAPPY TO 
ARRANGE SCREENINGS. 


co 
v 
? / 


CY) DALLAS JONES 
ce PRODUCTIONS 


1725 North Wells Street 
Chicago 14, Illinois 


Armed Forces Communications 
Forum at Chicago’s Drake Hotel 


* Audio-visual contributions to preparedness 
in the fields of photography, electronics and 
wire communications will bring twelve industrial 
leaders to the platform in panel discussions at 
the national convention of the ARMED Forces 
COMMUNICATIONS ASSOCIATION at the Drake ho- 
tel in Chicago April 19 through 21. 

The announcement was made by THEODORE 
S. Gary, convention chairman and president of 
the association, which is a nationwide member- 
ship organization of leaders of thought on pre- 
paredness in science and industry. 

The three panels will be held on the opening 
afternoon, and will explore the avenues of serv- 
ice to the defense effort. The moderators of 
the forums are Chicago manufacturers active 
in association affairs. 


SPECIAL SESSION ON VISUAL TRAINING 


Top-rank military personnel from all the 
Services and executives of national defense 
agencies will be in attendance when President 
William C. DeVry of the DeVry Corporation as 
moderator opens the forum on photography. 
Presenting various aspects of the subject will be 
Otto H. Coelln, Jr., editor and publisher of 
Business SCREEN Macazine; Capt. William C. 
Eddy, USN (ret.), president of Television As- 
sociates, Inc., of Chicago; and Vere O. Smith. 
civilian training aids specialist for the Ninth 
Naval District. 

Association members and convention guests 
will hear James H. Kellogg, president of the 
Kellogg Switchboard and Supply Company, in- 
troduce the wire communications discussion. 
The speakers are Lt. Col. Kenneth M. Gonseth, 
Industrial Mobilization Branch, Office of the 
Chief Signal Officer, U.S. Army: William C. 
Henry, president and general manager of the 
Northern Ohio Telephone Company, Bellevue, 
Ohio; and M. E. Strieby, executive assistant of 
the long lines department of the American Tele- 
phone and Telegraph Company. 


ELECTRONICS A KEY SUBJECT 


An interesting and informative presentation 
of the electronics topics is assured, with William 
J. Halligan, Sr., presiding. Participating will 
be Capt. Henry E. Bernstein, USN, Navy Liaison 
Officer stationed at the Signal Corps Engineer- 
ing Laboratories at Fort Monmouth, N. J.; 
Fleming W. Johnson, director of manufacturing 
of the J. P. Seeburg Corporation, Chicago; and 
John M. Sanabria, vice president of American 
Television, Inc., also of Chicago. 

Other widely known industrialists will speak 
at the general gatherings of the convention, 
starting with the opening luncheon. Leslie F. 
Muter, past president of the Radio Manufactur- 
ers Association, will be the chief speaker at this 
event. The annual banquet the night of April 
20 will be topped off with an address by Robert 
C. Sprague, chairman of the Radio and Tele- 
vision Manufacturers Association. 

Conducted tours of nine Chicago manufactur- 
ing plants and the State Civil Defense Center 
activities will be the order of the day April 20, 
and on Saturday morning, April 21, communi- 
cations including radar and sonar, will be viewed 
in action aboard the Daniel A. Joy, U.S. Navy 
destrover escort vessel. — 
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A Da-Lite screen 
makes pictures 
bright and cleor 


¢ BRILLIANCE 
e DETAIL 
¢ CONTRAST 


when you change to 


DA-LITE 


CRYSTAL-BEADED SCREENS 


If your screens are streaked, yellow with 
age, or do not hang smooth, your pic- 
tures will be dull, blurred and distorted. 
To insure perfect theatre-quality projec- 
tion, change to DaLite Crystal-Beaded 
Screens! 


They can make every scene 200 to 500% 
brighter, clearer and richer in detail. 
They are made by the same company 
that has been making screens for the 
finest theatres since 1909. Compare! You 
will choose DA-LITE for better pictures 
and longer, more dependable service. 


Why Da-Lite Screens Are Better 
A. Three opaque coatings 
B. Strong non-cracking, non- 
sagging fabric 
. Highest quolity Pyroxylin 
facing 
. Coating fuses beads to 
Pyronylin 
. Do-Lite Crystal Beads for 
Maximum brightness 


Your Dealer Has Da-Lite Screens 
for Every Need 


Write for FREE 


sample of Da-Lite Crystal-Beaded 

screen fabric and 6-page brochure 
Planning for Effective Projection’ 

which answers many 

questions on pro- 

jection. 








Pease eee eee eee eee eeee 
DA-LITE SCREEN COMPANY, Inc. 
2703 N. Pulaski Road, Chicago 39, Ulinois 


Please send FREE sample of Da-Lite Crystal-Beaded screen 
fabric and 6-page brochure “Planning for Effective Projection.” 


Name 
Firm Name 
Address 


City Zone State 
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GUIDED he MISSILES are doing so many jobs so 


well, because the producers are specialists in 


Market Analysis 
Internal Relations 


Public Relations 


Manpower Development 


AND THE SOLUTION to problems in these fields through 


the visual media... motion pictures, slidefilms, television 


cuioeo fim MISSILES 
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Send for . 
“A Few Facts | 


About Audio” 


AUDIO PRODUCTIONS, INC 


PRODUCERS OF MOTION PICTURES 
630 NINTH AVENUE e FILM CENTER BUILDING e NEW YORK, N.Y. 


BUSINESS SCREEN MAGAZINE 





A SPECIAL REVIEW OF FILM PRODUCTION RESOURCES AND ACHIEVEMENT IN SPONSORED FILMS 


Nale Passage for the Film Buver 


THIS MEDIUM’S GROWING STATURE AND AUDIENCE IS SAFEGUARDED BY PRODUCTION STANDARDS 


HE FILM ITSELF is the measure by 
T which all phases of this factual film in- 

dustry must inevitably be judged. Great 
achievement in terms of original concepts, well- 
conceived and capably executed pictures, grow- 
ing technical perfection in color, lighting, and 
camera effects . these are the solid funda- 
mentals on which the medium of sponsored 
motion pictures, whether for Governmental ob- 
jectives or private industry, is achieving greater 
stature among its audiences. These, the people 
who watch our films and benefit from them, are 
our real judges and juries. 

Their phenomenal growth in the U. S. must 
be recorded first and foremost. The sobering 
fact that a single sponsored motion picture cur- 
rently showing (Unfinished Rainbows) has ap- 
proximated 30,000,000 viewers to date is of 
the utmost immediate importance. At the 20,- 
000,000 audience mark, the late Douglas B. 
Hobbs of the Aluminum Company of America 
reported of this film: 


Compare Tuts With OrHer MEpIA 

“To date, including production cost, print 
cost, distribution cost, and all other expenses 
which can be charged directly against this pic- 
ture . . . we have spent more than $250,000. 
On a cost-per-person-seeing basis the picture’s 
cost has been between one and one-halj cents 
and one and three-quarters cents. We consider 
this a very low figure when we know that we 
have had the undivided attention of each person 
seeing the picture for thirty-seven minutes.” 

Within a few recent months, this industry has 
witnessed the premieres of new sponsored films 
and film showing techniques, with boundless 
audience potentialities, that millions upon mil- 
lions of Americans will invite into their churches, 
clubs, lodge and grange halls, labor temples, 
community forums and schools. Titles such as 
Big Idea, This Is Life, American Cowboy, and 
In Our Hands, to name just a few, are the real 
instruments of our destiny. 


THOUSANDS OF New AupDIENCES MONTHLY 

So this medium widens its place in the Ameri- 
can scene, nurtured by and nurturing the con- 
stant flow of thousands of new 16mm sound 
motion picture projectors which move out of 
U. S. precision plants each few months into the 
hands of other thousands of thus “self-equipped” 
audiences in communities. The extravagant esti- 
mate of 200,000 16mm sound projectors in the 
hands of such groups and institutions grows 
modest indeed as industry itself equips its cafe- 
terias and recreation centers for noon-hour 
worker showings of these films; as thousands 
upon thousands of churches of all denominations 
and creeds increase their own participation in 
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the audio-visual field; as state legislatures enact 
(as in California) million-dollar budgets for 
the statewide equalization of audio-visual fa- 
cilities in their schools. 

The tiny seed of professional status for the 
audio-visual executive within industry becomes 
a sturdy, growing plant as the membership of 
the Industrial Audio-Visual Association steadily 
increases. National and regional attention to the 
sponsored film is drawn by the growing number 
of voluntary and often un-anticipated judgings 
and awards. Film _ festivals, the Freedom 
Awards, the FInaANctaAL Wor pb “Oscars,” public 
relations honors and screenings, and the annual 
selections of the National Committee on Films 
for Safety give both stature and incentive to 
better sponsored films. 


Print Purcuases RerLtect GRowTH 

We measure progress in solid facts like the 
cash-for-prints expenditures laid down by com- 
peting companies for a sponsor's far-sighted 
and meritorious contribution in the film Miracle 
in Paradise Valley. Or by the thousands of 
prints purchased of the simple but highly essen- 
tial training film The Micrometer. Take note, 
Hollywood, of the growing stature of this un- 
heralded and unsung cousin which now has 
numerous subjects in circulation with five hun- 
dred or more prints in daily use! 

The character of the industry which specializes 
in the creation and crafting of these most useful 
tools of communication is the point of this Re- 
port on Production, which we have labelled this 
first annual review of Propuction RESOURCES. 


What are its attributes, its physical characteris- 
tics, its geography? And what of its reputation? 

From pages 37 to 56 of this issue you can 
derive these basic facts: 

1. Though there are literally hundreds of 
producer “names” listed in the telephone and 
city directories of metropolitan U, S. cities, the 
most thorough survey of all known concerns so 
listed has returned minimum essential data on 
just 101 production companies in the entire 
U. S. Four others filed incomplete returns. 

2. This is by no means a reflection on the 
unlisted or incompletely listed companies. We 
are not the Internal Revenue Department and 
the return of these information forms is entirely 
a democratic and voluntary gesture on the part 
of those who did so. 

3. Some absences, however, have made a 
neat pile of cancelled survey envelopes marked 
in that final and conclusive Post Office red which 
states ““Moved—Left No Address” or “Unknown 
At This Address” or even “Fraudulent—Mail to 
This Address Returned by Order of Postmaster 
General.” 

Listincs INDICATE EsTABLISHED FirMs 

The “weeding out” of those who infest the 
fringes of this growing and fruitful field of en- 
deavor is an editorial responsibility and an un- 
questioned service both to the sponsor and to 
the qualified producer. By keeping an open 
mind, fed by deep wells of experience through 
more than two decades of personal and profes- 
sional experience directly within this medium, 
we pledge the improvement of this admittedly 
crude and incomplete beginning on an essen- 
tial task. 

But you cannot take anything away from the 
clear evidence of good faith and fair intention 
which is evidenced in the facts provided by the 
101 U. S. companies who reported the details 
asked of them. To them and to the nine Cana- 
dian companies whose returns were received in 
time for inclusion we express the goodwill and 
gratitude of thousands of prospective sponsors 
who will be aided by their cooperation. 

Tue Atrrisutes or THis INDUSTRY 

Most frankly, the assembling of these producer 
resources has the aspect of “industry” stature. 
With a few exceptions, we feel that there is gen- 
uine financial responsibility inherent among the 
majority of these companies. That significant 
fact was not asked by us—but it should be by 
any executive charged with film procurement. 

By and large, this industry is physically well- 
equipped to do the type of pictures which its 
individual members have been doing. These 
facts are largely inter-related in terms of experi- 
ence and qualifications. As our own authorita- 





A Cheek-List for Producer and Sponsor 


Responsibility in the Production of Motion Pictures 


The comprehensive outline below was prepared by a special Sub-Committee on 
Sponsor-Producer Responsibilities as a project of the Filme Committee of the 
Association of National Advertisers. The full cooperation of established produc- 
ers of business films helped formulate the complete report of which it was a part. 


THE SPONSOR’S RESPONSIBILITIES 


2. 


5. 
1 


PLANNING 


Recognize Need for a Film. 
Define the Objectives. 
Determine the Audience. 
Define the Content. 

Obtain Necessary Budget. 


Select the Producer. 


SCRIPT 


Contract for Script or for Script 
Production. 
Centralize Liaison Responsibility. 


Facilitate Working 


Producer 


Relationships with 


Supply Technical and Policy Informa- 
tion. 
Establish Internal Approval Machinery. 


Pay for Script 


PRODUCTION 


Contract with Producer for Production. 


. Supply Liaison Representative. 
Supply | R tat 


Supply Technical and Policy Advice. 
Approve Production Details. 
Provide Special Products and Equip- 
ment. 


Make 


ments 


Internal Photographic Arrange- 


Adopt Reasonable Schedules and Dead- 
lines. 
Arrange Approval Showings. 
Make Progress Payments. 

Pay for Extra Services Requested. 


Assume Partial Financial Responsibility 
if Film is not Acceptable. 


Insure Negative after Delivery. 


Priyts 


Contract for Printing 


Laboratory Arrangements 


Care of Prints 


DisTRIBUTION 


Arrange for Distribution. 
for Good Projection. 


Attendance Records. 


Arrange 
Maintain 
Prepare Promotional Material. 


Introductory outline to the 14-page report 
Association of Nationa 


Advertisers 


THE PRODUCER’S RESPONSIBILITIES 

I, PLANNING 

1. Study Sponsor’s Problems. 

2. Offer Professional Experience and Ad- 
vice. 

3. Show Samples of Past Work. 
Provide Evidence of Organizational 
Competence and Stability. 
If Requested, Suggest Outline or Syn- 
opsis. 
If Requested, Provide Preliminary Re- 
search. 
Make Price Estimates if Requested. 


SCRIPT 
. Contract for Script or for Seript and 
Production. 
Develop Basic Film Concept. 
Supply Professional Film Writer. 
. Supply Research Personnel. 
Supply Film “Treatment”. 
. Supply Satisfactory 
Script. 


Original Shooting 


PRODUCTION 

. Contract with Sponsor for Production. 
Assume Complete Production Responsi- 
bility. 
Arrange Approval Showings at Desig- 
nated Intervals. 
Make Corrections as Necessary. 
Absorb Cost of Corrections which are 
Producer's Responsibility. 
Deliver Fine Grain Negative and Test 
Print. 
Deliver “Out-Takes” to Sponsor, if Re- 
quested. 
Arrange Copyright for Sponsor. 
Advise Sponsor on Use of Films in Tele- 
vision. 
Arrange for Foreign Rights, if Desired. 
Deliver Final Recording Script. 
Insure Negative During Production. 
PRINTS 

. Supply Prints. 


Maintain Proper Storage and Mainte- 
nance of Negative. 


DISTRIBUTION 


Provide Distribution Service (or Advise: 
ed.) if Requested. 

Provide Supplementary Promotional Ma- 
terial, if Requested. 


of the same title available at $1.00 per copy 
5 adison Avenue, New 17. N. Y 


(CONTINUED FROM THE PRECEDING PAGE) 


tive summation of the Navy’s film procurement 
system revealed, you do not ask a producer 
without animation 
equipment to do a film wholly consisting of ani- 
mation. Experience, and 


experience or animation 


recent experience 
measured by the screening of submitted films, 
is a fundamental factor in the consideration of 
each producer. 

The permanent personnel available to the pro- 
ducer for the execution of your assignment is 
indicated but not always self-evident in these 
listings. It is not apparent unless we defined 
the complete departments in such sizeable con- 
cerns as Audio, Caravel, The Jam Handy Or- 
ganization, Wilding, Wolff, etc. but these exist 
and their benefits are evident in the broad range 
of services and numbers of films which such 
experienced concerns annually provide. Our own 
advertising pages further reflect the stature of 
many of these companies, supplementing the in- 
formative data reports. 

There are most certainly great differences in 
the kind and quality of the pictures turned out 
by these companies. These differences count 
very importantly when product is destined for 
national use and broad public viewing. They 
count less when the material is intended and 
budgeted for purely regional or internal pur- 
poses. We are satisfied that there is a propor- 
tionately greater number of capable producers 
listed in these twenty pages than in any similar 
listing so far in existence in this country. Pro- 
tected by the safeguards of his own careful 
validation (via the basic steps in good film buy- 
manship provided in this issue) of each prospec- 
tive producer’s qualifications, there is a great 
deal of basic information provided here for the 
prospective sponsor. 


Some Basic Factors oF EXPERIENCE 

All 29 of the companies initially surveyed by 
Business ScREEN during the latter phases of 
World War II are included in this review. These 
are the companies who were responsible for the 
production of 3,747 different reels of war train- 
ing films by 1945. Twenty-one of these same 
companies had turned out a total of 1,535 reels 
for the U. S. Navy (and many are still doing 
so); they were responsible for the production of 
157 training films for the United States Office 
of Education program; and by 1945 they had 
produced 1,532 reels of essential films for U. S. 
war industries. 

The untold thousands of reels of films turned 
out by these experienced hands since that date 
lend emphasis to the constantly repeated ad- 
vantage of EXPERIENCE available to the prospec- 
tive sponsor. It also reminds us that, for some 
concerns, experience can become a millstone of 
The buyer need not 
fear creative originality, freshness of viewpoint, 
and technical brilliance. These are equally vital 
to the film; experience is the kind of positive 
force which can make them more dependably 
possible and less expensive. In any event, pres- 
ent financial responsibility and recent experi- 
ence remain positive check-points for the buyer. 


tradition and stodginess. 


Or GEOGRAPHY AND REPUTATION 


These two subjects are unrelated: geography 
and reputation. They are related here only in 
summation, for the U. S. has a satisfying geo- 
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graphical “spread” of experienced companies. 
For regional needs, there are producers in vir- 
tually every populated section of the U. S. and 
in every similar province of Canada. These pro- 
ducers may often provide useful location serv- 
ices, among one another, and for sponsors re- 
quiring such special assistance. In other cases, 
there are positive advantages in entrusting a 
nationwide project to a single national concern. 


ADEQUATE SourRcES FOR GOVERNMENT NEEDS 

But in the East, the South, the Midwest, South- 
west, Mountain States, and on the West Coast, 
a good and sufficient number of capable hands 
are ready to take on the needs of Government 
and Industry. /t is most certainly evident from 
this Review that there is no need to set up new 
production resources, duplicating scarce techni- 
cal personnel, for any national government pro- 
duction purpose, with all these concerns avail- 
able to lend their experience, physical plants, 
and proven security reputations to the needs of 
our country in either war or peacetime. 

Reputation is the great intangible, made far 
less so in this instance by the very “product” 
of these studios. “By their works, ye shall know 
them” is the paraphrase that aptly describes the 
business, factual, training and educational film 
production industry “covered” in this first an- 
nual review. It is no coincidence that almost 
every known film of quality now generally cir- 
culating in the country, the great majority of 
military and industrial training films and tech- 
niques, and the bulk of physical resources and 
manpower in this industry can be traced to one 
or another of the 101 companies listed in these 
pages. 

THe Firms THey Make Jupce THEM 

“By their works” now and in the future, ad- 
vertising, industry, trade groups, Government 
and all such users of the factual film will know 
and judge this business. Better films, made pos- 
sible by wise sponsors, can enormously increase 
the already great potential of the medium in 
American life. These companies have the man- 
power to do them. Let us also hope and trust 
that they have the willpower to convince spon- 
sors that they should be allowed to do them as 
they know best. In that event, the sponsor will 
profit by an even greater share of the millionfold 
audiences —— or more responsive trainees — or 
whatever the chosen objective of his films may 
be. The extent of the film’s contribution to the 
experience or need of its audience is the key- 
stone of the entire medium. The sponsored film 
has made such contributions in recent months, 
with both honor and profit to sponsors—and 
with real and lasting benefits to the millions who 
have shared them. ° 
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U. S. GOVERNMENT STANDARDS 
for the Procurement of Motion Pictures 


GUIDANCE FOR THE FILM SPONSOR IN THE NAVY’S BUYING APPROACH 


* In the previous volume of Business SCREEN 
(Number 7 of Volume 11, 1950) our Washing- 
ton correspondent presented the essential facts 
as provided us in the Training Film Division 
of the Department of the Navy on the procure- 
ment of films. Editorially, we said: 

“In selecting the Navy’s procurement system 
to describe . . . it appears to be model; its fea- 
tures, however, are embodied in all Govern- 
ment film procurement, and the same steps may 
well be employed in each approach.” Here are 
those steps, reprinted for emphasis on the stand- 
ards which are implicit for the producer of 
training films, whether for Government or pri- 
vate industry, or any trade group, or advertis- 
ing agency. They are also to be noted with 
care as a guide to prospective sponsors of suc- 
cessful films seeking similar services in the 
field. (Ed. note: the italics are ours, for just 
such guidance.) 


THese ARE STEPS FOR THE BIDDER 


In a letter in triplicate, addressed to the Chief, 
Bureau of Aeronautics, Department of the Navy, 
Washington 25, D. C. (Attention Aer-Ph-5), 
state the following: 


1. Give a resume of your organization, in- 
cluding type and brief history, and state whether 
you are a corporation, a partnership, or sole 
proprietor. 


2. State that you are interested in doing 
Navy motion picture work and the type that you 
consider yourself best suited to handle. This in- 
formation gives the procurement officer a better 
understanding of your capabilities and the kind 
of work on which to give you an opportunity 
to bid. 

If you are one of hundreds on a list, it isn’t 
very practicable to ask you to bid on a film 
which will employ techniques in which you are 
not experienced. If a film is to consist largely 
of animation, do you have an animation stand? 
Neither is it practicable, if you are on the West 
Coast, to ask you to bid on a small job for which 
Norfolk will be the location. 


3. List your key personnel and give a brief 
outline of their experience in motion picture 
work. 


4. State the major types of facilities and 
equipment owned or how made available to your 
company. No one insists that you own outright 
a studio capable of producing Gone With the 
Wind. No one will look askance at your having 
sound recording done in a studio established for 
that purpose. But if the major portion of your 
equipment is not owned, you are in effect not 
in the motion picture business. 


FINANCIAL STABILITY A Key Factor 
5. Enclose a balance sheet listing your assets 
and liabilities. The amiable Scot, W. B. Mc- 
Laren, who has been in charge of the Navy's 
motion picture procurement desk for the past 


eight years, spent five years of his life as a se- 
curity analyst and knows how to read a balance 
sheet. In other words, don’t show under “Assets” 
a sole cash item of $4,000 and an equally sole 
item under “Liabilities” of “Bank loan, $4,000.” 
The Navy does not pay in advance and the Gov- 
ernment cannot sponsor you in business. 

Neither a maximum nor a minimum is used 
as a criterion. It does mean that the emphasis 
is upon the word “sound.” 


Recent Firms Must Be SupMitrep 


6. Forward samples of pictures recently pro- 
duced by your company, preferably educational 
or training films. Here the emphasis is upon 
the word “recently,” for this reason: let’s say 
that you made a film when you were working as 
a producer-director for the LMN Company. 
Maybe it even won an award of some kind. But 
while you were working for LMN you had 
plenty of time in which to be creative. Backed 
by a large sales staff, you didn’t have to worry 
about bringing in new business. A large admin- 
istrative section looked after all the housekeep- 
ing details, like paying the telephone bill; maybe 
you even had two secretaries—but they weren't 
on your payroll. The Navy wants to know if 
you can produce a picture of the same quality 
when you are wearing six hats and using your 
own capital. 


A SUMMARY OF THE Key Points 


In a brief resume of these points, note that 
the emphasis is on these basic qualities: (1) ex- 
perience (and the kind of experience); (2) key 
personnel and their experience; (3) physical 
facilities, in terms of owned equipment; (4) 
financial stability; and (5) the films you have 
produced and for whom. 

It is no coincidence that the listing of pro- 
ducers in this Review Issue of PropucTion 
Resources follows such an outline to a large 
degree. It is the sponsor’s responsibility to fill 
in any missing portions of especial importance 
to his organization, such as credit references to 
establish financial responsibility. 

We do not emphasize geographical advantages, 
other than to point out, as the Navy does, that 
certain kinds of physical work naturally gravi- 
tate to the most convenient qualified source. 
But it is equally important to note, as all pro- 
ducers would emphatically agree, that national 
assignments involving considerable distances 
and location work have no such boundaries, that 
Eastern, Midwestern, or Western companies so 
listed, work over a considerable geographical 
area and, in fact, the largest of them maintain 
excellent service offices to render such service 
more economically and more efficiently for such 
clients, their branch or regional offices. 


The business film sponsor can profit by the 
criteria set forth above by which thousands of 
films have been acquied by the Navy in recent 
years, It’s a good safe road. 





First Mepat Awarp: VENICE 
Sponsor: American Cancer Society 
Producer: Audio Productions, Inc. 
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First Mepat Awarp: VENICE 


Sponsor: United States Navy 
Producer: DeFrenes Company 


SpeciaL Mepat Awarp: VENICE 
Sponsor: United States Navy 


Producer: Associated Screen News, Ltd. 


ROOT-CANAL 
THERAPY 


(ENDODONTIA) 


SpectaL CrratTion: VENICE 
Sponsor United States Navy 


Producer: DeFrenes Company 


International Festivals Honor Films 


INCREASING U.S. PARTICIPATION AT EDINBURGH AND VENICE EXHIBITIONS 


ORLD INTEREST in the factual film is 
MWY expres in the increasing num- 

bers of film- festivals held 
abroad each year. In 1951 again, 
the Fifth International Edin- 
burgh Film Festival will take 
place from August 19 to Sep- 
tember 9. The XIII Inter- 
national Exhibition of 
Cinematographic Art will 
be held at Venice, Italy 
during the same late sum- 
mer period. At both focal 
centers of interest abroad 
in realistic films, United 
States product can and is gain- 
ing greater acceptance. Some of 
these awards are reproduced on this 
page—others worthy of mention are Louisi- 
ana Story’s showing at Edinburgh in 1948; the 
first prize medal award (see inset) given Audio 
Productions for Cancer—The Problem of Early 
Diagnosis in the medical and scientific film divi- 
sion of the Venice Festival in 1949. 

Mr. Joseph DeFrenes of the Philadelphia 
studios bearing his name was the proud recipient 
of two silver medals and an honorable mention 
award for three prize-winning films in two suc- 
cessive Venice Festivals. The 1948 first-prize 
winning DeFrenes-produced picture was Naval 
Photography in Science; the film Endodontia 


Title: “The School That Learned to Eat” 
SpeciaL Mepat Awarp: EpInsuRGH 
Sponsor: General Mills, Inc. 


Producer: Educational Film Production Service 
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Neckla® 


Specrat Awarps: Venice, Epinsurcu 
Producer: Crawley Films, Limited 


Distributor: Encyclopaedia Britannica Films, Inc. 


(Root Canal Therapy) won a gold medal in the 

following year; the film Periodontia was 

awarded honorable mention. All 

three pictures were U. S. Navy 

training films produced under 

the supervision and control 

of the U. S. Naval Photo- 

graphic Center, Anacostia. 

Tanglewood, a Department 

of State film produced by 

MPO Productions was 

honored at Edinburgh last 

year. Special mention is 

also due General Mills’ 

School That Learned to Eat, 

exhibited at Edinburgh; and 

Budge Crawley’s Loon’s Necklace, 

which won both a silver medal at 

Venice and an International Award at 
Edinburgh in the same year. 
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SPecIAL AWARD: EDINBURGH 
Sponsor: U. S. Information Service 
Producer: MPO Productions, Inc. 


The Canadian Film Awards 
* A recent innovation are the annual Canadian 
Film Awards in that country. A Crawley Film 
for Molson’s Breweries, Ltd., was cited as the 
best commercially sponsored film in 1950 (see 
below); other Canadian producers and the Na- 
tional Film Board of Canada shared:top awards. 
the latter with such titles as The Drug Addict, 
Feeling of Hostility, and Who Will Teach Your 


Child, Safe Clothing (also a U.S. safety winner). 


Firs¢ Mepat: CANADIAN FiLm AWARDS 
Sponsor: Molson’s Breweries, Ltd. 
Producer: Crawley Films, Limited 





Annual Freedoms Foundation Awards 
Are Presented for Sponsored Pictures 


TWELVE OUTSTANDING 1950 PROGRAMS RECEIVE MEDALS, CASH AWARDS 


HE SECOND ANNUAL Freedoms Foun- 

dation Awards were presented on Wash- 

ington’s Birthday, February 22, 1951 at 
Valley Forge, Pennsylvania. General Omar N. 
Bradley, Chairman of the Joint Chiefs of Staff, 
personally presented the highest awards in spe- 
cial ceremonies held on this historic site, honor- 
ing those individuals and companies who had 
made “outstanding contributions to freedom 
during 1950.” Twelve sponsored motion picture 
programs and six other educational motion pic- 
tures received medals and cash awards at this 
and other Freedoms Award ceremonies which 
followed. 

The co-sponsored Borg-Warner and Inland 
Steel Company economic education program /n 
Our Hands was the first place winner in the 
16mm motion picture classification, receiving the 
gold medal award and a cash prize of $1,500. 
Wilding Picture Productions, Inc. produced this 
employee program. 

In second place was the National Association 
of Manufacturers’ sponsored film Joe Turner, 
{merican, produced by Apex Film Corporation. 
Sharing third place honors were three Wilding- 
produced films, Proof Through the Night, pro- 
duced for the Nash Motors Division of Nash- 
Kelvinator Corporation; A Closed Book, pro- 
duced for the Farm Bureau Insurance Companies 
of Columbus, Ohio; and Unseen Horizons, pro- 
duced for the Ohio Oil Company. With These 
Hands, powerful human documentary produced 
by Promotional Films for the International 
Ladies Garment Workers Union was another 
third place winner. 

Raphael G. Wolff of Hollywood received the 
Freedoms Foundation Awards directly in a West 
Coast ceremony held last month for his self- 
sponsored picture on the fundamental economics 
of advertising titled The Magic Key. In the 
fourth place category also was C. L. Venard’s 
production of The Shadow of a Pioneer for the 
Keystone Steel & Wire Company of Peoria, Illi- 
nois. Another Wolff production The Human 
Bridge earned the Ford Motor Company a medal 


First Mepat Awarp Winner (1950) 
Sponsors: Borg-Warner Co. and Inland Steel Co. 
Producer: Wilding Picture Productions, Inc. 


and cash award. Tomorrow's Leaders, a 4-H 
Club subject produced by Allis Chalmers’ Trac- 
tor Division in cooperation with Chicago Film 
Studios was the final award winner in this 
classification. Jack Wade of Allis Chalmers 
supervised the program. 

The 1950 Awards Jury for the films was 
headed by Dr. Milton S. Eisenhower, president 
of Pennsylvania State College, as chairman. 
Other members included four state supreme court 
justices, the national commanders of the Marine 
Corps League, the Military Order of the Purple 
Heart, the Legion of Guardsmen, the American 
Legion Auxiliary, the American War Dads, the 
American Gold Star Mothers, Inc., and the Jew- 
ish War Veterans. R. Kelvin Shivers, president 
of Civitan International and Lawrence J. Gib- 
bons, vice-president of Optimist International 
were other members of the Awards Jury. 

The Fifth Freedom, a 35mm theatrical motion 
picture, was the only sponsored film to win hon- 
ors in that classification. Mode Art Pictures of 
Pittsburgh, through its president James Baker, 
received third place medal and cash awards for 
that contribution. 

Sound slidefilms have no special place in the 
Freedoms Awards but the color sound slidefilm 
series produced and sponsored by Ross Roy, Inc. 
of Detroit under the general title Land of the 
Free received highest second place honors in the 
General Awards classification. Also receiving 
honors in this classification with an Honor Medal 
Award was The Fourth Man, another sound 
slidefilm, produced by Swank Films of Dayton, 
Ohio. This program was sponsored by a Mil- 
waukee manufacturer. 

The “first award” winner of last year’s com- 
petition was Enterprise, the story of the economic 
reconstruction of a small Southern town pro- 
duced by Caravel Films for Cluett, Peabody. 
Titles of other 1950 and 1949 award winners 
are reproduced on the following page of this 
issue. Arrangements can be made to obtain 
nearly all of the winners from sponsors and 


their distributors. (OVER) 





ENTERPRISE 











First MepaL Awarp WINNER (1949) 
Sponsor: Cluett, Peabody & Company 
Producer: Caravel Films, Inc. 


AWARDS 
SECTION 


OF BUSINESS SCREEN’S 
REPORT ON PRODUCTION 


* Thousands of our fellow Americans 
have paid tribute to the sponsored film 
in recent years, serving as members of 
awards juries for which they were 
chosen as qualified experts or as persons 
with respected judgment. 

More than anything else, the title 
frames reproduced in these nine pages 
reflect the very real contribution which 
sponsored films are making in many 
essential fields of human endeavor and 
need. On behalf of those sponsors and 
producers whose efforts have been ac- 
knowledged, and for all who have bene- 
fited by the raised standards of content 
and technical quality which these com- 
petitions have helped to bring about, 
we express the deep gratitude of the 
industry we serve to all those respon- 
sible for and serving in the Awards 
Programs mentioned here. 

To our own industry—sponsors and 
producers alike-—-we say “strive for 
greater perfection and the greater serv- 
ice which is implied in the great ma- 
jority of films honored in these pages.” 


The Editor 


SpeciaL MepaL Awarp Winner (SSF) 
Sponsor: Ross Roy, Ine. 
Producer: Ross Roy, Inc. 
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Sponsored Films Win Honors: 


Seconp Mepat Awarp 
Sponsor: National Assn. of Manufacturers 
Producer 


PROOF 
THROUGH THE 
NIGHT 


Tuo Mepat Awarp 
Nash Div., Nash-Kelvinator Corp. 


Producer: Wilding Picture Productions, Inc. 


Apex Film Corporation 


Sponsor 


Tuirp Mepat AWarp 
Sponsor Ohio Oil ¢ ompany 


Producer: Wilding Picture Productions, Inc. 


Title: “With These Hands” 
Turk Mepat Awarp 
Sponsor: Intl. Ladies Garment Workers Union 


Producer: Promotional Films, Inc. 


THE 


MAGIC 
KEY 


FourtH Mepat Awarp 
Sponsors: Ad Clubs and Organizations 
Producer: Raphael G. Wolff Studios 


Thllg 


FIL MAVANIN 
BRDIGE 


FourtH MepaLt Awarp 
Sponsor: Ford Motor Company 
Producer: Raphael G. Wolff Studios 


TOMORROWS 
DEADERS 


FourtH Mepat Awarp 
Sponsor: Allis-Chalmers Mfg. Co. (Tractor Div.) 


Co-Producers: Allis-‘Chalmers & Chicago Film 


FourtH Mepat Awarp 
Sponsor: Keystone Steel & Wire Company 
Producer: The Venard Organization 


Freedom Awards: 


FIRST SELECTIONS IN 1949 
*% The annual Freedoms Foundation Awards 
were inaugurated in 1949 for the broad range 
of communications, in which l6mm and 35mm 
films were considered to play a highly important 
part. Though no 35mm awards were made in 
that year, Cluett, Peabody and Company’s En- 
terprise (see previous page) won first prize 
honors. Seven other pictures represented on 
these pages shared the generous cash awards 
(which went to their sponsors) and the prized 
medals, General “Ike” Eisenhower, as president 
of Columbia University, presided at the first for- 
mal awards ceremony. ° 


"MAKE 
7m FREEDOM 
a 

‘¢ 


Seconp Mepat Awarp 
Sponsor: Harding College 
Producer: John Sutherland Productions, Inc. 


LETTER 
TO A REBEL 


Tuirp MepaL AWARD 
Sponsor: Natl. Small Bus. Econ. Foundation 
Producer: RKO-Pathe, Inc. 


FP 


SpeciaL MepaL AWARD 
Sponsor: Burroughs Adding Machine Co. 
Producer: Wilding Picture Productions, Inc. 











SpeciAL MEDAL AWARD 
Sponsor: Goodyear Tire & Rubber Company 


Producer: Wilding Picture Productions, Inc. 


ea. 
Or 


UR AMERICA 


SpeciaL MepAL AWARD 
Sponsor: Dodge Div., Chrysler Corp. 
Producer: Wilding Picture Productions, Inc. 


The 


PRICE , 
RIC] of 


FREEDOM 


SPECIAL MepaL AWARD 
Sponsor: Natl. Assn. of Manufacturers 
Producer: Apex Film Corporation 


SreciaL MepaL AWAED 
Sponsor: Kelvinator Div., Nash-Kelvinator Corp. 
Producer: Raphael G. Wolff Studios 


Film Festivals Provide Award Juries 


CLEVELAND’S ANNUAL EVENT SETS A NOTEWORTHY EXAMPLE 


N 1948, Business ScREEN first reported Cleve- 
land Film Festival awards to factual, infor- 
mational and other useful l6mm motion 
pictures selected by audience juries of Cleve- 
landers from all walks of life. The Cleveland 
Film Council is about to present the fourth of 
these annual civic events in June of this year. 
1950 Cleveland Festival selections, made in 
various special subject classifications such as 


public relations films, training films, religious 


First Awarp: MentaL Hyciene Fitms 
Sponsor: The Natl. Inst. of Mental Health 
Producer: Sun Dial Films, Inc. 


First AWARD: TRAINING FILMS 
Sponsor: Ohio Bell Telephone Company 
Producer: Sound Masters, Inc. 


OUR } 
SILENT 
PARTNER 


1349 Firsr Awarp WINNER 
* Sponsor: East Ohio Gas Company 
Producer: Robert Yarnall Richie Productions 


films, etc. are shown in title cuts on this page. 
Others, not pictured or shown in other compe- 
titions include Make Mine Freedom and The 
Magic Key (see opposite page); and Highways 
to Hawaii (United Airlines). Three 1949 win- 
ners are also shown below and these continue 
on the following page. Cleveland’s handsome 
“oscars” are prized by both sponsors and pro- 
ducers who have received this public tribute to 


the content of their pictures. (OvER) 


First Awarp: Sarety Fitms 
Sponsor: Lumbermen’s Mutual Casualty Co. 
Producer: Wilding Picture Productions, Inc. 


1949 “First in CLass” WINNER 
Sponsor: National Lutheran Council 
Producer: Caravel Films, Inc. 


WILDING 


1949 “First In CLass” WINNER 
Sponsor: Bell Telephone Company 
Producer: Wilding Picture Productions, Inc. 





ee Na ge er. Nemes A 


Strange 
Interview 


1949 “First in CLass” WINNER 
Sponsor: General Motors Corporation 
Producer: The Jam Handy Organization, Inc. 


NIAGNOSIS: 
Danger! 


Sponsor: St. Paul Mercury Indemnity Co. 
Producer: Chicago Film Studios 


CLEVELAND MANAGEMENT CLINIC 


First Awarp: MARKETING FiLMs 
Sponsor Kraft Foods Company 
Producer: Wilding Picture Productions, Inc. 


GENE Rpko’ GO ELECTRIC 


; 


[FP 


First Awarp: Financia Report Fiims 
Sponsor: General Electric Company 


Producer: Raphael G. Wolff Studios 


Business Awards 


CLEVELAND MANAGEMENT CLINIC 


*® The Cleveland Chapter of the Society for the 
Advancement of Management made screening 
arrangements at the national gathering of its 
members in that city last year. Films were voted 
upon for “firsts” in -various classifications such 
as industrial relations (Price of Freedom), mar- 
keting (Cheese Family Album); plant films (A 
Fair Day’s Work, produced by Films for Indus- 
try for Procter & Gamble); and production 
films (The Human Bridge) produced by R. G. 
Wolff for the Ford Motor Company. 

Another film selected by this business jury 
was How to Make a Good Impression. 


CLEAN WATER! 


First Award Mepat WINNER 
Sponsor: General Electric Company 
Producer: Raphael G. Wolff Studios 


Other Film Festivals 


* Chicago inaugurated the “film festival” idea 
in 1949 when various educational and sponsored 
subjects were screened at the Surf Theatre un- 
der the auspices of the Chicago Film Council. 
Clean Waters, a General Electric picture (see 
title above) won audience acclaim as did the 
The Story of Menstruation (International Cellu- 
cotton): Lever Age (Shell Oil Co.); Men of 
Gloucester (Ford); and Trees and Homes ( Wey- 
erhaeuser). Pueblo Boy, another Ford picture. 
won honorable mention. 

The news that Boston will initiate a similar 
event on May 26 when the Boston Film Coun- 
cil holds its first annual festival adds further 
incentive to both producers and sponsors for 
better pictures. 
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SpeciaL Awarp MepaL WINNER 


Sponsor: Ford Motor Company 
Producer: Transfilm, Inc. 


MIRA SLE 


y ALLEY 


First Awarp: Boston University, 1948 
Merit Awarp: NaTionaL COMMITTEE 
on Fitms For SaFety, 1949 
“First in Ciass” AWARD: CLEVELAND 
Fim Festivar, 1948 


Sponsor: Sinclair Oil & Refining Company 
Producer: Wilding Picture Productions, Inc. 


* The critical importance of safety education in 
the rural field was squarely met by a motion 
picture that has won universal honors whenever 
factual films are judged. Miracle in Paradise 
Valley, sponsored by the Sinclair Oil & Refining 
Company, has earned another tribute—with 
more than a thousand prints now in circulation, 
many of them purchased by other concerns for 
showing throughout rural America. This picture 
exemplifies the public service contribution which 
the creative and technical abilities of the pro- 
ducer can make to the good of all concerned. 


Record Audience Totals 


*% A single current 16mm sponsored motion 
picture Unfinished Rainbows, sponsored by the 
Aluminum Company of America a good many 
years ago, illustrates significant differences be- 
tween educational and entertainment films as 
it continues to add to its already tremend- 
ous audience approximating 30,000,000 Ameri- 
cans, young and old. Rainbows is distributed by 
Modern Talking Picture Service, Inc. and by its 
sponsor. 

The film library of the U.S. Bureau of Mines 
has another record breaker in Arizona and Its 
Natural Resources, produced by Atlas (see be- 
low) and sponsored by Phelps-Dodge. Arizona 
led all Bureau-distributed films in audience 
popularity last year. + 


ARIZONA 


nd us 


NATURAL RESOURCES 


“OUTSTANDING IN PuBLic ACCEPTANCE” 
Sponsor: Phelps-Dodge for U. S. Bur. of Mines 
Producer: Atlas Film Corporation 








Public Utility Award 


AD MANAGERS SELECT FILMS 


*® For many years, whenever suitable films in 
the public utilities field are deemed worthy of 
consideration, a special committee of the Public 
Utilities Advertising Association has included 
pictures in its annual company advertising 
awards competition. 

Pipe of Plenty, produced for the Michigan 
Consolidated Gas Company by The Jam Handy 
Organization is the latest film to receive the 
“best film” award in the Public Utilities pro- 
gram. Producers and sponsors of films in this 
field are urged by the Association to bring suit- 


€ 
PIPE OF PLENTY 


Ist Awarp: Pustic Utiiities Apv. Assn. 
Sponsor Michigan Consolidated Gas Company 
Producer: The Jam Handy Organization, Inc. 


able new product to their attention for consider- 
ation in the current year’s selections. 


* * + 


American Public Relations’ “Anvils” 
Awarded to Sponsored Pictures 
* Another of the honors accorded Last Date, 
the National Safety first-prize winner of 1949, 
was the coveted American Public Relations As- 
sociation “Anvil” award in 1950. 

To Pathescope Productions and Harris-Sey- 
bold Company went another “Anvil” award of 
the APRA for How to Make a Good Impression. 
The Bank of America received an Award of 
Merit from the same group for The New Cali- 
fornia, a documentary review of that state pro- 
duced by the March of Time. Member interest 
in films is reflected in the growing attention 
paid this medium at each year’s annual conven- 
tion of this public relations group. ° 


Ist Awarp: AMERICAN Pus. REL. Assn. 
Sponsor: Harris-Seybold Company 
Producer: The Pathescope Co. of America, Inc. 


SpeciaL CiratTion: AMER. TRADE Exec. Asqn. 
Sponsor: Natl. Assn. of Retail Grocers 
Producer: Dallas Jones Productions 


Trade Association Forum 
Presents Award of Merit 


* A handsome certificate Award of Merit was 
given last year to the National Association of 
Retail Grocers for the complete audio-visual 
packaged Better Stores Program sponsored by 
that national trade group and produced by 
Dallas Jones Productions, Chicago. The Merit 
Award was made by the American Trade Asso- 
ciation Executives “for having rendered out- 
standing service to the industry which it repre- 
sents as well as to the American Public.” 

The Narcus program consisted of a first series 
of seven color and sound slidefilms. An antici- 
pated retailer audience of 20,000 increased to 
216,000 retailers and their staffs. The packaged 
program, deemed readily adaptable in concept 
by other groups, was selected for national honors 
not only because of the broad acceptance among 
member groups but because its users agreed that 
it had made a definite and important contribu- 
tion to their operational success. 

The ATAE Awards are especially created for 
trade association groups and films of such trade 
bodies are elegible for consideration. 


Regional Public Relations Awards 
* When the Massachusetts Industries group 
cited The Story of Shell in 1949 as an outstand- 
ing film of its type last year, it echoes similiar 
regional trade group honors to sponsored films. 

In Ohio, the Ohio Safety Council gave an in- 
dication of the national awards made last month, 
when it cited A Closed Book as the outstanding 
safety motion picture of the year. 


SpectaL AWARD: MASSACHUSETTS INDUSTRIES 
Sponsor: Shell Oil Company 
Producer: Tomlin Film Productions 


Title: “Assignment General Mills” 
Ist Awarp: FinanciaL Worip “Oscar” 
Producer: Apex Film Corporation 


Annual Report Films 
Win Financial “Oscars” 


* The use of motion pictures and sound slide- 
films as amedium for annual reports to share- 
holders has been successfully demonstrated in 
recent years by General Mills and by such con- 
cerns as United States Steel, the Standard Oil 
Company of New Jersey, Penn Mutual Life In- 
surance Company, and by the Metropolitan Life 
Insurance Company. 

Assignment General Mills took top honors in 
the annual FINANCIAL WoRLD magazine competi- 
tion on annual reports in 1950, winning the 
“Oscar of Industry” for General Mills. A Gen- 
eral Mills picture General Mills Today was cited 
for similiar honors last year. Apex produced 
the latest film; the previous picture was an 
RKO-Pathe production. 

Metropolitan Life Insurance received top 1950 
honors in the same contest for employee report 
films with the production Newsweek Looks At 
Life Insurance. 

The 1948 award went to General Electric in 
1947 produced for that company by Raphael G. 
Wolff Studios. The impressive ceremonies which 
mark each year’s annual awards event were at- 
tended by an average of 1,500 top leaders in 
business and industry. A distinguished jury of 
educational and financial authorities assists the 
publication in making these annual selections. 

In 1947 we reported the Financia, Worip 
award made to Penn Mutual Life Insurance 
Company for A Century of Security which re- 
ceived the bronze “Oscar of Industry.” Paul J. 
Fennell Studios was the producer. * 


UNDERSTANDING 
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44 


JERSEY ANNUAL REPORT 


Ist Awarp: FrnanciaL Worip “Oscar” 

Sponsor: Standard Oil Co. of New Jersey 

Producer: The Pathescope Company of 
America, Inc. 
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Ist Awarp: Trarric Sarety CLass 
Sponsors: General Petroleum and 
Socony-Vacuum Oil Cos. 
Producer: Roland Reed Productions, Inc. 


Ist Awarp: Trarric Sarety CLass 
Sponsor: Farm Bureau Insurance Companies 
Producer: Wilding Picture Productions, Inc. 


CROSSROADS & 


ia 
DRIVER.TRAINING SER 
a tite AOE HOO 
Ist Awarp (SSF): Occupational SaFetTy 
Sponsor: Nat. Assn. Auto. Mut’l Ins. Cos. 
Producer: Vogue-Wright Studios Film Div. 


National Committee Honors Safety Pictures 


TWENTY-TWO SUBJECTS ARE SELECTED FOR 1950 AWARDS 


HE AWARDS EACH YEAR to outstand- 

ing safety motion pictures and sound slide- 

films produced during the previous twelve 
months exemplify a tradition and an incentive 
program which has contributed much to the 
public recognition of the value of films in edu- 
cation and industry. As an incentive the annual 
awards made by The Committee on Films for 
Safety have spurred both producers and sponsors 
to*more effective and original films, worthy of 
these national honors. 

The National Committee is truly representa- 
tive of a broad cross-section of those who use 
and those who know these films. Represented 
in the present membership are the American 
Association for Adult Education, the American 
Association of Motor Vehicle Administrators, 
the American Automobile Association, the 
American National Red Cross, American Public 
Health Association, American Society of Safety 
Engineers, Association of Casualty and Surety 
Companies, Association of Safety Council Ex- 


ecutives, and the Automotive Safety Foundation. 

Other organizations represented on the com- 
mittee are: International Association of Chiefs 
of Police, National Association of Manufacturers, 
National Association of Mutual Casualty Com- 
panies, National Commission on Safety Educa- 
tion, National Retail Farm Equipment Associa- 
tion, National Safety Council, U. S. Junior 
Chamber of Commerce, U. S. Navy, U. S. Public 
Roads Administration, and U. S. Army. 

John B. McCullough, director of technical 
services, Motion Picture Association of America, 
is chairman of the committee. William Eng- 
lander of the National Safety Council is its ex- 
ecutive secretary. 

Five motion pictures and three sound slide- 
films have been chosen by the National Com- 
mittee as the outstanding accident prevention 
films produced in 1950. In addition five other 
films were given honorable mention and nine 
others were picked for merit awards. The com- 
plete list of 1950 award winners follows: 


The 1950 Motion Picture and Sound Slidefilm Award 


Winners of The National Committee on Films for Safety 


Non-THEATRICAL Morion PicTrurRes 


General Class 
Winner: Once Too Often, produced by U. S. 
Army Signal Corps for U. S. Army. 
Honorable Mention: Shooting Safety, produced 
by Sound Masters, Inc., for Sporting Arms 
and Ammunition Manufacturers Institute. 
Award of Merit: The Torch, produced by Pathe- 
scope Productions for National Board of Fire 
Underwriters. 


Occupational Class 

Winner: Make No Mistake, produced by Gulf 
Coast Films for Geophysical Service, Inc. 

Honorable Mentions: Before the Blast, produced 
by Aetna Casualty & Surety Co. for Aetna 
Life Affiliated Companies. 

Safety Precautions for Electronics Personnel, 
produced by Leslie Roush Productions for 
U. S. Navy. 


Traffic & Transportation Class 

Co-Winners: A Closed Book, produced by Wild- 
ing Picture Productions, Inc. for Farm Bureau 
Insurance Companies. 

ind Then There Were Four, produced by Ro- 
land Reed Productions for General Petroleum 
Company. 

Honorable Mention: Your Permit to Drive, pro- 
duced by General Motors Photographic for 
General Motors Corporation. 

Awards of Merit: Look What You're Missing, 
produced by Master Motion Picture Co. for 
Liberty Mutual Insurance Co. 

Safe on Two Wheels, produced by Aetna for 
Aetna Life Affiliated Companies. 

Sergeant Bruce Reporting, produced by R. B. 
Clardy for Lumbermens Mutual Casualty Co. 


We Drivers, produced by The Jam Handy Or- 
ganization for General Motors Corporation. 


THEATRICAL MOTION PICTURES 


Winner: Wrong Way Butch, produced by Metro- 
Goldwyn Mayer. 
Honorable Mention: Danger Sleuths, produced 


by RKO-Pathe, Inc. 


THEATRICAL TRAILERS 


Deadly Odds (and others) produced by Atlas 
Film Corporation for the National Safety 
Council. 

SOUND SLIDEFILMS 


General Class 

Winner: Shocking Conditions, produced by 
Paragon Pictures for Zurich-American Insur- 
ance Companies. 

Home Safety Class 

Awards of Merit: Home Safety and Health De- 
partments, produced by Public Health Serv- 
ice, Federal Security Agency. 

Where's the Fire?—Self-produced by Liberty 
Mutual Fire Insurance Co. 


Occupational Class 
Winner: Freight Handling, produced by Sarra, 
Inc., for the National Safety Council. 
Award of Merit: Speaking of Safety (series of 
six) produced by Sarra, Inc., for National 
Safety Council. 


Traffic and Transportation 
Winner: Caution at the Crossroads, produced 
by Vogue-Wright Studios for National As- 
sociation of Automotive Mutual Insurance 
Companies. 











1949 SAFETY FILM AWARDS 


* Last year, the National Committee on Films 
for Safety awarded honors to Last Date, as the 
best 16mm sound motion picture in the field of 
traffic and transportation safety and to Safe As 
You Think (see below) as the best motion pic- 
ture in the field of general safety. 

In addition to the awards pictured below, 
Safe Clothing, produced by the National Film 
Board of Canada, was the best occupational 
safety motion picture. A sound slidefilm “first” 
was given Here’s How, produced by Paragon 
for the Zurich Insurance Company; honerable 
mentions went to Yarding Logs, Fire In Minia- 
ture, and The Age of Danger. The title frame of 
Last Date appears on another page of this awards 
section. Three 1949 awards are shown below: 
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aS Your THINK 


lst AwarD: GENERAL SAFETY FILMS 
Sponsor: General Motors Corporation 
Producer: The Jam Handy Organization 


SpeciaL Crration (SSF): Sarety Fitms 
Sponsor: American Petroleum Institute 
Producer: Caravel Films, Inc. 


Ist Awarp (SSF): Trarric SAFETY 
Sponsor: Zurich-American Insurance Co’s. 
Producer: Paragon Pictures, Inc. 


1948 SAFETY FILM AWARDS 


* Safety film awards for subjects produced in 
1948 included top honors to The Safest Way 
(produced at Penn State College) for l6mm 
films in the field of traffic and transportation: 
to This Way Out, an American Airlines film; 
and in the field of sound slidefilms, to Paragon 
Pictures for Helping Hands, produced for Zurich. 
A special citation was given Sarra, Inc. for the 
series of six sound slidefilms, Human Factors 
in Safety, produced for the National Safety 
Council. 

Other award winners are pictured on this 
page. Honorable mentions were also given Fall- 
ing Timber, produced by Rarig Films of Seattle 
for the Loggers Assn.; and to Let’s Stop and 
Go Safely, produced by Portafilms, Inc. (Over) 


Ist Awarp: 35MM Sarety Fi_ms 
Sponsor: American Transit Association 
Producer: Sound Masters, Inc. 


Ist Awarp: GENERAL SAFETY 


Sponsor: Forestry Service, U. 5. Dept. of Agr. 


Producer: Fiins for Safety, Inc. 


TO THE WISE 
| ! | 


Ist Awarp (SSF): OccupaTionaL SAFETY 
Sponsor: Zurich-American Insurance Co’s. 
Producer: Paragon Pictures, Inc. 


Prize-W inning Safety Films 


LIFE LINES 


SpecIAL COMMENDATION: GENERAL SAFETY 
Sponsor: Aetna Life Affiliated Companies 


Producer: Aetna Motion Picture Dept. 


SpeciaL Crration: GENERAL SAFETY 
Sponsor: The J. 1. Case Company 
Producer: Atlas Film Corporation 


SpeciaL CrratTion: GENERAL SAFETY 
Sponsor: Aetna Life Affiliated Companies 
Producer: Aetna Motion Picture Dept. 


SpeciaL Ciration: TRAFFIC SAFETY 
Sponsor: The Studebaker Corporation 
Producer: Transfilm, Inc. 
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Prize-W inning Safety Films 


1947 SAFETY FILM 


Safety 


OUR NUMBER ONE 
CROP 


AWARDS 


First AWarp: GENERAL SAFETY 
Sponsor: General Motors Corporation 
Producer: Sound Masters, Inc. 


Ist Awarp (SSF): Genera SAFETY 
Sponsor: Zurich-American Insurance Co’s. 


Producer: Atlas Film Corporation 


DANGER 
ISYOUR _ 
COMPANION 


HONORABLE MENTION: PRODUCTION SAFETY 
American Red Cross 


Ted Nemeth Studios 


Sponsor: 


Produc eT: 


HonoraBLeE MENTION: OCCUPATIONAL SAFETY 
Sponsor: Denver & Rio Grande Western Railroad 


Producer: Sonochrome Pictures 


1946 SAFETY FILM AWARDS 
* Pictured in the adjoining column are award- 
winning safety films produced in 1947, to which 
should be added Diagnosis Danger, produced by 
Chicago Film Studios and pictured on a previ- 
ous page: also Live and Let Live, produced by 
Aetna. 

1946 productions .were headed by Priceless 
Cargo and It’s Wanton Murder, both 16mm films 
pictured below; Mary Jones Goes to Court was 
voted the best traffic safety sound slidefilm. A 
special commendation was made to General Mo- 
tors for Doctor In Industry, produced by Jam 
Handy. Honorable mentions went to The Giant 
Story, Time to Stop, Voice of Safety, 
Vo Place Like Home, and to two Sarra sound 
slidefilms, Prevention Is Better and It's Your 
Home—Plan It Safely. 


There's 


Ist Awarb: TRAFFIC SAFETY 
Sponsor: Superior Coach Corporation 


Producer: The Jam Handy Organization, Inc. 


MARY JONES 
goes © COURT 


Ist Awarp (SSF): Trarric SAFETY 
Sponsor: National Safety Council, Inc. 
Producer: Sarra, Inc. 


HONORABLE MENTION: TRAFFIC SAFETY 
Sponsor: American Transit Association 


Producer: William J. Ganz 


SpeciaL CITATION FOR EXCELLENCE 
Sponsor: General Motors Corporation 


Producer: The Jam Handy Organization 


Other Safety Film Awards 


%& Safety film awards date back to 1942 in our 
files when Steps to Safety produced for the New 
Jersey Dept. of Motor Vehicles was given a first 
place plaque. Sculptured trovhies of the Ameri- 
can Automobile Association went in that year 
to Drive Defensively and Are Your Feet Kill- 
ing You? 

1944 awards were outstanding in terms of im- 
portant films. X Marks the Spot won the traffic 
safety honors of that year and To Live in Dark- 
ness, a Navy film, was the best occupational 
safety motion picture. Both titles are pictured 
below. e 


Ist AWARD: TRAFFIC SAFETY 
Sponsor: New Jersey Dept. of Motor Vehicles 
Producer: The Jam Handy Organization 


TO LIVE IN 
DARKNESS 


wy: 


Ist AWARD: OCCUPATIONAL SAFETY 
Sponsor: U.S. Navy (Bu. Aer.) 
Producer: 20th Century-Fox Film Corp. 
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_ NEW ENGLAND 


Joun A. HAgsELER 


Amity Road 
Woodbridge, Connecticut 





Roias Stupios 
and Rotas Puoro-Science LasonaTories 
Sandy Hook, Connecticut 
Phone: Newtown 581 
Date of Organization: 1928 
Henry Roger, Owner-Director 


Services: Motion pictures and slidefilms: indus- 
trial, educational, civic relations, animated, U. S. 
Armed Services, Government agencies. 


Faciuities: 16mm and 35mm cameras, zoom and 
follow track, camera truck, portable generator; 
sound stages; M-R Solar spots, Broads; 16mm 
recorder, disc recording system, magnetic tape 
recorder; microscopic laboratory and close-up 
studio; Shadowgraph, Inspectoscope; Interlock 
film phonograph; color printing; library. 
RECENT PRODUCTIONS AND SPONSORS 

From the Customer's Point of View (Connecticut 
1 ppeal to the Public 
(The United Hospital Campaign of Waterbury, 
Conn.): Partial Denture Construction (J. M. 
Ney Company); From the Customer's Point 
of View (Hartford Electric Light Company) ; 


Light & Power ¢ ompany } ; 


Telephone Pioneers (Southern New England 
Telephone Company); Powerhouse (United II- 


luminating Company ). 





Dekko Fi_m Propuctions, Inc. 


126 Dartmouth Street 
Boston, Massachusetts 





. * . 


DEPHOURE STUDIOS 


782 Commonwealth Avenue 
Boston 15, Massachusetts 
Phone: BEacon 2-5722 
Date of Organization: 1935 
OFFICERS AND DEPARTMENT HEADS 
Joseph Dephoure, Owner 
Henry J. Romney, Sales Representative 
Edward Gilman Richard Lewis 
Estelle D. Davis 


Services: Industrial and public relations motion 
pictures and slidefilms; television program films 
and commercials 


Facitities: Drive-in sound stage and produc- 
tion equipment; automat film processing; syn- 
chronous magnetic recording and sound film 
recording: projection and editing rooms; Koda- 
chrome printing; art work, animation, script 
writing 
RECENT PRODUCTIONS AND SPONSORS 

Skilled Hands for Aviation (Allen School of 
Aeronautics); Mid Century Fashion Revieu 
(1. J. Fox Fur Company); More Power to You 
(Westinghouse & Edison Light Company) ; 
Finast Driving Training (First National Stores, 
Inc.) : How to Use a Voting Machine (Common- 
wealth of Massachusetts); A Fella Needs a 
Friend (United Community Services). 


Master Motion Picrure Company 
50 Piedmont Street 
Boston 16, Massachusetts 
Phone: HAncock 6-3592 
Date of Organization: 1925 
OFFICERS AND DEPARTMENT HEADS 
Maurice Master, President and Treasurer 
S. Grace Master, Secretary 
Irving Ross, in Charge of Production 
Wilbert Hansen, Studio Manager 


Services: Industrial and civic relations motion 
pictures and slidefilms; theatre trailers; tele- 
vision commercials. 


Facitities: l6mm and 35mm sound recording 
studio; l6mm and 35mm processing laboratory; 
typesetters and artists for title-making; anima- 
tion stands, editing and projection rooms. 
RECENT PRODUCTIONS AND SPONSORS 

Fire in Miniature (United Mutual Fire Insurance 
Company); Boston, the Shipper’s Port (Port of 
Boston Authority); Look What You’re Missing 
(Liberty Mutual Insurance Company) ; Modern- 
ization of Sewage Treatment Plant (Hayden, 
Harding & Buchanen, Engineers) ; Amputee Re- 
habilitation (Liberty Mutual Rehabilitation 
Centre). 


METROPOLITAN 


AFFILIATED Fitm Propucers 
164 East 38th Street 
New York 16, N. Y. 
Phone: MUrray Hill 6-9279 
Date of Organization: 1946 
OFFICERS AND DEPARTMENT HEADS 
Willard Van Dyke, Secretary 
Irving Jacoby, Treasurer 
Rishard Leacock, Camera Department Head 
Thomas Boyajian, Editing Department Chief 
Services: Script to finished film. Specialties: 
documentary and educational films. 
Facttities: Production equipment; editing de- 
partment; directors and script writers. 

RECENT PRODUCTIONS AND SPONSORS 
The Photographer (U.S. Department of State) ; 
Mount Vernon in Virginia (Mount Vernon 
Ladies’ Association); Marriage Today (Mc- 
Graw-Hill Text Films); This Charming Couple 
(McGraw-Hill) ; /t Takes All Kinds (McGraw- 
Hill); Choosing for Happiness (McGraw-Hill) ; 
Who's Boss? (McGraw-Hill) ; Angry Boy (Men- 
tal Health Film Board); Secure the Blessings 
(National Education Association) . 





AMERICAN Fi_m PropucERs 
1600 Broadway 
New York 19, N. Y. 
Phone: PLaza 7-5915 
Date of Organization: 1946 
OFFICERS AND DEPARTMENT HEADS 
Robert Gross, Executive Producer 
Lawrence A. Glesnes, Executive Producer 
Lester J. Orlebeck, Editorial Chief 
Julian C. Townsend, Head Cameraman 
David Mathews, Script and Creative Chie; 
Al Stahl, in Charge of Animation 


SERVICES: Sponsored motion pictures and slide- 


Bay STATE Fi_m Propuctions, INc. 
458 Bridge Street 
Springfield, Massachusetts 
Phone: 4-3164 
Date of Organization: 1944 
Branch: 80 Boylston Street, Boston, Mass. 
Phone: Hancock 6-8904. 
OFFICERS AND DEPARTMENT HEADS 
Morton H. Read, President 
Eugene N. Bunting, V.P. (Prod.) 
David Doyle, V.P. (Sales) 
Milton L. Levy, V.P. (TV) 
Harold O. Stanton, V.P. ( Dist.) 


Services: Documentary, sales training, public 
relations and television motion pictures and 
slidefilms; dramatic dialogue presentations. 


Facttities: Camera and lighting; sound stage; 
portable generator; Maurer 16mm recording; 
synchronous magnetic recording; Depue print- 
ing equipment; 16mm black and white develop- 
ing; 15 technicians; art and creative staffs. 





Worcester Firm Corporation 
131 Central Street 
Worcester 8, Massachusetts 
Weld Morgan, President 


NEW YORK 


films for theatres, television, education, training. 
sales. 


Facitities: Portable production equipment, 
16mm and 35mm with sound, stage for shooting 
small sets; special effects; animation; storyboard 
personnel, script writers. 

RECENT PRODUCTIONS AND SPONSORS 
International House (U. S. Army Civil Affairs 
Division) ; Ready for Flight (Department of De- 
fense) ; Civil Air Patrol (Headquarters, Civil Air 
Patrol) ; Look to the Skies (U. S. Air Force): 
Going Places (Air Force Recruiting) ; Yours for 
the Asking (Army Recruiting); Mark 63 Gun- 
sight, Theory and Operation (U.S. Navy); Air- 
men in Training (U. S. Air Force); TV Com- 
mercials for Dodge, Rinso, American Safety 
Razor, others. 





Apex Fitm Corporation, 38 E. 57th Street. 
New York City. (Full listing on page 52.) 





* _ _ 
Aupio Propuctions, INc. 
Film Center Building 
630 Ninth Avenue 
New York 19, N. Y. 
Phone: COlumbus 5-6771 
Date of Organization: 1933 
OFFICERS AND DEPARTMENT HEADS 
Frank K. Speidell, President 
Herman Roessle, Vice President 
Lawrence W. Fox, Jr., Treasurer 
P. J. Mooney, Secretary 
Phillips B. Nichols, Sales Manager 
SERVICES: Motion pictures only, all commercial 
categories. Specialties: public relations, sales 
promotion, merchandising, training, medical, 
other technical and educational. 


Facitities: Camera and lighting equipment, 
four 6mm and 35mm cutting rooms; six film 


BUSINESS SCREEN MAGAZINE 





Audio Productions: Continued 


vaults; two optical printers; l6mm and 35mm 
projection room; machine shop; music director 
and several hundred thousand feet of original 
music on film; seven staff writers and seven staff 
directors. 


RECENT PRODUCTIONS AND SPONSORS 
An Introduction to Meadville (The Texas Com- 
pany); Clear Track Ahead (Pennsylvania Rail- 
road); Steam for Power (Babcock & Wilcox 
Company); Crimes of Carelessness (The Na- 
tional Board of Fire Underwriters) ; Telephone 
Relays (American Telephone & Telegraph Com- 
pany); What Do You Know about New Jersey 
(The Associated Railroads of New Jersey) ; 
You're the Doctor (Ethyl Corporation); Psy- 
chology in Education Series (McGraw-Hill Book 
Company); Breast Cancer: The Problem of 
Early Diagnosis (National Cancer Institute & 
American Cancer); Films for U. 5S. Navy, Air 
Force, Department of State and others. 


(See mention in film awards section) 





BraNnsBy PRODUCTIONS 
122 W. 55th Street 
New York 19, N. Y. 
Phone: JUdson 6-2600 





Tue Bray Stupios, Inc. 
729 Seventh Avenue 
New York 19, N. Y. 
Phone: CIrele 5-4582 
Date of Organization: 1914 
OFFICERS AND DEPARTMENT HEADS 
J. R. Bray, President 
M. Bray, Treasurer 
P. A. Bray, Secty., Asst. Treas., Prod. Mgr. 
Stewart Otto, Sales Manager 
R. Kline, Distribution Manager 


Services: Industrial sales and job training mo- 
tion pictures and slidefilms; training films for 
U. S. Armed Forces; theatrical; educational; 
animated cartoons and technical subjects; tele- 
vision films. Distributor to schools. 


FactLities: Studio equipment for all kinds of 
motion pictures and slidefilms, sound and color; 
animation department; production crews, artists, 
script writers; film library. 

RECENT PRODUCTIONS AND SPONSORS 
Principles of Penicillin Therapy (E. R. Squibb 
& Sons Company); Sales Promotion in Action 
(Schenley Industries); Parachutes for Safety 
(Switlik Parachute Company); Champion of 
Champions (Schenley Industries); Guard Your 
Heart (American Heart Association). 
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Campus Fitm Propuctions 
161 Remsen Street 
Brooklyn 2, N. Y. 

Phone: TRiangle 5-6296 
Date of Organization: 1934 
OFFICERS AND DEPARTMENT HEADS 
Nat Campus, Executive Producer 
Lee R. Bobker, Production Manager 
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Campus Film Productions: Continued 


Services: Motion pictures and slidefilms for 
business, government and welfare agencies; also 
various film services separately, including trans- 
lations, sound tracks; finishing service for com- 
pany photographed films. 


Faciuities: Camera and on-location lighting 
equipment; editing; sound recording equipment, 
including magnetic and optical recorders, film 
phonographs, sync projectors, playbacks; crea- 
tive staff. 

RECENT PRODUCTIONS AND SPONSORS 
There Is A Difference (Amelia Earhart Lug- 
gage): Enduring Modern (Valley Furniture 
Company); Rail Steel in the World of Today 
(Rail Steel Bar Association); Leadership 
Through Research (Spanish—Standard Oil Com- 
pany of New Jersey); Acres of Happiness (In- 
dustrial Home for the Blind); A Job Worth 
Doing (Southern Railway System); Career for 
Tomorrow (U.S. Coast Guard) ; The Deaf Post 
Rubella School Child (Lexington School for the 
Deaf) ; Beautiful U pon a Hill (Wagner College) ; 
Paint Is Our Business (Benjamin Moore and 
Company); Activity Group Therapy (Child 
Guidance Institute) . 





* * . 


CARAVEL Fiims, INc. 
730 Fifth Avenue 
New York 19, N. Y. 
Phone: CIrcle 7-6110 
Date of Organization: 1921 
Studio: 132 Prospect Street, Hempstead, L. I. 
Akron Representative: Visual Methods, Inc., 
336 Second National Building, Akron, Ohio. 
David I. Pincus, President 
F. Burnham MacLeary, V.P. 
Harold M. Manser, V.P. 
Arthur Kreeger, Treas. Claire V. Barton, Secty. 
Mauri Goldberg, Mer. Prod. 
David Kreeger, Studio Mgr. 
Jack Semple, Animation Mgr. 

Arnold Vogelsang, Slidefilm Mgr. 
Charles Moore, Manager, Still Photography 
Services: Sales, dealer and vocational training 
motion pictures; public and personnel relations, 
educational, religious films; television commer- 
cials; slidefilms, transparencies, stage presenta- 

tions, field surveys. 

FaciLities: Own motion picture studio at Hemp- 
stead. New York City headquarters have slide- 
film studio, cutting and screening rooms, art 
and animation departments. 


RECENT PRODUCTIONS AND SPONSORS 
Vitamin Rivers (American Can Company); A 
Study in Black (Godfrey L. Cabot, Inc.) ; Good 
Company (Cabot); Growth Industry (Clinton 
Foods, Inc.); Tomorrow Begins Today (Pure 
Oil Company) ; Proof of Performance (Socony- 
Vacuum Oil Company). 


(See mention in film awards section) 


* * ass 


Stars over producer listing denote 
advertising copy in this issue. 


CorNneLL Fitm ComPANY 
1501 Broadway 
New York 18, N. Y. 
Phone: Wlsconsin 7-6651 
Date of Organization: 1950 
OFFICERS AND DEPARTMENT HEADS 
Milton J. Salzburg, President 
Herman Boxer, Vice Pres. in Charge of 
Production 
Services: Motion pictures from script to fin- 
ished product; public service and social science 
films. 
FACILITIES: Studios, cameras, sound equipment; 
full-time production crew. 

RECENT PRODUCTIONS AND SPONSORS 
Pattern for Survival (a documentary); Target 
U.S.A. (documentary in production). 

(New company, organized late in 1950) 





CAVALCADE Pictures, Inc., 875 West End Ave- 
nue, New York 25, N.Y. Phone: ACademy 
2-4781. (Full listing on page 52.) 





Depicto Fits, INc. 
254 West 54th Street 
New York 19, N. Y. 
Phone: COlumbus 5-7621 
Date of Organization: 1942 
OFFICERS AND DEPARTMENT HEADS 
John Hans, President 
SERVICES: Sales training films, television com- 
mercials. 


FAcILiTIES: Studios, art department, animation, 
editorial rooms. 

RECENT PRODUCTIONS AND SPONSORS 
Sales training films for Johns-Manville, Singer 
Sewing Machine Company, Lily-Tulip Cup Cor- 
poration, E. R. Squibb & Sons, Bigelow-Sanford 
Carpet Company; television commercials for 
Balantine Beer, Remington Rand, Durkee’s May- 
onnaise, Eastman Kodak and others. 





DupLey Picrures Corporation, 501 Madison 
Avenue, New York City. Phone: ELdorado 
5-1076. (Full listing on page 52.) 





Dynamic Fitms, INc. 
112 W. 89th Street 
New York 24, N. Y. 

Phone: TRafalgar 3-6221 





Jerry FairBaNnks Propuctions, 157 E. 69th 
Street, New York 21, N.Y. TRafalgar 9-5352. 


Robert Lawrence. (Full listing on page 53.) 





* * * 


PauL J. Fennec. Company, 405 E. 40th Street, 
New York 16, N.Y. MUrray Hill 9-4268. 
Mickey Dubin. (Full listing on page 53.) 





Fitms For Inpustry, INc. 
135 W. 52nd Street 
New York 19, N. Y. 


Phone: PLaza 3-2800 
Date of Organization: 1940 


tie 
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NEW YORK CITY 
Films for Industry: Continued 
OFFICERS AND DEPARTMENT HEADS 
Joseph M. McCaffery, President 
Hylan Chesler, Vice President 
David Quaid, Olle Comstedt, Directors- 


Cameramen 


SERVICES: Motion pictures for business: color: 
marionette department. 


FaciLities: l6mm and 35mm production; loca- 


tion truck; research and writing staff. 


RECENT PRODUCTIONS AND SPONSORS 
414A Road Test (Sun Oil Company); Holiday 
Harvest (Frankfort Distillers Corporation) ; Kib- 
itzing Canned Beer Sales (American Can Com- 
pany); Partnership in Purchasing (Socony- 
Vacuum Oil Company); A Fair Day’s Pay 
(Procter & Gamble) ; Green Gold (Union Bag & 
Paper Company); Miracle of Time (Gruen 
Watch Company); Doing Business on the Two 
Label Plan (National Distillers Corporation). 


(See mention in film awards section) 





ForDEL Fitms Division 
of Fordel Film Laboratories 
1187 University Avenue 
New York 52, N. Y. 
Phone: LUdlow 8-5100 
Date of Organization: 1941 


OFFICERS AND DEPARTMENT HEADS 
C. F. Potts, Executive Producer 
W. G. Snowden, Assistant to Exec. Prod. 
Henry Traiman, General Manager 
W. P. Hornberger, Production Manager 
H. C. Grant, Office Manager 
Medical and Surgical 
Sawyer, M.D., F.A.C.A., 
M.D., F.C.C.P. 


Services: Medical and surgical, educational, in- 


Advisers: C. Douglas 
and Emil A. Naclerio, 


dustrial, promotional motion pictures and slide- 
films, color, sound, l6mm and 35mm; television 
films. 


FacitiTies: Sound and color camera and record- 
ing equipment; animation, editing and effects; 
release printing; projector inspection and ship- 
ping: still photography and enlargements; crea- 
tive staff for scripts and translations. 

RECENT PRODUCTIONS AND SPONSORS 
Medical Films for E. R. Squibb & Sons: Clinical 
{pplications of Muscle Relaxants, Curare in Bar- 
biturate Nitrous Oxide Anesthesia, Endotracheal 
{nesthesia, Pronestyl Hydrochloride A Neu 
Drug for Ventricular Arrhythmias, Malnutrition 
in the Hospital Patient, Nutritional Aspects of 
Tropical Diseases, Principles of Penicillin Ther- 
apy, Streptomycin Drugs in the Treatment of 
Tuberculosis. For Lederle Laboratories Division 
of American Cyanamid Company: Aureomycin, 
the Versatile Antibiotic 





WituiMm J. Ganz Company 
40 East 49th Street 
New York 17, N. Y. 
Phone: ELdor ado 5-1 43 


Date of Organization: 1919 


William J. Ganz: Continued 
OFFICERS AND DEPARTMENT HEADS 
William J. Ganz, President 
E. J. Spiro, Production Manager 
Herbert R. Dietz, General Manager 
Jane Page, Comptroller 
SERVICES: Producer and distributor of l6mm 
and 35mm motion pictures, filmstrips, sound 
slidefilms, visual presentations for education, 
advertising and television. 
FaciLities: Studio equipment; cameras; creative 
staff, development of story ideas and merchandis- 
ing campaigns. 

RECENT PRODUCTIONS AND SPONSORS 
Red Cross Report (American Red Cross) ; Jour- 
ney to Banana Land (United Fruit Company) ; 
From Pictures to Profits (Dixie Cup Company) ; 
Your Surest Selling Job (Radio Corporation of 
America); Screen Magazines (United States 
State Department). 

(See mention in film awards section) 
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Gur Coast Fits, Inc., 9 W. 61st Street, New 
York 23, N. Y. Phone: Clrcle 6-0191. 


(See complete listing in Texas section) 





Paut Hance Propuctions, INc. 
1776 Broadway 
New York 19, N. Y. 
Phone: ClIrcle 5-9140 





* * * 

THe Jam Hanpy Orcanization, Inc., 1775 
Broadway, New York 19, N.Y. Phone: JUdson 
2-4060. Herman Goelz, in charge. 

(Complete office facilities and projection room 

with service staff maintained in N. Y. For com- 

plete data see Detroit, Michigan listing) 





HarTLEY PRODUCTIONS 


20 W. 47th Street 
New York 19, N. Y. 
Phone: JUdson 2-3960 





Hersert Kerxow, INc. 
480 Lexington Avenue 
New York 17, N. Y. 

Phone: ELdorado 5-0683 
Date of Organization: 1937 
OFFICERS AND DEPARTMENT HEADS 
Herbert Kerkow, President, Treasurer 
Rosemond Kerkow, Secretary 


Services: Production from original research to 
finished film. Specialties: Public relations films 
for general audiences, educational films for 
schools. 


FaciLities: Sound stage, set building depart- 
ment, projection, sound recording and re-record- 
ing: editing. 

RECENT PRODUCTIONS AND SPONSORS 
Supply Department Afloat (U.S. Navy); Crea- 
tive Leisure (U. 5. Army Orientation Branch) ; 
irt in Hawaii (U. S. Department of State) ; 
Adult Education (U. S. Army Orientation 
Branch); Stay in School (U. S. Navy): Pat- 
terns for Parties (Towle Silversmiths) ; TV com- 
mercials for Camel Cigarettes, Eastman Kodak, 
Cannon Mills, Inc. 


L pe R Corporation 
(Louis de Rochemont) 
35 West 45th Street 
New York 19, N. Y. 

Phone: LU 2-1440 
OFFICERS AND DEPARTMENT HEADS 
Louis de Rochemont, Executive Producer 
Thomas Orchard, Associate Producer 
Lothar Wolff, Associate Producer 
F. Borden Mace, Executive Assistant 


Martin J. Maloney, 


y, General Manager 

Services: Industrial, educational and civic rela- 
tions motion pictures; films for U. S. Armed 
Forces and Governmental agencies; short sub- 


jects in color for theatres; television films. 


Faciuities: Sound and color equipment for 
camera work on location; portable generator, 
R.C.A. sound channel on chassis and electric 
truck. 

RECENT PRODUCTIONS AND SPONSORS 
Here’s Health—The American Way (American 
Medical Association); Twenty-Four Hours of 
Progress (American Petroleum Institute); The 
Whistle at Eaton Falls; Lost Boundaries. 





Loucks AND Noruinc Stuptios, INc. 
245 W. 55th Street 
New York 19, N. Y. 
Phone: COlumbus 5-6974 
Date of Organization: 1923 
OFFICERS AND DEPARTMENT HEADS 
J. A. Norling, President 
Wil Marcus, Vice President 
Services: Industrial, job and sales training, 
public relations, educational, Government mo- 
tion pictures and slidefilms. 


FaciLities: Studio equipment for l6mm and 
35mm productions; animation camera and art 
departments; three-dimensional still and motion 
pictures; creative staff including artist, photog- 
raphers, writers, film editors, directors. 


RECENT PRODUCTIONS AND SPONSORS 
Vew Power for America (Combustion Engineer- 
ing-Superheater Company); Building for the 
Nations (United States Steel Corporation) ; Re- 
vere System of Water Piping (Revere Copper 
and Brass, Inc.); Educational subjects for En- 
cyclopaedia Britannica Films, Inc.; Training 
films for U. S. Navy. 





THe Marcu or Time 
369 Lexington Avenue 
New York 19, N.Y. 
Phone: JUdson 6-1212 
Date of Organization: 1935 
OFFICERS AND DEPARTMENT HEADS 
Richard de Rochemont, Producer 
Arthur Tourtellot, D. Y. Bradshaw, Asso. Prods. 
Sam Bryant, Gilbert Comte, Asst. Prods. 
Frank Shea, TV and Commercial Sales Director 
P. A. Williams, Public Relations Director 
SERVICES: Producer of theatrical and non-the- 
atrical documentary films. 


FaciLities: Equipment for l6mm and 35mm 
production, studio and location. 


BUSINESS SCREEN MAGAZINE 








The March of Time: Continued 


RECENT PRODUCTIONS AND SPONSORS 
Miracle of Rubber (Firestone Tire & Rubber 
Company); Special Presentation (Burlington 
Mills); Opportunity (Cleveland Electric Illum- 
inating Company); The New California (Bank 
of America); Oil & Men (Standard Oil Com- 
pany of Indiana); Money at Work (New York 
Stock Exchange); Flight Plan (United States 
Air Force); Call to Action (American Red 
Cross). 

(See mention in film awards section) 





* * * 


MPO Propuctions, INc. 
15 E. 53rd Street 
New York 22, N. Y. 
Phone: MUrray Hill 8-7830 
Date of Organization: 1946 


OFFICERS AND DEPARTMENT HEADS 
Judd L. Pollock, President and Treasurer 
Lawrence E. Madison, V.P. Stanley Resor, Secty. 
Irene Wilson, Prod. Ed. Erwin Scharf, Prod. Dir. 
Jean Oser, Associate Producer 


Services: Sales promotion, training, public re- 
lations, informational motion pictures; color 
films and location work. 


Faciuities: 16mm and 35mm cameras, lighting, 
sound truck; 16mm and 35mm projection room. 


RECENT PRODUCTIONS AND SPONSORS 
Steering with Standards (Ford Motor Com- 
pany); American Cowboy (Ford); Yellowstone 
Park (Ford); Pride of Workmanship (Ford) ; 
Operation °51 (Ford); Tanglewood (United 
States Information Service); The Rural High 
School (United States Information Service) ; 
Tar Heel Wild Life (North Carolina Wildlife Re- 
sources Commission) ; The Double Decked Clip- 
per (Pan American Airways); Fishing in Alas- 
ka, Hunting Big Game in Alaska (both for Nash 
Division, Nash-Kelvinator Corporation). 

(See mention in film awards section) 





Murpuy-Livus, INc. 
59 Park Avenue 
New York 16, N. Y. 
Phone: MUrray Hill 6-2142 





Tep NEMETH StTupIos 
729 Seventh Avenue 
New York 19, N. Y. 
Clrele 5-5147 
Date of Organization: 1935 
OFFICERS AND DEPARTMENT HEADS 
Ted Nemeth, Producer-Director 
M. E. Bute, Associate Producer-Director 


Phone: 


Services: Motion pictures and slidefilms for 
business, TV and theaters. 


FactLities: 16m and 35mm production equip- 
ment, optical printer, stages, sound truck. 


RECENT PRODUCTIONS AND SPONSORS 
Danger Is Your Companion (American Red 
Cross) ; Atlantic Album (Atlantic Refining Com- 
pany); The Aldrich Family (General Foods 
Corp.) ; TV commercials for 40 clients. 


(See mention in film awards section) 
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Tue PatrHescorpeE CoMPANY 
or America, INC. 


(Pathescope Productions ) 
580 Fifth Avenue 
New York, N. Y. 
PLaza 7-5200 


Studio: 421 West 54th Street, New York, N. Y. 


Phone: 


Date of Organization: 1914 


OFFICERS AND DEPARTMENT HEADS 
Edward J. Lamm, President, Exec. Prod. 
Henry Strauss, Exec. V. P. and Exec. Prod. 
Walter Raft, Production Manager 
Rogers Keene, Chief Film Editor 


Erwin M. Solms, Robert Wilmot, Boris Kaplan, 
Thomas F. Hale, Run Roman, Ralph Schoolman, 
Creative Staff Members 


SeRvIcES: Research, production, audience-test- 
ing and distribution of industrial attitude moti- 
vation, sales and job training, public and civic 
relations motion pictures and slidefilms; train- 
ing films for U.S. Armed Forces; television. 


Facitities: Color, camera and lighting equip- 
ment; sound systems including Reeves magnetic 
tape recording; background projection unit and 
process screen; editing and projection rooms for 
l6mm and 35mm animation. Permanent cre- 
ative staff: writers, directors, art directors, film 
editors, producers, scenic artists; sound engi- 
neer and other technical personnel. 


RECENT PRODUCTIONS AND SPONSORS 


The Inner Man Steps Out (General Electric Com- 
pany); Story without End (American Telephone 
& Telegraph Company); This Is My Friend 
(The Coca-Cola Company); There Is a Differ- 
ence (Ethyl Corporation) ; Remote Control Tur- 
ret System (U.S. Army); The Plymouth Story 
(Plymouth Cordage Company) ; Etiquette (edu- 
cational series for McGraw-Hill Book Com- 
pany); The Torch (National Board of Fire Un- 
derwriters) ; Frank Martin, Dairyman (Westing- 
house Electric Corporation); Partnership for 
the Future (General Foods Corporation). 


(See mention in film awards section) 





PROMOTIONAL Fitms Company, INc. 
149 W. 5lst Street 
New York 19, N.Y. 
Phone: PLaza 7-3351 


Date of Organization: 1947 


OFFICERS AND DEPARTMENT HEADS 
Jack Arnold, Producer 
Lee Goodman, Producer 
Services: Motion pictures for business, educa- 


tion, civic relations, Government agencies; spe- 
cialty: human relations films. 


FaciLities: Equipment for motion picture and 


television productions. 


RECENT PRODUCTIONS AND SPONSORS 
With These Hands 


(International Ladies Gar- 


Promotional Films: Continued 


ment Workers’ Union) ; At Our House (State of 
Vermont, Department of Health); Chicken of 
Tomorrow (Atlantic & Pacific Tea Company) ; 
Our Union (Local 91, I. L. G. W. U.); Valley 
of the Shadow (Jewish Consumptives Relief So- 
ciety) ; TV Series, Handmacher-Vogel, Inc.; TV 
Series, Lampl, Inc.; and others. 
(See mention in film awards section) 





R.K.O. Patue, INc. 
625 Madison Avenue 
New York 22, N. Y. 
Phone: SAcramento 2-2600 
Studio: 105 East 106th St., New York, N. Y. 
Date of Organization: 1931 


OFFICERS AND DEPARTMENT HEADS 
Harry J. Michalson, President 

Jay Bonafield, Vice President, Gen. Mgr. 

Douglas Travers, Studio and Prod. Mgr. 


Services: Industrial and civic relations motion 
pictures; training films for U.S. Armed Forces 
and Governmental agencies; television film 
shows and commercials. 


Facitities: Studio equipment for all produc- 
tion needs, including sound, creative staff. 


RECENT PRODUCTIONS AND SPONSORS 
Mister Bell (American Telephone and Telegraph 
Company); /t’s News Because It's New (The 
Texas Company) ; General Mills Today (General 
Mills, Inc.) ; Painting with Nylon (duPont Com- 
pany) ; Letter to a Pilot (Trans-World Airlines) ; 
This Gracious Heritage (Gorham Company) ; 
Horizons Unlimited (Automobile Manufacturers 
Association) ; A for Achievement (Savings Bank 
Association of New York); The Spud and You 
(National Association of Food Chains); Heri- 
tage of Service (National Selected Morticians) ; 
Whistle in the Night (Association of American 
Railroads). 

(See mention in film awards section) 





* * * 


Rospert YARNALL RICHIE 
Propuctions, INc. 
9 West 6lst Street 
New York 23, N. Y. 
CIrcle 6-0191 
Date of Organization: 1939 


309 Oil and Gas Building, Houston, 
Phone: Blackstone 5471. 


OFFICERS AND DEPARTMENT HEADS 
Robert Yarnall Richie, President 
Matt Farrell, Vice President, Gen. Mar. 
Constance Binford, Secretary-Treasurer 
F. W. Bryant, Jr., Vice President 
Hugh F. Gage, Vice President (Sales) 


Phone: 


BRANCH: 
Texas. 


Services: Motion .pictures, slidefilms and still 
photography, black and white or color, scripting 
and story board treatments. Counsel on distri- 
bution. 


FaciLities: Camera, lighting and editing equip- 
ment, recording set-up, location truck and 
model animation department; staff writers and 
directors. (listing continued on next page) 
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NEW YORK CITY 


Robert Yarnall Richie: Continued 


RECENT PRODUCTIONS AND SPONSORS 
Neptune's Oil Fields (Kerr-McGee Oil Indus- 
tries, Inc.) ; Our Silent Partner (East Ohio Gas 
Company); Annual Report (Shell Oil Com- 
pany); Linking America (Peoples Gas Light & 
Coke Company); Problem, Solution, Result 
(Hercules Powder Company) ; Natural Gas Pio- 
neer (Panhandle Eastern Pipe Line Company). 


(See mention in film awards section) 





Leste Rousn Propuctions, Inc. 
333 W. 52nd Street 
New York 19, N. Y. 
Phone: COlumbus 5-6430 
Date of Organization: 1944 
Studio and Shops: 130 Herricks Road, 
Mineola, L. L., N 


OFFICERS AND DEPARTMENT HEADS 
Leslie M. Roush, President 
Jules K. Sindic, V.P. Charles D. Elms, Slidefilms 


Services: Motion pictures and slidefilms from 
original idea to finished product. 


Facitities: Equipment and staff for any type 
production, without rentals; sound studio in 
Mineola; art, animation, projection room in 


New York. 

RECENT PRODUCTIONS AND SPONSORS 
Institutional and public relations films for large 
industrial clients; U.S. Navy training films; tele- 
vision spots. 





* 7 + 

Sarra, Inc. 200 E. 56th St., New York 22, 
N. Y. Phone: MUrray Hill 8-0085. 

Valentino Sarra, President; Morris Behrend, 

General Manager, and full staff for produc- 

tion located at N. Y. studios. (see listing 

under Chicago, Illinois) 





SEABOARD Stupios, INc. 
157 E. 69th Street 
New York 21, N. Y. 
Phone: REgent 7-9200 





ALAN SuHiLin Propuctions 
150 W. 56th Street 
New York 19, N. Y. 


Phone: PLaza 7-1270 





FLETCHER Smitu Stuptos, INc. 
321 E. 44th Street 
New York 17, N. Y. 
Phone: MUrray Hill 5-6626 





ScrENCE Pictures, INc. 
5 E. 57th Street 
New York 22, N.Y. 
Phone: PLaza 9-8532 
Branch: 1737 “H” St. NW, Washington 6. 
Phone: EXecutive 1092 
OFFICERS AND DEPARTMENT HEADS 
Rene Bras, President 
Francis C. Thayer, V. 
Melville F. 


John H. Lewis, Production Supervisor 


P. and Treas. 
Wallace, Secretary 


Science Pictures: Continued 


Services: Motion pictures and slidefilms for 
business, education and television. 


Facitities: Two studios, l6mm and 35mm cam- 
eras, two animation stands, projection room, two 
cutting rooms, art department, machine, shop, 
patented composite unit for magnified first per- 
son photography. 


RECENT PRODUCTIONS AND SPONSORS 
Filmstrip series (Life Magazine); Grant Wood 
(Documentary); The Market Everybody Wants 
(Dell Publications, Ine.)’; Annual Report (Pit- 
ney-Bowes, Inc.) ; Patented Paint Brushes (Han- 
lon & Goodman, Inc.); Candid Supermarket 
Study (Good Housekeeping Magazine) . 





* * « 


Sounp Masters, Inc. 
165 West 46th Street 
New York 19, N. Y. 
Phone: PLaza 7-6600 

Date of Organization: 1937 


OFFICERS AND DEPARTMENT HEADS 
W. French Githens, Chairman 
Harold E. Wondsel, President 
Francis Carter Wood, Jr., Vice Pres. and Secty. 
Walter Kullberg, Treasurer 
Roy Gibson, Writer-Director 


Harold McCracken, George C. Maloney, Writers 


Services: Motion pictures and slidefilms. Spe- 
cialties: technical and cartoon animation, loca- 
tion work. 


Faciuities: 16mm and 35mm equipment, in- 
cluding sets, sound recording, camera, lighting, 
location trucks. 


RECENT PRODUCTIONS AND SPONSORS 
Designs For A Homemaker (International Silver 
Company); Sporting Arms and Ammunition 
(Olin Industries) ; Counted Pieces That Count 
(Western Brass Mills) ; Shooting Safety (Sport- 
ing Arms and Ammunition Manufacturers Insti- 
tute) ; Fishing For Fun (Fisher Body Division) ; 
Telephone Cable to Cuba (American Telephone 
& Telegraph Co.) ; National Folk Festival (U.S. 
State Department); An American Father (U.S. 
State Department); Kentile Production (Ken- 
tile, Inc.) ; Customer’s Viewpoint (Tide Water 
Associated Oil Company) ; TV commercials. 


(See mention in film awards section) 


Special Purpose Films: Continued 


ists in films for television, from 20-second com- 
mercials to one-hour packages. 


RECENT PRODUCTIONS AND SPONSORS 
Lutheran Hour (Lutheran Laymen’s League) ; 
Metropolis (Documentary); An open end TV 
package series; TV commercials for Procter & 
Gamble, Old Golds, Silvercup Bread, Playtex 
Girdles, Bowery Bank, Sealtest Ice Cream, North 
American Phillips, and others. 





* * * 
Srurcis-Grant Propuctions, INc. 
314 East 46th Street 
New York 17, N. Y. 

Phone: MUrray Hill 9-4994 
Date of Organization: 1948 
OFFICERS AND DEPARTMENT HEADS 
Warren Sturgis, President, Prod. Mgr. 
Dwinell Grant, Vice President, Art Dir. 
M. C. Romilly, Sec.-Treas., Bus. Mgr. 
Harry A. Hamsel, Chief Animator 


Services: Educational and technical films and 
filmstrips in the medical and scientific fields; 
animation of all types. 

Faciuities: Live action and animation camera 
crews trained for medical and surgical work; 
l6mm equipment; studio; sets; editing; medi- 
cal and scientific script writing staff. 


RECENT PRODUCTIONS AND SPONSORS 
The Embryology of the Eye (American Academy 
of Ophthalmology); The Male Sex Hormone 
(Schering Corp.) ; Migraine—Its Diagnosis and 
Treatment (Sandoz Pharmaceuticals); From 
One Cell (The American Cancer Society) ; The 
Bone Bank (New York Society for the Relief 
of the Ruptured and Crippled) ; Surgical Treat- 
ment for Patent-Ductus Arteriosus (Columbia- 
Presbyterian Medical Center; Pyloromyotomy 
for Infantile-Pyloric Stenosis (St. Clare’s Hos- 
pital). 





Joun SUTHERLAND Propuctions, INc., 60 E. 
42nd Street. New York 17, N.Y. Phone: 
MUrray Hill 7-7815. Ross Sutherland. 


(Complete listing in Los Angeles section) 





TomMunN Firm Propuctions 
4180 Lexington Avenue 
New York 17, N. Y. 
Phone: PLaza 8-2827 


(See mention in film awards section) 





SpeciAL Purpose Fitms, INc. 
44 West 56th Street 
New York 19, N. Y. 
Phone: JUdson 6-0620 
Date of Organization: 1946 
OFFICERS AND DEPARTMENT HEADS 
John Fox, President 
William Forest Crouch, Exec. Prod. Dir. 
Douglas Miller, Secretary 
J. S. K. Hammann, Sales Manager 
Gladys Brothers, Film Editor 
Mary R. Blake, Stylist 


Services: All types of motion pictures. Special- 





TRAINING Fitms, INc. 
150 West 54th Street 
New York 19, N. Y. 
Phone: COlumbus 5-3520 
Date of Organization: 1947 
OFFICERS AND DEPARTMENT HEADS 
Ralph Bell Fuller, President, Prod. Mgr. 
Robert A. Lightburn, V. P. (Development) 
Henry Morley, Nat Zucker: M.P. Div. Chiefs 
Karl Heitz, Office Manager 
Elwood M. Frye, Art Director 
William Leftwich, Dir., Still Photography 


Affiliated with Dynamic Films, Inc., 112 West 
89th Street, New York City 24. Phone: TRafal- 
gar 3-6221. 


BUSINESS SCREEN MAGAZINE 








Training Films: Continued 
Services: Visual presentation services, consul- 
tation, visual equipment, distribution, art for 
booklets, leader guides, and posters. 


Facitities: Still photography department, proc- 
essing for black and white and color; sound 
studios, animation, high speed, time and motion; 
creative department for research and script writ- 
ing; art department; consultation service. 
RECENT PRODUCTIONS AND SPONSORS 

Talk, Talk, Talk (The Borden Company); Pay 
Dirt (Purolator Products, Inc.); South Africa 
(Life Magazine); From Science, New Beauty 
(James Lees & Sons Co.); Control of Mastitis 
(Lederle Laboratories); The Story of Lastex 
(U.S. Rubber Company) ; Companion Merchan- 
dising (Personal Products Corporation); The 
Cargo That Pays Off (Associated Transport, 
Inc.); Help Wanted (Procter & Gamble); 
Around South America (Pan American World 
Airways, Inc.). 





TRANSFILM INCORPORATED 
35 W. 45th Street 
New York 19, N.Y. 
Phone: LUxemburg 2-1400 
Date of Organization: 1941 
OFFICERS AND DEPARTMENT HEADS 
William Miesegaes, President 
Walter Lowendahl, Executive Vice President 
William Burnham, V. P. (Sales) 
Peter Schlenker, Treas. 


Services: Staff of 90 in departments covering 
production of motion pictures, slidefilms and 
still photography. 

Faciuities: Studios, shops and offices all in 
Transfilm Building. 

RECENT PRODUCTIONS AND SPONSORS 
Zip, Zip, Hooray (The Spool Cotton Company) ; 
Make Way for Youth (National Social Welfare 
Assembly); Wheel Sense (Studebaker Corpora- 
tion): Men of Gloucester (Ford Motor Com- 
pany). 


(See mention in film awards section) 





UNIFILMS 
134 E. 47th Street 
New York 17, N. Y. 
Phone: MUrray Hill 8-9325 





Vipeo VARIETIES CORPORATION 
41 East 50th Street 
New York 22, N. Y. 
Phone: MUrray Hill 8-1162 
Owner and Operator of West Coast 
Sound Studios, 510 West 57th Street, 
New York 19, established in 1932 
Date of Organization: 1948 
OFFICERS AND DEPARTMENT HEADS 
George W. Goman, President 
Martin Henry and A. W. Manchee 
in Charge of Production 
Leonard Anderson, Cutting Rooms, Editing 
Otis P. Williams, General Sales Manager 
Services: Industrial motion pictures and slide- 
films; television film shows and commercials. 
FaciLities: Studio equipped with RCA sound; 
lighting and camera equipment; set construc- 
tion shops; television shipping, labeling and in- 
spection department. 


NUMBER 2 * VOLUME 12 


Video Varieties: Continued 
RECENT PRODUCTIONS AND SPONSORS 

Containers in the Making (Kieckhefer Container 
Company); More Time for Living (Westing- 
house Electric Corporation); Betty Crocker 
(General Mills, Inc.) ; What's Cooking? (Philco 
Corporation); Television commercials: series 
for General Electric Company for Fred Waring 
program and dealers; Schlitz Brewing Company 
for Pulitzer Prize Playhouse program; Bulova 
Watch Company, The Borden Company, Gen- 
eral Foods Company. 





ce * * 
Wilding Picture Productions, Inc. 
Witpine Picture Propuctions, Inc., 385 Madi- 
son Avenue, New York, N.Y. Phone: PLaza 
8-1727. J. W. Inglefield, vice president. 


(See complete listing under Chicago, III.) 





Witrarp Pictures, Inc. 
45 West 45th Street 
New York 19, N. Y. 
Phone: LUxemburg 2-0430 
Date of Organization: 1932 
Branch Office: Editorial, Cutting, Projection, Re- 
cording, Animation: 550 Fifth Avenue, 


New York City 


OFFICERS AND DEPARTMENT HEADS 
T. W. Willard, President 
John M. Squiers, Jr., Vice Pres., Gen. Mgr. 


Services: Industrial, medical, educational, sales 
and job training motion pictures and slidefilms; 
training films for U.S. Armed Forces and Gov- 
ernmental agencies; theatricals; television film 
shows and commercials. 


Facriities: Mitchell NC cameras and camera- 
top station wagons, portable generators, field 
sound recording instruments; pioneer in indus- 
try techniques and equipment; color production 
in East and South America for theatrical pro- 
ducers; animation department; projection and 
cutting rooms; creative staff. 

RECENT PRODUCTIONS AND SPONSORS 
Fabrication of a Nylon Creel (E. 1. duPont de 
Nemours) ; /. B. M. (International Business Ma- 
chines); Operation Fast Freight (Norfolk & 
Western Railway); Screen Reviews (American 
Telephone & Telegraph Company); Machine 
Shoemaking (United Shoe Machinery); That 
Your Children May Live (Children’s Medical 
Center Campaign Fund) ; Zaculeu (United Fruit). 





. * * 
RapPHakE. G. Wouirr Strupios, 153 E. 45th Street, 
New York 17, N.Y. Phone: PLaza 5-5386. 
Dicran Nahigian. 


(Complete listing in Los Angeles section) 





EMERSON YORKE STUDIO 
333 W. 52nd Street 
New York 19, N. Y. 


Emerson Yorke, President 


‘MIDDLE ATLANTIC 


New 


- 


THe Princeton Fitm Center, INc. 
Princeton, New Jersey 
Phone: 3550 

OFFICERS AND DEPARTMENT HEADS 

Gordon Knox, President 
L. H. Holton, Production Manager 

Alfred F. Califano, Business Manager 
Sumner Lyon, Scenarist 
Robert Webb, Film Editor 

Carlo Arcamone, Film Editor 


SERVICES: Production and distribution of spe- 
cial-purpose sponsored motion pictures for ten 
years; films for civic relations organizations, 
medical associations, universities; production in 
U.S. and South America. 


FaciLities: 16mm and 35mm cameras; sound 
stage, Western Electric sound system, mobile 
sound location truck, mobile generator. 


RECENT PRODUCTIONS AND SPONSORS 
The Story of Ted McLane (International Chiro- 
practors Association); Forget Not These Chil- 
dren (Department of Institute and Agencies of 
State of New Jersey); Quality Mill (Riverside 
Metal Company); Fortress of the Sky (Boeing 
Aircraft Corporation) ; The King Means Business 
(Yale & Towne Manufacturing Company) ; Op- 
eration Frigid (Yale & Towne); Here’s Your 
Worksaver (Yale & Towne). 





New York State 


McLarty Picture Propuctions 
45-47 Stanley Street 
Buffalo 6, New York 
Phone: Taylor 0332 
Date of Organization: 1934 
OFFICERS AND DEPARTMENT HEADS 
Henry D. McLarty, Owner and Producer 
M. Charles Linko, Chief Cameraman 
Helen M. Brayman, Editorial Department Chief 
Robert Rieske, Chief Electrician 
Services: Exclusively 16mm industrial, scien- 
tific and educational films and high speed re- 
search photography; 16mm short subjects and 
spots for television. 


Facitities: Equipment for 16mm films, anima- 
tion and high speed photography; 16mm Maurer 
recording: mobile unit for remote camera and 
sound work. 

RECENT PRODUCTIONS AND SPONSORS 
The Story of Ohio Leather (The Ohio Leather 
Company); The Lamson Story (The Lamson 
Corporation); The Lamson Automatic Pallet 
Loader (The Lamson Corporation); Get the 
Lubrication and You Get the Service (The Ken- 
dall Refining Company) ; Information at Work 
(The Taylor Instrument Companies). 





RoguEMoRrE Fi_mMs 
Headquarters: Hamburg R3, New York 
Phone FRontier 3876 
Studio: 42 Pearl Street, Buffalo 2, New York 
Phone MOhawk 3512 


Date of Organization: 1940 
Everett E. Roquemore, Director and Manager 
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MIDDLE ATLANTIC 


Roquemore Films: Continued 
SERVICES: l6mm 


color or sound, post-narrated; television com- 


Industrial motion pictures, 


mercials. 


Facitities: M-R sound recorder; portable gen- 
erator; Hollywood lighting; studio floating walls, 
dollies, “mike” boom; trailer; script writing: 
library of recorded music and sound effects. 

RECENT PRODUCTIONS AND SPONSORS 
Here's How (Bedford Products); Kernel Malt 
(Meyer Malt and Grain Company); Let's Stop 
Those Leaks (Loblaw Groceterias, Inc.); Dun- 
kirk at Mid-Century (Dunkirk Chamber of Com- 
merce); Portable Grandstands (Snyder Tank 
Corporation) ; Let’s Go to Press (Morrison Steel 
Products Company); Herc-Alloy Chains (Co- 
lumbus McKinnon Chain Corporation); Cruis- 
ers of Tomorrow (Richardson Boat Company) ; 
TV shows and commercials. 





Pennsylvania 
* . . 
DeFRENES COMPANY 
1909-11 Buttonwood Street 
Philadelphia 30, Pennsylvania 
Phone: Rittenhouse 6-1686 
Date of Organization: 1916 
Joseph DeFrenes, President 
General Manager 


Services: Sound films for education, training, 
medical and surgery, employe relations and in- 
centive, public relations, safety, documentary, 
industrial and commercial, including television. 


FaciLities: 16mm and 35mm cameras, record- 
ing, editing; sound stage, R.C.A. sound system, 
including 35mm dubbers, 35mm tape recorder; 
projectors; film vault; animation equipment and 
staff, technical and cartoon; cutting room; cre- 
ative staff. 


RECENT PRODUCTIONS AND SPONSORS 
Fire Upon the Earth (Westminster Press-Pres- 
byterian Church); A Salute to Mother (Esskay 
Company); The Air Force Flight Surgeon (U.S. 
Army Signal Corps); Tolserol in the Treatment 
of Rheumatic Diseases (E. R. Squibb & Sons) ; 
Fresh As a Daisy (C. V. Hill & Company); Ve- 

hicle Operator Training | and Il (U.S. Air 
Force); The Reading Full-Fashioned Knitting 
Machine (Textile Machine Works); training 
films for U.S. Navy; six educational short sub- 
jects for R.C.A.: Giant Voice, Radio at Work, 
Eyes over the World, New Worlds, Behind the 


Screens, The Magic Carpet; TV commercials. 








(See mention in film awards section) 





HATHEN PRODUCTIONS 
264 So. Van Pelt Street 
Philadelphia, Pennsylvania 





News Reet Lasporarory 
1733 Samsom Street 


Philadelphia 3, 


Pennsylvania 





WeELsH Stuptos 
1209-11 E. Chelten Avenue 
Philadelphia 38, Pennsylvania 


* . * 


Mope-Art Pictures, INc. 
1022 Forbes Street 
Pittsburgh 19, Pennsylvania 
Phones: Express 1-1846-47-48-49 
Date of Organization: 1938 
OFFICERS AND DEPARTMENT HEADS 
James L. Baker, President 
Robert L. Stone, Executive Vice President 
Barney B. Rogan, Vice President 
Florence E. Baker, Secretary-Treasurer 


Services: Producer of- 16mm and 35mm indus- 
trial, educational, advertising and _ television 
films, black and white and color; 35mm slide- 
films. Also distributor of l6mm and 35mm 
films. 


FaciLities: Recording and television studios; 
Mitchell, Maurer, and Akeley single system cam- 
era equipment; RCA 35mm magnetic sound 
system, 35 and 16mm photographic sound: cut- 
ting rooms with Moviola 35mm and l6mm. 

RECENT PRODUCTIONS AND SPONSORS 
The Fifth Freedom (Allegheny-Ludlum Steel 
Corporation) ; High Power Laboratory Testing 
(Westinghouse Electric Corporation) ; Fabulous 
Honduras (Gulf Oil Corporation); The Log of 
the Alvee (Gulf Oil Corporation); The Manu- 
factures of Stainless Bars and Wire ( Allegheny- 
Ludlum Steel Corporation). 


(See mention in film awards section) 





Washington, D. C. 
. * * 
Byron, INCORPORATED 
1226 Wisconsin Avenue, N.W. 
Washington 7, D. C. 
Phone: DuPont 1800 
Date of Organization: 1938 
OFFICERS AND DEPARTMENT HEADS 
Byron Roudabush, President 
E. M. Russey, Vice President 
Robert Pilgrim, Treasurer 
Peter J. Agnew, Secretary 
SERVICES: 16mm sales promotion motion pic- 
tures for industries, and training films for U.S. 
Armed Forces and Government agencies; tele- 
vision commercials, 


Facitities: Studio and laboratory with sound 
stage, magnetic and negative-positive recording 
and dubbing; color printing; art and animation 
departments, script writers. 

RECENT PRODUCTIONS AND SPONSORS 
Establishing Primary Control (Hydrographic 
Office of the U.S. Navy); Secondary Control 
and Hydrographic Development (Hydrographic 
Office of the U.S. Navy); See Cassidy (Koppers 
Company); Complete Dentures — Alginate Im- 
pressions (Naval Dental School, Bethesda, Md.) ; 
Partial Dentures—Bio-Mechanics (Naval Dental 
School) ; Complicated Exodontia—Introduction 
(Naval Dental School); Topside Painting 
Preparation (Bureau of Ships, U.S. Navy) ; Top- 


side Painting—Application (Bureau of Ships). 





* * . 

THe Jam Hanpy Orcanization, Inc., 544 
Transportation Building, Washington 6, D.C. 
Phone: District 0611. Harry Watts, in charge. 

(Complete listing under Detroit, Mich.) 


SOUTHEAST 
Georgia 
* * * 
Cuartes D. BEELAND CoMPANY 
Walton Building 
Atlanta 3, Georgia 
Phone: WAlnut 0892 
Date of Organization: 1938 
OFFICERS AND DEPARTMENT HEADS 
C. D. Beeland, Owner 
H. L. (Chick) Wilson, Sales Manager 
Elmo Ellis and Bradford Crandall, Jr.. Writers 
C. Ed Bangs, Film Editor 
>. D. Beeland, L. E. McCumber, V. A. Lambert, 
Cameramen 
Elizabeth Beeland, Makeup 
Ernest Bangs, Electrical Supervisor 
Phillip C. Bangs, Sound Engineer 


Services: Motion pictures on sales promotion 
and training, public and civic relations; theatri- 
cal and television short subjects. 

Faciuities: 16mm and 35mm cameras; light- 
ing; magnetic film, optical film and dise record- 
ing; aerial motion picture photography; creative 
staff, title department, editing and cutting rooms; 
narration, music. 

RECENT PRODUCTIONS AND SPONSORS 
Power of the South (The Southern Company) ; 
The Outstate Story (Consumers Power Com- 
pany of Michigan); Presenting the Brock Bust- 
ers (series for Brock Candy Company) ; Under- 
ground Army (Orkin Exterminating Company) : 
Responsibility (Jefferson Mills) ; ‘other current 
titles: Highland Heritage, Partners in Progress, 
Power to Save the World, Story of a Stocking, 
Christ—The Only Answer, Pattern for Progress, 
Pay-Day—Someday, Wings to New York. 





* * * 


STRICKLAND Fitm CoMPANY 
220 Pharr Road, N.E. 
Atlanta, Georgia 
Phone: CHerokee 5317 
Date of Organization: 1920 
OFFICERS AND DEPARTMENT HEADS 
Robert B. Strickland, President 
Robert B. Hohn, Vice President 
C. L. Strickland, Secretary-Treasurer 
Eugene Erwin, Sales Manager 
Seymour Black, Laboratory Manager 
Oscar Barber, Sound Engineer 
W. R. Burdette, Production Manager 


Services: Industrial and civic relations motion 
pictures, 16mm and 35mm, sound, color. 


FaciLities: Sound stage and lighting; Maurer 
camera, dollies; Maurer sound recording system, 
playback tape recorder, 35mm recording equip- 
ment; 35mm studio camera; 35mm developing 
machine; three l6mm developing machines; 
Eastman edge numbering machine; Densito- 
metric and Sensitometric controls; color print- 
ing; editing and projection rooms. 

RECENT PRODUCTIONS AND SPONSORS 
Golf Highlights (Women’s National Amateur 
Golf Tournament); Fifty Years of Refreshment 
(Atlanta Coca-Cola Bottling Company); Green 
Gold (Georgia Power Company); From Chips 
to Nuts (Gordon Foods); Through Lincoln 
Gate (Tuskegee Institute). 


BUSINESS SCREEN MAGAZINE 





Kentucky 





Buckeye Motion Picture Propucers 


(Division of Cuar.-Ev. Prop. €o.) 
P.O. Box 42 
Wilmore, Kentucky 


Phone: 4754 


Date of Organization: 1948 (in Ohio) 





Louisiana 
+ . * 


COMMERCE PICTURES 

25-527 Poydras Street, P.O. Box 152 
New Orleans, Louisiana 
Phone: MAgnolia 5026 


OFFICERS AND DEPARTMENT HEADS 
Robert Wiegand, President 
Robert N. Wiegand, Research, Scenarios 
Walter Hack, Production Robert Lawton, Sound 
G. Maher, Laboratory 


Services: 16mm _ industrial, educational and 
travel films; 35mm theatre short subjects, news 
and sports, and advertising films; television ad- 
vertising. 

FACILITIES: Studios and sound stages; specializ- 
ing in sound-on-film, double system; projection 
room; laboratory with Bell and Howell printer 
and continuous process developing machine; film 
vault; creative staff. 

RECENT PRODUCTIONS AND SPONSORS 
Pan-Am Faces the Future (Pan-Am Southern 
Corporation); The Ship (Delta Line, New Or- 
leans) ; Shield of Our Freedom (Louisiana Civil 
Service League); Les Jardins de Mouton (Rob- 
ert Mouton); A Better Way of Living (Park- 
chester, Inc.). 





HarF ics, INc. 
600 Baronne Street 
New Orleans 12, Louisiana 
Phone: Magnolia 1744 
OFFICERS AND DEPARTMENT HEADS 
A. Harrison, Jr., President 
Frank J. Richard, Vice President 
R. Harrison, Secretary-Treasurer 
J. M. LeBlanc, Chief Cameraman 
J. C. Little, Recording Engineer 
W. Rivet, Laboratory Technician 


Services: Industrial, advertising and educa- 
tional films, sound and color. 


FaciLities: 16mm and 35mm cameras; 16mm 
sound recording equipment; 16mm and 35mm 
editing and laboratory; limited animation facili- 
ties; titling, color duplicating; laboratory serv- 
ices for own account and other producers; rental 
and sales of equipment; G.E. Mazda lamps; en- 
tertainment rental films library; films for class- 
room. 





North Carolina 


Ho.tysmirnu Pictures, Inc. 
106 So. Church Street 
Charlotte, N. C. 

Phone: 3-4302, 4-1127 
Date of Organization: 1940 
Holly Smith, President 


SERVICES: 16mm _ industrial, travel, civic rela- 
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Hollysmith Pictures: Continued 
tions, and documentary motion pictures; color; 
35mm coverage, no titling; sound slidefilms; 
television spots and entertainment films. 


Facitities: Sound studio, disc, film and tape 
recording, including Ranger synchronous; ani- 
mation; Maurer camera and recorder. 

RECENT PRODUCTIONS AND SPONSORS 
Time Is Money and Sales Conference, both for 
The American Thread Company; This Peanut 
Business (Lance, Inc.); Myrtle Beach, S.C. 
(Myrtle Beach Chamber of Commerce). 





Tennessee 
Sam ORLEANS AND Associates, INC. 

211 W. Cumberland Avenue 
Knoxville 15, Tennessee 

Phones: 3-8098 and 4-1301 

Date of Organization: 1946 
Sam P. Orleans, Executive 

Services: Motion pictures for industry and 


Armed Forces; public relations and training 
films; television. 


FAcILiTiEs: Studio with production equipment; 
editing and recording in Chicago or New York. 
RECENT PRODUCTIONS AND SPONSORS 
Engineering for Radio Isotopes (Union Carbide 
and Carbon Corporation); Share the Fun 
Breakfast (United States Rubber Company) ; 
Engineering for Economy (United States Whole- 
sale Grocers Association); training film for 

U.S. Air Force. 


{AST CENTRAL 








GALBREATH PicTURE PRODUCTIONS 


2005 Fairfield Street 
Fort Wayne 6, Indiana 





CLARENCE H. GuUTERMUTH 


4407 Drury Lane 
Fort Wayne 6, Indiana 





K anp S Fitos, INc. 

50 North West Street 
Indianapolis, Indiana 
Phone: RIley 3981 
Date of Organization: 1946 
OFFICERS AND DEPARTMENT HEADS 
Jack R. Rabius, President 
John H. Rabius, Vice President 


SERVICES: 16mm sound and color industrial and 
training motion pictures, and slidefilms; tele- 
vision commercials. 


FaciLities: Maurer 16mm equipment; anima- 
tion department; script-writing contracted. 
RECENT PRODUCTIONS AND SPONSORS 
Disassembly Cummins Engine (Cummins Engine 
Company, slidefilm); Assembly Cummins En- 
gine (Cummins Engine Company, slidefilm) ; 
Welcome Diamond Chainers (Diamond Chain 
Company, slidefilm) ; Aircraft Heaters (Stewart- 
Warner Company, slidefilm) ; Suburbanite for 
Easier Living (Eaglesfield Tractor Company). 





Norris SmirLeEY Propuctions 
Shellhorn Road, Route No. 9 
Fort Wayne, Indiana 


mentees ancsinincrsonl 


CaraveL Fitms, Inc. Address Visual Methods, 
Inc., 336 Second National Building, Akron, 
Ohio. (See complete listing on page 39.) 





CrnecraFt Propuctions, INC. 
2515 Franklin Avenue 
Cleveland 13, Ohio 
Phone: SUperior 1-2300 
Date of Organization: 1939 
OFFICERS AND DEPARTMENT HEADS 
Ray Culley, President 
Robert E. Haviland, M. P. Producer 
Elton Fletcher, Slidefilm Producer 
Robert Welchans, Director 
Harry Horrocks, Chief Cameraman 
Paul Culley, Chief. Sound Engineer 
Robert Mowry, Art Director 
Ed Perry, Stills and Animation 
Charles Toth, Stage Director 
Christine Hofstetter, Office Manager 


Services: Industrial sales and job training mo- 
tion pictures and slidefilms; civic relations films. 
Faciuities: Pioneer in 3-camera technique with 
own Cinéscope for synchronized sound in color 
and black and white; sound stage, blimps, dol- 
lies, M & R booms; floating studios for record- 
ing; still and animation departments; art and 
creative staffs. 


RECENT PRODUCTIONS AND SPONSORS 
Food Is Fun (The American Gas Association) ; 
Penny-Wise Guy on Mulberry Street (Seiberling 
Rubber Company); /t Didn’t Just Happen 
(Westinghouse Manufacturing Company); Sew 
Up That Sale (Domestic Sewing Machine Com- 
pany); Postscript from Tommy (Y.M.C.A.) ; 
Let’s Explore Ohio (Standard Oil Company of 
Ohio); A Day at the Federal Reserve Bank 
(Federal Reserve Bank of Cleveland); First 
Ferguson Tractor (Harry Ferguson). 





* * - 


Escar Motion Picture SERVICE 
7315 Carnegie Avenue 
Cleveland 3, Ohio 
Phone: Endicott 1-2707 


Date of Organization: 1912 
Ernest S. Carpenter, President 


SERVICES: l6mm and 35mm industrial training 
and promotional, advertising and educational 
filmstrips, sound, silent; black & white, color. 


Facitities: 16mm and 35mm sound recording 
studio and processing laboratory; optical reduc- 
tion printing; 16mm and 35mm lacquer coating; 
color printing; animation; creative staff. 
RECENT PRODUCTIONS AND SPONSORS 

The Art of Reaming (Cleveland Twist Drill 
Company); Norge Block Party (Norge Com- 
pany); The Uses and Abuses of the Twist Drill 
(Cleveland Twist Drill Company). 





* * . 
Tue Jam Hanpy Orcanization, Inc., 310 Tal- 
bott Building, Dayton 2, Ohio. Phone: ADams 
6289. A. M. Simpson, in charge. 


(Complete listing under Detroit, Mich.) 








ee ead 
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Ohio 
a. * 
Bert JouNston Propuctions, Inc. 
8204 Blue Ash Road 
Cincinnati 36, Ohio 
Phone: SYcamore 6400 
Date of Organization: 1944 
OFFICERS AND DEPARTMENT HEADS 
Bert Johnston, President and Treasurer 
G. Carlton Hill, Vice President 
Mary J. Renn, Secretary, Chief Director 
Glenn Johnston, Director 
of Camera and Sound Departments 
Services: Industrial and civic relations motion 
pictures, l6mm color, sound; sound slidefilms. 
Faciuities: Maurer camera equipment, figure 
animation, Western Electric 4-channel mixing 
console; extensive casting files; sets; editing, art 
and script departments. 

RECENT PRODUCTIONS AND SPONSORS 
You Are My Neighbor (Chamber of Commerce) ; 
Crossroads in the Sky (Chamber of Commerce) ; 
The Vein Is Rich (Union Central Life Insurance 
Company); More Power to You (Crosley Divi- 
sion, AVCO Corporation) : 
(Procter & Gamble): 
‘ ials. 


Profits out of Space 
plus television commer- 





Motion Picture Propuctions, INc. 
Rockefeller Building 
Sixth and Superior Streets, West 
Cleveland 13, Ohio 
Phone: PRospect 1-4900 
Date of Organization: 1932 
Incorporation: 194] 
OFFICERS AND DEPARTMENT HEADS 
Donald C. Jones, President 
Claude N. Rakestraw, Vice President 
Sherman Rogers, Vice President, 
Research Director 
M. C. Jones, Secretary 
Robert R. Carroll, Production Control 
Parker Meyers, Stage Director 
M. A. Coolidge, Vusic Arrangements 
Services: Industrial, public, 
lations motion pictures; 


labor and civic re- 
sales training, television 
commercials 
FACILITIES: 
Akeley 


cameras; 


Mitchell, Bell & Howell, Eymo and 
35mm cameras, l6mm 
R.C.A. 35mm 
3314 and 98 R.P.M. scoring 
turntables, van-type truck for location; two Bell 
& Howell hot splicing tables, two 35mm Movi- 
olas and 16mm viewer, synchronizers, two 35mm 
carbon arc 


Cine-Special 
sound stage, 60 lights; 
sound recorder, 


projec tors and l6mm projectors ; 
automatic 35mm and 
l6mm developer and drying cabinet; art depart- 


ment; music and sound effects library; creative 
staff. 

RECENT PRODUCTIONS AND SPONSORS 
Men and Molds (Lynchburg Foundry Com- 
pany); A Hospital Applies Better Methods 
(Cleveland Clini Hospital) ; Basic Methods o} 
futomobile Refinishing (Sherwin-Williams Com- 
pany); Fruit of Paradise (remade in 1950 for 
Hawaiian Canneries Company); Safety First 
and Always (Nickel Plate Railroad); Now the 
Truth (American Steel and Wire Company) ; 
School Days (Youngstown School Board). 


processing laboratory, 


46 


* * * 


Witpine Picture Propuctions, Inc., Enquirer 
Building, Cincinnati, Ohio. Phone: GArfield 
0477. James LaMarr, branch manager. 


(Complete listing under Chicago, Illinois) 





7 7 * 
Wivpine Picture Propuctions, INc., 310 Swet- 
land Building, Cleveland, Ohio. Phone: TOwer 
1-6440. Jack Rheinstrom, vice president. 


(Complete listing under Chicago, Illinois) 





Detroit, Michigan 
* . . 

FLoREzZ INCORPORATED 
(formerly Visual Training Corporation) 
815 Bates Street 
Detroit 26, Michigan 
Phone: WO 2-4920 
Date of Organization: 1931 


OFFICERS AND DEPARTMENT HEADS 
Genaro A. Florez, President 
Hans A. Erne, Executive Vice President 
Paul Kelcourse, Secretary-Treasurer, Gen. Mgr. 
J. Raymond Cooper, Gen. Prod. Mgr. 
John K. Kleene, Editorial Director 
Ray B. Helser, Dir. Specialty Services 


Services: Consultants, creators, producers for 
sales and service training, promotion and man- 
agement; product presentation; conventions and 
exhibits; employe and consumer relations; eco- 
nomics information. Planning and producing 
slidefilms, motion pictures, transparencies, Video- 
graph presentations, charts, recordings, models 
and exhibits, stage presentations, conventions, 
manuals, texts, questionnaires, house organs. 
Offering stock shots, a-v equipment, syndications. 
Facitities: Equipment and personnel for re- 
search, copy, art, photography, animation, color 
duping, typesetting, printing. 

RECENT PRODUCTIONS AND SPONSORS 
The Trout Fly Fable (Nash Motors); Magic in 
the Air (Motorola); Peanut Sam, the Business- 
man (syndicated, Arizona Power & Light); A 
Plug for Extra Business (Champion Spark 
Plug); Right in Your Own Back Yard (Stude- 
baker): For the Long Haul (Gulf Oil); Blue- 
print for Action (S. S. Kresge) ; Your American 
Beauty (Nash). 





HENNING AND CHEADLE, INC. 
1060 W. Fort Street 
Detroit 26, Michigan 

Phone: WOodward 1-7691 


Brancues: 33 E. 60th Street, New York, N. Y. 
Phone: TEmpleton 8-3070. Charles Behymer, 
1140 So. Michigan Avenue, 
Phone: WAbash 2-0570. Al 
E. Johnson, branch manager. Complete photo- 
graphic production, editorial and distribution 
services in each branch office. 
L. H. Henning, President 
George A. Cheadle, Vice President 


branch manager. 
Chicago, Illinois. 


Services: Visual cast presentations; 
films; 


soundslide 
complete programs. 

Facitities: Equipment and staff for black and 
white, Ektachrome and color separation. 


RECENT PRODUCTIONS AND SPONSORS 


Four-day sales training program for Hotpoint 
Commercial Cooking Equipment Division; visual 
cast and Transvuer presentation for Pure Oil. 


* + * 
Tae Jam Hanpy Orcanization, INc. 
2821 East Grand Boulevard 
Detroit 11, Michigan 
Phone: TRinity 5-2450 
Date of Organization: 1917 

Brancues: New York: 1775 Broadway, New 
York 19, N.Y. Phone: JUdson 2-4060. Her- 
man Goelz, in charge. Chicago: 230 N. Michi- 
gan Avenue, Chicago 1, Illinois. Phone: STate 
2-6757. Tom R. Curtis, in charge. Washing- 
ton: 544 Transportation Building, Washington 
6, D.C. Phone: DIstrict 0611. Harry Watts, in 
charge. Dayton: 310 Talbot Building, Dayton 
2, Ohio. Phone: ADams 6289. A. M. Simp- 
son, in charge. Los Angeles: 7046 Hollywood 
Boulevard, Los Angeles 28, California. Phone: 
HEmpstead 5809. (Service office, not sales.) 
Pittsburgh: 930-932 Penn Avenue, Pittsburgh 
22, Pennsylvania. Phone: EXpress 1-1840. Mac 
Campbell, in charge. 


OFFICERS AND DEPARTMENT HEADS 
Jamison Handy, President 
Oliver Horn, Executive Vice President 
John A. Campbell, V.P. (Training) 
Everett F. Schafer, V. P. (Service) 
George B. Finch, V.P. (Sales) 
William G. Luther, V.P. (Auto. Cont.) 
Avery W. Kinney, Secty. 

Allan E. Gedelman, Treas. 


Anne Marie Jioffre, 
Director of Public Impressions 


SERVICES: Motion pictures: commercial; indus- 
trial; sales training; customer, personnel and 
public relations; minute movies, three-minute 
screen advertisements, sponsored shorts, safety, 
educational, health films; television commercials. 


Slidefilms: Commercial, industrial, sales and 
shop training, customer and public relations, 
merchandising. record, cartoon, reading, chart, 
discussional, quiz, school study and _ health, 
safety, first aid. Glass slides, transparencies, 
slide racks, opaque materials. 


Facitities: Complete studio. Sound stage, re- 
cording, set construction, direction, casting, 
scene design, mock ups, miniatures, stage man- 
agement, field reconnaisance, animation studios, 
music direction and orchestra, rear projection, 
prop department, speech and acting coaching, 
slidefilm studio, film processing laboratories, art 
department, location equipment, creative staff. 
Projection sales and service. Special devices: 
Suitcase projectors, Shopper Stoppers, continu- 
ous loop projection, assessing projectors, syn- 
thetic training devices. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: We Drivers (General Mo- 
tors); Two Guys Named Joe (Frigidaire) ; 
Waves of Green (Dearborn Motors); Children 
around the World (Pontifical Association) ; The 
Shortest Way (Doehler-Jarvis); The World at 
Your Call (American Telephone and Telegraph 
Company). Suiperitms: A Date with Polly and 
Combating Corrosion with the Metal from the 
Sea (both for Dow Chemical Company); Your 
Assistant Salesman (Chevrolet Motors) ; No Two 
Alike (Division of Christian Education, Na- 
tional Council of Churches of Christ). 


(See mention in film awards section) 


BUSINESS SCREEN MAGAZINE 





Michigan 


Kine Stupios, Inc., 1928 Guardian Building, 
Detroit, Mich. Stanley Jack. 





7 7 7 
Rocket Pictures, Inc., 5809 Harvard Road, 
Detroit, Mich. Phone: TUxedo 2-7762. 
George Netschke. 
(Complete listing under Los Angeles area) 





Ross Roy, Inc. 
2751 E. Jefferson Avenue 
Detroit 7, Michigan 
Date of Organization: 1929 
BrancHEs: Ross Roy, Inc., of California, Holly- 
wood, Cal. Ross Roy-Fogarty, Inc., 307 No. 
Michigan Avenue, Chicago, Illinois. 
OFFICERS AND DEPARTMENT HEADS 
Ross Roy, President 
T. G. McCormick, Executive Vice President 
E. H. Haass, Secty. L. 
C. F. Sullivan, V. P. in Charge of Contact 
J. W. Hutton, V. P. and Dir. Art, Prod., Photo. 
K. C. Lovgren, V. P. and Copy Chief 
G. F. LeBolt, V. P. and Dodge Truck Acct. Exec. 
J. F. Bernard, Dir. Photographic Studio 
J. A. Roche, Rec. Dir. K. W. Foster, Pur. Agent 


Services: Production and distribution of serv- 
ice and sales training sound slidefilm programs; 
more than 200,000 sets of films and records a 
year to the entire Chrysler Corporation alone. 


P. Morse, Treas. 


Also, for general business and educational use, 
producing and distributing Land of the Free 
program of sound slidefilms in color. 


Facttities: Photographic studio and depart- 
ment, art, animation, recording director and 
staff, and creative copy personnel. 

RECENT PRODUCTIONS AND SPONSORS 
The Smiths Look Back (Ross Roy, Inc.); All 
in a Day's Work (Chrysler Corporation, Ply- 
mouth Division); Your Profit Opportunity with 
Atlas (Atlas Supply Company); The Exciting 
New Dodge (Dodge Division) ; Be Competitive 
(The Texas Company); The Wise Way to Sell 
Trucks (Dodge Truck Division); Selling the 
New Yorker (Chrysler Sales Division); OTP 
Outlets That Pay (National Biscuit Company) ; 
Benefits Point Out the Winner (DeSoto Divi- 
sion) ; sound slidefilm program for RCA Service 
Company and others. 


(See mention in film awards section) 





. * * 
Wilding Picture Productions, Inc. 
Wixpine Picture Propuctions, INc., 1000 Dime 
Building, Detroit, Michigan. Phone: W0Ood- 
ward 3-9311. Ralph Cattell, vice president. 


(Studio and sales office facilities maintained) . 





* * * 
Rapuaet G. Woxirr Strupios, 623 Fisher Build- 
ing, Detroit 2, Mich. Phone: TRinity 3-3747. 
Richard Bonds. 


(Complete listing under Los Angeles area) 





CapiraL Firm SERVICE 
224 Abbott Road 
East Lansing, Michigan 
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METROPOLITAN CHICAGO AREA 





. * * 


Arias Fi_m CorporATION 
1111 South Boulevard 
Oak Park, Illinois 
Phone: AUstin 7-8620, EUclid 6-3100 
Date of Organization: 1913 
Branch (Sales) : 228 No. LaSalle St., Chicago 


OFFICERS AND DEPARTMENT HEADS 
L. P. Mominee, Vice Pres., Secty., Gen. Mgr. 
Albert S. Bradish, Vice President, Production 
Frederick K. Barber, V.P., Dir. of Adv. and 
Sales Prom. 
Edward Schager, V.P., Dir. of Sales 
Norman C. Lindquist, V.P., Dir. of TV 


SERVICES: 16mm and 35mm public relations and 
training motion pictures and slidefilms; color 
and sound; television commercials, short sub- 
jects. 

FaciLitiEs: Cameras, l6mm and 35mm R.C.A. 
sound recording; art department; time-lapse 
photography; two sound stages; laboratory; 
animation; editing; creative staff. 


RECENT PRODUCTIONS AND SPONSORS 
Miracle of the Rainbow (Hotpoint, Inc.) ; Amer- 
ica Bowls (National Bowling Council); It’s 
Later Than You Think (E. 1. duPont de Ne- 
mours) ; Appointments for Profit (duPont) ; To 
Your Good Health (Bowman Dairy Company) ; 
You Be the Judge (J. 1. Case Company) ; slide- 
films as follows: People Are Our Business (Per- 
fex Corporation); Blend-Air (The Coleman 
Company); Nowhere Else in the World (Inland 
Steel Company); Manure Is Like Money (J. I. 
Case Company); All-American Game of the 
Week, series of 15, television show. 


(See mention in film awards section) 





* * * 


BerLet ANDERSON Marin, INc. 
549 W. Randolph Street 
Chicago 6, Illinois 
Phone: ANdover 3-1027 
Date of Organization: 1929 
OFFICERS AND DEPARTMENT HEADS 
Stanley R. Anderson, President 
Joseph P. Marlin, V.P. C. Everett Sward, V.P. 
Thomas L. Fenton, V.P. 
James Bannister, V.P., Prod. 


Services: Production of training slidefilms and 
accompanying materials; dealer and sales, per- 
sonnel, job training; public, industrial and per- 
sonnel relations; product information; market 
analysis. 

FaciLities: Studio equipped to handle six to 
eight complete room sets at one time; staff of 
65; photo laboratory technicians, engineering 
draftsmen, cartoonists, artists, directors, retouch- 
ers, electricians, carpenters; sound recording on 
contract with national organization. 

RECENT PRODUCTIONS AND SPONSORS 
Trading for Profit (Motor Truck Division of 
International Harvester Company); How and 
Where to Sell the Farmall Cub (2 parts) and 
Selling the “C” (2 parts) (produced as package 
for International Harvester); The TD-14A, A 
Star Performer and The New TD-18A (Interna- 
tional Harvester); Better Parts Departments 


Part I, The ABC’s of Parts Inventory Control; 
Part II, The Physical Aspects of a Parts Depait- 
ment; Part Ill, The ABC's of Parts Merchandis- 
ing, with instructor’s manuals (Deere & Com- 
pany). 





BowMaN Fits, INc. 
(Affiliated with Training, Inc.) 
360 No. Michigan Avenue 
Chicago 1, Illinois 
Phone: DEarborn 2-6292 
OFFICERS AND DEPARTMENT HEADS 
Gordon S. Lind, President 
Wesley E. Bowman, V.P., Treas. 
Clarence F. Darby, Slidefilm Prod. 
Services: Visual material for business and in- 
dustry and transparencies, glass 
slides; slidefilms, sound and color; motion pic- 
tures, color. 


television: 


FaciLitiEs: Sound and color for motion pictures 
and slidefilms. 

RECENT PRODUCTIONS AND SPONSORS 
The Eternal Triangle and Your Personal Pipe- 
line (Pure Oil Company); Putting RPM to 
Work (Stewart-Warner Corporation); Every- 
body’s Reaching (Kraft Foods Company); Ra- 
diant Ray Heating (Institute of Boiler and Radi- 
ator Manufacturers). 





* * * 


Cuicaco Fitm Strupios 
or Cricaco Firm Laporatory, Inc. 
56 E. Superior Street 
Chicago 11, Illinois 
Phone: WHitehall 4-6971 
Date of Organization: 1928 
OFFICERS AND DEPARTMENT HEADS 
A. G. Dunlap, President 
R. D. Casterline, Sales Hal Secor, Script 
George Jarrett, in Charge of Production 
Mike Dale, M. P. Almer Brostrom, Slide. 
Maurice Manzoeillo, Art and Animation 
Howard Siemon, Camera 
Howard Schuyler, Sound 
Dick Carver, Editing Harold Lignell, Lab. 


SERVICES: From initial planning to release 
prints; 16mm and 35mm motion pictures on ad- 
vertising, sales promotion and sales and job 
training, educational and travel; slidefilms, col- 
or; television commercials. 


FAcILitiEs: Studios; art and animation; optical 
effects; RCA 35mm sound recording on film or 
35mm magnetic tape; projection theatre; lab- 
oratory; creative staff. 

RECENT PRODUCTIONS AND SPONSORS 
Tomorrow’s Leaders (4-H Clubs) and Alaska 
Holiday (both for Allis-Chalmers Tractor Divi- 
sion, co-producer) ; The Umpire in Baseball and 
World Series of 1950 (American and National 
Leagues of Professional Baseball Clubs); Bot- 
tling Without Bottlenecks and Handling Rolls 
With the Bartel Device (both for Clark Equip- 
ment Company, Industrial Truck Division) ; 
Make the Most of Modernfold (Newcastle Prod- 
ucts, Inc.) ; Sold! and Neighbors of the Land 
(both for The Oliver Corporation); TV films. 

(See mention in film awards section) 








CHICAGO AREA 


Jerry FarrsBanks Propuctions, 919 N. Michi- 


gan Avenue, Chicago, Ill. Phone: MOhawk 
41-5450. B. N. Darling. 


Dallas Jones Productions: Continued 


(American Linen Supply Company); You Can 
Make Music (American Music Conference). 


(See mention in film awards section) 





FRANCISCO FiLMs 
222 No. Michigan Avenue 
Chicago 1, Il 
STate 2-0798 
Date of Organization: 1942 
OFFICERS AND DEPARTMENT HEADS 
L. Mercer Francisco, Owner 
Services: Producer of sound motion pictures, 
sound slidefilms, filmstrips. 


Phone: 


FACILITIES: complete photographic facilities for 
slidefilm production and auxiliary materials in 
own Chicago studio, centrally located. Experi- 
enced in color reproduction as well as black & 
white. 

RECENT PRODUCTIONS AND SPONSORS 
It’s Good Business (\llinois State Chamber of 
Commerce) also recent slidefilms for Compton’s 
Pictured Encyclopaedia; Poultry & Egg Na- 
tional Board; National Livestock & Meat Board, 


etc. 





* * 7 

THe Jam Hanpy Orcanization, Inc., 230 N. 
Michigan Avenue, Chicago 1, Illinois. Phone: 
STate 2-6757. Tom R. Curtis, in charge. 
Extensive creative and projection services 
maintained for the convenience of clients in 
the Chicago metropolitan area. (See Detroit 
listing for complete data on JHO services and 
facilities). 





HENNING AND CHEADLE, INCc., 1140 So. Michigan 
Avenue. Phone WAbash 2-0570. Al E. John- 
son, branch manager. Complete photographic 
service for production; writer; distribution. 





* 7 - 

DaLias Jones PRODUCTIONS 

1725 No. Wells Street 

Chicago 14, Ilinois 

Phone: MOhawk 4-5525 
Date of Organization: 1947 
Dallas Jones. Partner Marilou Jones, Partner 

W. O. Zielke, Production Manager 


Services: Color and black-and-white motion 
pictures and slidefilms for training, public rela- 
tions, advertising and sales; complete package 
sery ice. 

Facitities: Equipment and personnel for sound 
slidefilm production, including laboratory, ani- 
mation and duplicating; three sets of lights for 
slidefilm work, one set for motion pictures; new 
sound recording studio; magnetic tape; 18-piece 
stroboscopic assembly for high-speed photog- 


raphy; three camera crews; stylist, artist, four 


writers. 


RECENT PRODUCTIONS AND SPONSORS 
Narcus Better Stores Program (14 sound and 
color slidefilms, National Association of Retail 
Grocers): Beginning Sports Series (16 sound 
and color slidefilms, The Athletic Institute) : 
Profits in the Balance (The Texas Company) : 
Beauty Is Your Business (Sears, Roebuck and 
Mutiny on the Alley (American 
The Case of the Lido Grill 


Company}: 


Bowling Congress) ; 


Kune Stuptios, INc. 
601 No. Fairbanks Court 
Chicago 11, Hlinois 
Phone: DElaware 7-0400 
Date of Organization: 1935 
Representatives: New York: 51 E. 51st Street, 
New York City. Phone: ELdorado 5-7336. 
Barry Stevens. Detroit: 1928 Guardian Build- 
ing, Detroit, Mich. Stanley Jack. 
OFFICERS AND DEPARTMENT HEADS 
Robert Eirinberg, President 
Lee Bivins, Secty.-Treas. 
Jack Leib, Dir. M.P. Div. 
Fred Niles, Dir. TV Div. 
David Savitt, Cam. Div. Chief 
Thorlund Thoren, Scenario Div. 
Charles Koch, Animation Div. 


SERVICES: 16mm and 35mm motion pictures, in- 
dustrial training, public and civic relations, edu- 
cational, technical, U.S. Armed Forces training; 
slidefilms; television; animation. 


FaciLities: Studio, sound stage, RCA sound, 
color printing. 


RECENT PRODUCTIONS AND SPONSORS 
Lincoln in Illinois (State of Illinois); Employ- 
ment Insurance and You (State of New Jersey) ; 
Small Town Library (U.S. Army); Refrigera- 
tion Unlimited (Admiral Corporation); The 
Heart (G. D. Searle Company). 





Mervin W. La Rue, Inc. 
159 E. Chicago Avenue 
Chicago, Illinois 
Phone: SUperior 7-8657 
Specializes exclusively in medical and scientific 
films for professional use. 





Mipwest Fitm Stupios 
6808 No. Clark Street 
Chicago 26, Illinois 
SHeldrake 3-1239 
Alfred K. Levy, Production Manager 


Phone: 





* . . 

Mercury INTERNATIONAL Pictures, 230 E. Ohio 
Street, Chicago 11, IIL 
7-3934. Walter B. Wentzel. 


(see complete listing in Los Angeles area) 


Phone DElaware 





* * ” 
PARAGON Pictures, INc. 
2540 Eastwood Avenue 
Evanston, Illinois 
Phone: DAvis 8-5900 
Date of Organization: 1948 
OFFICERS AND DEPARTMENT HEADS 
Robert Laughlin, President 
Walter V. Hardy, Secty.-Treas. 
James E. Ford, Sales Mer. 

Homer J. Dietmeier, Production Manager 
SERVICES: Motion pictures, slidefilms and tele- 
vision commercials in sound, color, black and 
white; client planning service; sales and con- 
tact department: 


Paragon Pictures: Continued 


Facitities: Sound on film recording; complete 
photography; editing; animation artists; script 
writers. 

RECENT PRODUCTIONS AND SPONSORS 
Mr. Shorthorn, U.S.A. (American Shorthorn 
Breeders’ Association); Sapphire Lake (John- 
son Motors (Outboard); Temples of Mercy 
(Shriners’ Hospitals for Crippled Children) ; 
Slidefilms for Zurich-American Insurance Com- 
panies: Shocking Conditions, Don’t Be Liqui- 
dated, Mr. Casey Goes to Town, Trouble in 
Store, Pattern for Tragedy, and Easy Does It. 


(See mention in film awards section) 





Pitot PRopucTIONsS 
6419 No. California Avenue 
Chicago 45, Illinois 
Phone: AMbassador 2-414] 
Paul T. Dowty and C. R. Isely, Partners 





Rew H. Ray Fii_m Inoustries, Inc., 208 S. 
LaSalle St. Phone: Financial 6-0897. Frank 


Balkin. 


(Complete listing in St. Paul area) 





* * oo 
Rocket Pictures, Inc., 1313 W. Congress 
Street, Chicago 13, Ill. Phone: SEeley 8-1511. 
J. Harry Ebbert. 


(see complete listing in Los Angeles area) 





Sarra, INc. 
16 E. Ontario Street 
Chicago 11, Illinois 
Phone: WHitehall 4-515] 

Date of Organization: 1937 
Branch Office: 200 E. 56th Street 
New York 22, N. Y. 

Phone: MUrray Hill 8-0085 
OFFICERS AND DEPARTMENT HEADS 
(At New York City Studios) 
Valentino Sarra, President 
Morris Behrend, General Manager 
Robert Jenness, Director: Rex Cox, Director 
John Henderson II], Producer-Director 
Stanley Johnson, Director 
George Altman, Editor 
David Fletcher, Art Director 
(At Chicago Studios) 

Harry W. Lange, Production Manager 
Joseph G. Betzer, Director of Film Planning 
Helen Krupka, Scenario Sup. 
Michael Stehney, Director 
Karl Oceser, Director 
George DeDecker, Art Director 
Marvin Bailey, Editor 


Services: Creation and production of motion 
pictures, slidefilms and television commercials 
for sales, sales training, product promotion and 
information, employe training and _ indoctri- 
nation, safety training and promotion, public 
information, Armed Forces training subjects. 


FaciLities: l6mm and 35mm motion picture 
cameras; still photographic equipment and per- 
sonnel; l6mm and 35mm editing: art and ani- 
mation; creative staff. 


RECENT PRODUCTIONS AND SPONSORS 
Big As All Outdoors (General Outdoor Adver- 
tising Company); For Your Land’s Sake and 
Clear Path to Profit (both for Simplicity Manu- 
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Sarra, Inc.: Continued 


facturing Company); One Ounce of Safety (In- 
ternational Shoe Company); sound slidefilms 
as follows: What's Your Safety 1.Q.?, Freight 
Handling, Cause for Alarm and Speech Series 
(all for National Safety Council); Clock Up 
Extra Sales (Telechron Company); Your Out- 
door Neighbor (Outdoor Advertising Associ- 
ates) ; Woman’s Day (A & P) ; Sealy Orthopedic 
Story (Sealy Mattress Company); Treasure 
Island (Pure Oil Company) ; Key to Better Liv- 
ing (Household Finance Corporation). 


(See mention in film awards section) 





Vikinc Pictures CorPORATION 
1728 Sherman Avenue 
Evanston, I]linois 
Phone: DAvis 8-4623 
Chicago Office: 1415 Howard Street 
Phone: AMbassador 2-6513 
Date of Organization: 1947 
OFFICERS AND DEPARTMENT HEADS 
Sullivan C. Richardson, President 
Arnold Whitaker, V.P. 

Scott Whitaker, V.P. West Coast Prod. 
Earl B. Brink, Board Member 
John K. Edmunds, Secty.-T reas. 


Services: Industrial, documentary, travel, edu- 
cational, animation, medical films. 


FaciLitigs: Story development and script writ- 
ing staff; storyboard; animation; color; repre- 
sentative’s office on Hal Roach lot in Hollywood. 
RECENT PRODUCTIONS AND SPONSORS 
Power Wagon (Dodge Trucks); Dodge Truck 
Assembly Lines (for use in cooperation with 
theatrical showings of MGM’s “King Solomon’s 
Mines”) ; Northward to Nome (Dodge Motors) ; 
Valley of Triumph (State of Utah) and Dodge 
version; Land of the Crimson Cliffs (Utah). 





* 7 * 
Vocur-Wricut Stupios 
( Division of Electrographic Corporation) 
237 E. Ontario Street 
Chicago 11, Illinois 
Phones: WHitehall 4-0244, DElaware 7-8350 
Date of Organization: 1931 
OFFICERS AND DEPARTMENT HEADS 
Albert W. Dungan, President of Electrographic 
Corporation and Manager of 
Vogue-Wright Studios 
George T. Becker, Mgr. Visual and Trng. Dept., 
V ogue-Wright 
SERVICES: Motion pictures, motion-slide, slide- 
films, television commercials and shorts, charts, 
manuals, booklets; films on industrial sales and 
personnel training, safety, public and civic rela- 
tions. 


FaciLities: Motion picture and slidefilm equip- 
ment; sound studios; editing, animation; 200 
artists; creative staff. 

RECENT PRODUCTIONS AND SPONSORS 
Voting Goes Modern (Board of Election Com- 
missioners of City of Chicago); Caution at the 
Crossroads (motion-slidefilm for National Asso- 
ciation of Automotive Mutual Insurance Com- 
panies) ; the following slidefilms: four Effective 
Selling films (International Harvester Com- 
pany); /t’'s Up to You (Studebaker Corpora- 
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V ogue-Wright Studios: Continued 


tion); System for Selling (Studebaker); On 
Time (Goodyear Tire and Rubber Company). 


(See mention in film awards section) 





- . * 


Witpine Picture Propuctions, INc. 
1345 Argyle Street 
Chicago 40, Illinois 
Phone: LOngbeach 1-8410 
Date of Organization: 1914 
Incorporation: 1927 


BrancHes: New York: 385 Madison Avenue, 
New York, N.Y. Phone: PLaza 8-1727. J. W. 
Inglefield, vice president. Detroit: 1000 Dime 
Building, Detroit, Mich. Phone: WOodward 
2-9311. Ralph Cattell, vice president. Cleve- 
land: 310 Swetland Building, Cleveland, Ohio. 
Phone: TOwer 1-6440. Jack Rheinstrom, vice 
president. Cincinnati: Enquirer Building, Cin- 
cinnati, Ohio. Phone: GArfield 0477. James 
LaMarr, branch manager. St. Louis: 4053 Lin- 
dell Boulevard, St. Louis, Mo. Phone: LUcas 
0986. James Darst, in charge. Hollywood: 5981 
Venice Boulevard, Hollywood, California. Phone: 
WEbster 0183. John Oser, branch manager. 
OFFICERS AND DEPARTMENT HEADS 
C. H. Bradfield, Jr., President 
H. W. Fish, Exec. V.P. V. A. Burg, Secty.-Treas. 
J. A. Kellock, Vice President, Production 
George Schuyler, Vice President, Chicago Sales 
Walter Tinkham, Jerome Diebold, Exec. Assts. 
Harold Kinzle, Laboratory Superintendent 
Gilbert Lee, Art Dir. A. J. Bradford, Cust. Serv. 
C. H. Casenheiser, Merchandise and Equipment 
Paul McOsker, Purchasing 
R. E. Husted, Jr., Adv. and Sales Promotion 
Duncan Taylor, Slidefilm Department 


SERVICES: Producers of sound motion pictures 
and sound slidefilms for commercial applica- 
tion and films for television. 


FaciLitiEs: 60,000 sq. ft. of floor space in main 
studio, Chicago; 27,000 ft. given over to three 
stages, 200 x 75, 100x 70 and 100x 50 ft.; re- 
mainder to administrative and creative offices, 
still and motion laboratories; optical and ani- 
mation departments, art studio, screening rooms, 
sound department, film vaults, carpenter shop 
and other departments. Stage facilities, screen- 
ing rooms and administrative offices also avail- 
able at company’s Detroit and Hollywood studios. 
RECENT PRODUCTIONS AND SPONSORS 
A Closed Book (Farm Bureau Insurance Com- 
panies); Big Kitchen (H. J. Heinz Company) ; 
Credit, Man’s Confidence in Man (Dun & Brad- 
street, Inc.) ; Strictly Business (New York Life 
Insurance Company); The Case of Tommy 
Tucker (Plymouth Division, Chrysler Corpora- 
tion); The House That Faith Built (Anheuser- 
Busch, Inc.) ; Last Date (Lumbermen’s Mutual 
Casualty Company); The Editor's Notebook 
(Chicago Daily News): Workhorse of the Farm 
(Willys-Overland Motors, Inc.). 


(See mention in film awards section) 





* * * 


RapHaet G. Woirr Srupios, 644 N. Michigan 
Avenue, Chicago, Ill. Phone: MOhawk 4-1780. 
John W. Carnrick. 


(See complete listing in Los Angeles area) 


penetrance 


Hilinois 
. * o 


THE VENARD ORGANIZATION 
702 So. Adams Street 
Peoria 2, Illinois 
Phones: 4-2490 and 8261 
Date of Organization: 1923 
OFFICERS AND DEPARTMENT HEADS 
C. L. Venard 


Frances B. Venard 


Sesvices: Production and distribution of indus- 
trial and agricultural films. 

FactLities: Studio equipment and creative staff. 
RECENT PRODUCTIONS AND SPONSORS 
The Shadow of a Pioneer (Keystone Steel & Wire 
Company); Willing Acres (Keystone Steel & 
Wire Company) ; For the Common Good (Sears- 
Roebuck Foundation and The National Grange). 


(See mention in film awards section) 





GENERAL Pictures Propuctions, INc. 
621 Sixth Avenue 
Des Moines 9, lowa 
Phone: 3-4553 
Date of Organization: 1945 
Laboratory: Kempton Road 
Des Moines, lowa. Phone: 3-8275 
OFFICERS AND DEPARTMENT HEADS 
W. K. Niemann, President 
Ted Sloane, Vice President 
D. H. Bonine, Vice President, Laboratory Chief 
W. H. Schultz, Vice President, Production Chief 


Services: Industrial sales and job training and 
civic relations films; television subjects. 


FaciLities: Sound and color camera and labora- 
tory equipment; sound recording and re-record- 
ing, direct-on-film, magnetic film, tape; color 
printing; animation; editing; creative staff. 


RECENT PRODUCTIONS AND SPONSORS 
Hy-Line Farm Parade (Pioneer Hi-Bred Corn 
Company); Your Business Begins in the Cus- 
tomer’s Basement (Coal Heating Service Divi- 
sion, National Coal Association) ; You and Your 
Cooperatives (Farmers Grain Dealers Associa- 
tion of lowa); Address Not Known (Christian 
Rural Overseas Program) ; Drake Relays of 1950 
(Ford Dealers of lowa, and Drake University). 





TELE-VisUAL PropUCTIONS 
913 Walnut Street 
Des Moines 9, Iowa 
Phone: 3-7368 
Date of Organization: 1943 
OFFICERS AND DEPARTMENT HEADS 
Burton B. Jerrel, Owner and Producer 
Bruce H. Powell, Staff Cameraman 
Ted Husing, Bert Wilson, Don O’Brien, Narrators 
SERVICES: 16mm and 35mm films for industry 
and theatres; 15 productions in 1950 for na- 
tional sponsors. 
Faciities: Camera and studio equipment ex- 
cept animation; creative staff; laboratory in New 
York. (Production list not supplied.) 
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WEST CENTRAL 


Minnesota 


AMERICAN Fitm & TELEVAD CoMPANY 
759 W. Seventh Street 
St. Paul 2, Minnesota 
Phone: Dale 4620 
Date of Organization: 1945 





Rew H. Ray Fi_m INbustries 
2269 Ford Parkway 
St. Paul 1, Minnesota 
EMerson 1393 
OFFICERS AND DEPARTMENT HEADS 
Reid H. Ray, President 
William H. Ringold, V.P. C. H. Nyquist, Treas. 
Alice M. Griswold, Secretary 


Phone: 


SERVICES: l6mm and 35mm motion pictures and 
slidefilms; color; theatre screen advertising pro- 
duction and distribution: television commer- 


cials created and produced. 


FactLities: Studio, sound recording, creative 
staff. Distribution 


RECENT PRODUCTIONS AND SPONSORS 
Soybeans—The Feature Story (The National 
Soybean Crop Improvement Council); Frozen 
Treasure (International Harvester Company) : 
Cold Weather Seabees (U.S. Navy, Bureau of 
Yards and Docks): 
Power Plant Operation (U.S. Air Force); Stra- 
(U.S. Air Force); On the 
Boardwalk (The Convention Bureau of Atlantic 
City) ; His Father's Choice (Deere & Company). 


Engine Conditioning and 


tegic Air Power 





* * * 


Rapuaet G. Wort 4030 Quentin 
Avenue, Minneapolis 16, Minn. Phone: 
WaAlnut 3488. Ernest Clifford. 


STUDIOS, 


(see complete listing under Los Angeles) 





Missouri 


THe Carvin Company 
1105 Truman Road 
Kansas City 6, Missouri 
Date of Organization: 1931 
OFFICERS AND DEPARTMENT HEADS 
F. O. Calvin, President 
Lloyd Thompson, V.P. Larry Sherwood, V.P. 
Neal Keehn, Dir. Services 
Frank Barhydt, Dir. Prod. 
B. C. Calvin, Secty.-Treas. 
Leonard Keck, Oper. Mgr 
Dick Bulkeley, Prod. Mer. 
Ken Moran, Bus. Mar. 
Maxine Covell, Office Mar. 


SERVICES: 16mm color sales and sales training 
films; service work for other producers and for 


universities. 


Facitities: 8,000 sq. ft. studio space; location 
equipment for three crews; laboratory with out- 
put of 25,000,000 ft. black and white, 20,000,- 
000 ft. color a year; color processing; 12 edit- 
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ing rooms; two sound studios with six channels, 
four phono, recording equipment for film, tape, 
wax, magnetic film; six full-time directors; 
creative staff. 

RECENT PRODUCTIONS AND SPONSORS 
We the Customer (Goodyear Tire and Rubber 
Company); The Finishing Touch (E. 1. duPont 
de Nemours & Company); The Chosen Career 
(Globe Battery, Inc.); Power for Protection 
(Caterpillar Tractor Company); There’s Work 
Being Done (International Harvester Company). 





+ * — 

Witpine Picture Propuctions, INnc., 4053 Lin- 
dell Boulevard, St. Louis, Missouri. Phone: 
LUcas 0986. James Darst, in charge. 

(see complete listing under Chicago, Ill.) 





Wisconsin 
Tue Cootey Company 
1327 No. Market Street 
Milwaukee 2, Wisconsin 
Elliot W. Cooley, President 


Beatrice Cooley, Vice President 





Firm Arts CorporaTION 
725 W. Wells Street 
Milwaukee 3, Wisconsin 
A. K. Hadley, President 
M. H. Abram II, Vice President 





Vernon J. Krarr Firm Propuctions 
840 N. Plankinton Avenue 
Milwaukee 3, Wisconsin 
Phone: Marquette 8-6472 
Date of Organization: 1937 
OFFICERS AND DEPARTMENT HEADS 
Vernon J. Kraft, Partner 
Frances M. Kraft, Partner 
Services: Industrial, sales and job training and 
sports entertainment motion pictures and slide- 

films. 

Faciiities: Maurer and Bell & Howell cameras; 
lights, stage block and cables for interiors and 
exteriors; animation department; script writing. 
RECENT MOTION PICTURES AND SLIDEFILMS 
Rex Pumpcrete to the Meat Packing Industry; 
Norfolk & Western Railway New Elkhorn Tun- 
nel; Ten Killer Ferry Dam; Tunnel Lining with 
Rex Pumpcrete; Shotgun Shooting and How; 
Retrievers at Work. 





SOUTHWEST 
Texas 
* * * 

Guutr Coast Firms, Inc. 
309 Oil and Gas Building 
Houston 2, Texas 
Phone: Blackstone 5471 
Brancu: 9 W. 6lst Street, New York 23, N. Y. 
Phone: Clrele 6-0191. 
Date of Organization: 1950 
Robert Yarnall Richie, President 


Virginia G. Richie, Secretary-Treasurer 


Services: Motion pictures and slidefilms, black 
and white or color. 

Faciiities: Camera, lights, equipment for loca- 
tion work. 

RECENT PRODUCTIONS AND SPONSORS 
Make No Mistake (Geophysical Service, Inc.) ; 
Petroleum Pioneering (Superior Oil Company) ; 
Eleven to Three South Pacific (Alfred C. Glas- 
sell, Jr.). 


(See mention in film awards section) 





Ropert YARNALL Ricuie Propuctions, INc., 
309 Oil and Gas Building, Houston 2, Texas. 
Phone: Blackstone 5471. 

(see complete listing under New York City) 





+. * * 
JamiEsON Firm CoMPANy 
3825 Bryan Street 
Dallas, Texas 
Phone: TEnnison 8158 
Date of Organization: 1916 
OFFICERS AND DEPARTMENT HEADS 
Hugh V. Jamieson, Manager 
Bruce Jamieson, Manager, Sound and Laboratory 
Hugh V. Jamieson, Jr., Production Manager 
Dean Babbitt, Writer-Director 
Robert Alcott, Camera Department 
Hope Larned, Kodachrome color correction 


Services: Industrial, educational, training and 
sales promotion motion pictures, l6mm and 
35mm; short advertising subjects for theatres 
and television. 

Facitities: Studio and sound stage, RCA 16mm 
and 35mm sound, synchronized sound shooting, 
l6mm and 35mm; laboratory service; Koda- 
chrome printing with scene-to-scene color cor- 
rection; animation; creative staff. 

RECENT PRODUCTIONS AND SPONSORS 
Texas and Its Natural Resources (Texas Gulf 
Sulphur Company); Signal X (Texas Police 
Chiefs Association) ; The Last Few Years (Paris 
Junior College); A Story of Copper (Phelps 
Dodge Corporation); Death on the Highways 
(Public Safety Pictures Company). 





Texas INpusTRIAL Firm ComPANy 
919 M & M Building 
Houston 2, Texas 
Phone: Charter 9371 
Date of Organization: 1945 
N. Don Macon, Owner and Operator 


Services: Industrial training and sales promo- 
tion motion pictures, L6mm sound, color; 35mm 
sound slidefilms. 


FACILITIES: l6mm camera and lighting equip- 
ment; disc, magnetic tape and l6mm optical 
sound recording: picture and sound editing; 
printing equipment for 16mm motion pictures 
and 35mm slidefilms. 

RECENT PRODUCTIONS AND SPONSORS 
Better Baking for a Better America (National 
Biscuit Company); Dow in Texas (Dow Chem- 
ical Company) ; Working Together (Humble Oil 
& Refining Company); Control of Pink Boll- 
worm and Other Cotton Insects (Anderson, 
Clayton Co., Inc.) ; Modern Gas Heating, Mod- 
ern Gas Cooking, Modern Gas Water Heating— 
three slidefilms in sound and color (United Gas 
Company ). 


* 
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MOUNTAIN STATES 


Colorado 
. 7 * 


Tuos. J. BARBRE 

Motion Picture Propuctions 
1215 E. Virginia Avenue 
Denver 9, Colorado 
Phones: RAce 4605 and 4606 
OFFICERS AND DEPARTMENT HEADS 
Thos. J. Barbre, Owner, Manager, Producer 

Herman Urschel, Recording Director 
R. G. Zellers, Assistant Camera Chief 


Services: 16mm production from script to 


screen; color; sound; public relations and sales 


films. 


FaciLities: Maurer Cameras and 100,000 watts 
lighting equipment; sound-on-film recording, 
l6mm magnetic, disc; sound truck and genera- 
tor; editing; animation and titling equipment 
and staff; recorded music library and staff or- 
ganist; editors; script writer. 

RECENT PRODUCTIONS AND SPONSORS 
Indian Paint (Colorado Fuel & Iron Corpora- 
tion) ; /é’s a Fact (Quickway Truck Shovel Com- 
pany); Green and Gold (Colorado A. & M. 
College); The Crop That's Tops and The Beet 
Seed Story (both for Great Western Sugar Com- 
pany); Steel's Party Line, Realock Fence, 
Grader Blades and Changing the Face of the 
Earth (all for Colorado Fuel & Iron Corpora- 
tion); Pay Dirt! (Gardner-Denver Company) ; 
Watchmen of the Night (Denver Burglar Alarm 
Company). 





Jean M. F. Dusois Motion Pictures 
(Tue Jean Dusots Company) 
2214 Dahlia Street 
Denver 7, Colorado 
Phone: East 8122 
Date of Organization: 1929 
Branch Office and Laboratory: 

927 - 21st Street, Denver 1, Colorado 
Phone: Main 5401 
Jean M. F. Dubois, Owner 


SERVICES: 35mm and 16mm motion pictures for 


theatres and television; newsreel coverages, gen- 
eral interest and civic relations features and 
short subjects; promotion trailers. 


FACILITIES: 35mm equipment for black and 
white motion pictures, 16mm for black and white 
and color productions. 

RECENT PRODUCTIONS AND SPONSORS 
Newsreels (for Movietone News, Universal News- 
reel, Pathe News, News of the Day and NBC TV 
Newsreel); Handi-Camp (trailer for Colorado 
Society for Crippled Children); Driving Test 
(TV, for Truth and Consequences) ; Block Party 
(Fox Inter-Mountain Theatres); Humanimals 
(Originated and produced by J. M. F. Dubois). 





The Standards of This Industry 
* Facilities, both physical and creative, as well 
as experience in terms of recently-produced films 
and financial stability, are the guiding factors to 
be considered by the business film buyer who 
has need for these services. 
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Artuur G. Rippey AND CoMPANY 
530 First National Bank Building 
Denver 2, Colorado 
Phone: TAbor 0221 
Date of Organization: 1943 
OFFICERS AND DEPARTMENT HEADS 
Arthur G. Rippey, Managing Partner 
Clair G. Henderson, General Manager 
Gilbert N. Bucknum, Partner, Production Head 
Harry A. Lazier, Partner 


Services: Industrial and civic relations motion 
pictures, color and sound, both voice-over and 
lip synchronization; sound slidefilms, black and 
white and color; glass slides, black and white 
and color. 


FaciLities: 16mm camera equipment, portable 
recording and recording supervision, editing, 
creative staff. 

RECENT PRODUCTIONS AND SPONSORS 
The World-Herald Story (Omaha World-Her- 
ald); A New World of Color (Colorizer Associ- 
ates); Idaho—Adventure in Enterprise (Idaho 
First National Bank) ; The Divine Flower (Colo- 
rado State Flower Growers Association) ; Hope 
—A Record of Mercy in Action (Lutheran Sani- 
tarium). 





SONOCHROME PICTURES 
2275 Glencoe Street 
Denver 7, Colorado 
Phone: East 3192 
Date of Organization: 1942 
Branch: MULTICHROME LABORATORIES 
760 Gough Street, San Francisco, California 
OFFICERS AND DEPARTMENT HEADS 
R. B. Hooper, Owner-Producer 
George E. Perrin, Director of Photography 
Herbert McKenney, Owner, Multichrome 
Laboratories 


Services: Industrial and civic interest motion 
pictures, tourist promotion and safety films. 


FaciLities: Sound and color camera and mobile 
generator equipment, sound and tape recorders, 
animation, title and effects departments, color 
printing, art and writing departments. 

RECENT PRODUCTIONS AND SPONSORS 
The California Zephyr (Burlington, Rio Grande 
and Western Pacific Railroads) ; Go West to San 
Francisco (Western Pacific Railroad) ; Califor- 
nia Holiday (Continental Bus System) ; Scenery 
Unlimited (Denver & Rio Grande Western Rail- 
road); Howdy Friend (Denver & Rio Grande 
Western Railroad); Miracle in Wood (Douglas 
Fir Plywood Association); History of Fur in 
Colorado (Historical Society); 1951 Releases: 
Detour to Wonderland (Denver & Rio Grande 
Western Railroad); A. A. A. Tour of Colorado 
(Olin Hotel); Autumn Time around Steamboat 
Springs (Denver & Rio Grande Western Rail- 
road); Rainbows in Rocks (Denver & Rio 
Grande Western Railroad); Natural Resources 
of Colorado (Denver & Rio Grande Western 
Railroad) ; Farm Uses of Plywood (Douglas Fir 
Plywood Association). 

(See mention in film awards section) 





. * * 
Stars appearing over a producer listing indicate 
advertising copy appearing elsewhere in this issue. 


WEST COAST 





Nerthern California 


Motion Picture Service CoMPANY 
125 Hyde Street 
San Francisco 2, California 
Phone: ORdway 3-9162 
Date of Organization: 1935 
OFFICERS AND DEPARTMENT HEADS 
Gerald L. Karski, President, General Manager 
Jack Goodwin, Manager 
Harold A. Zell, Production Manager 
Boris Skopin, Manager, Title and Trailer Dept. 
Albert Niggemeyer, Manager, Laboratory Dept. 


Services: Industrial public relations films, in- 
cluding series for Standard Oil Company of 
California, on county fairs, rodeos and other 
outstanding events in western states for release 
in theatres in California, Oregon and Washing- 
ton; also special trailers for theatres throughout 
the country. 


FaciLities: 16mm and 35mm laboratories; title 
and animation equipment; art department; pre- 
view and cutting rooms; recording and re- 
recording; dark room, printing room, three film 
vaults; script-to-release print facilities. 
RECENT PRODUCTIONS 

San Francisco’s Ageless Cable Cars; Las Vegas 
Helldorado; Portland Rose Festival; Humboldt 
County Fair; Pendleton Round-Up; Desert Cav- 
alcade; Lodi Grape Festival (all sponsored by 
Standard Oil Company of California) ; 1950 San 
Francisco Convention (American Medical Assn.) 





W. A. Parmer Ficms, Inc. 
611 Howard Street 
San Francisco 5, California 
Date of Organization: 1936 
OFFICERS AND DEPARTMENT HEADS 
W. A. Palmer, President 
H. B. Butler, V.P.-Treas. 
F. E. Boothe, Comptroller 
Florence H. Dieves, Prod. Mar. 
Joseph P. Dieves, Camera 
Services: Industrial public relations and sales 
training films; sound slidefilms; television. 


FaciLities: Studio and location; sound record- 
ing including film, magnetic film, tape and disc; 
multiple channel dubbing and Interlock; color 
printing, 16mm _ optical printer; Kinescope; 
35mm Moviola and editing equipment; anima- 
tion artist; writers and editors. 
RECENT PRODUCTIONS AND SPONSORS 

A Way of Life and Zea Mays (California Pack- 
ing Corporation) ; Birth of a Salesman (S & W 
Fine Foods); Modern Controlled Irrigation 
(W. R. Ames Company); The Story of Pasqual 
Celery (D’Arrigio Bros. Co. of California) ; edit- 
ing, recording and printing of the following: 
Canadian Pipeline (Bechtel International Cor- 
poration) ; Super Inch (Bechtel); Sierra Fish 
and Game (Pacific Gas & Electric Company) ; 
Exercise MIKI (sponsored by Standard Oil Com- 
pany of California, joint Army-Navy operation) ; 
P.G. & E. Super-Inch (Pacific Gas & Electric) ; 
A Minute in the Life of Herkimer Hamstrung 
(TV series for Rainier Brewing Company). 
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WEST COAST 
Northern California 
Puoto & SouND PropucTIONs 
116 Natoma Street 
San Francisco 5, California 
YUkon 2-3986 
Date of Organization: 1938 
In association with Graphic Films Corporation, 
1108 Lillian Way, Hollywood, California. 
Phone: GRanite 2191 
OFFICERS AND DEPARTMENT HEADS 
Donald M. Hatfield, President 
William C. Eymann, Vice President, 
General Manager 
Louis A. Humason, Director of Sales 
Caryl Coleman, Director, Television and Radio 
Charles A. Larrance, Chief Editor 
Services: Industrial, sales and job training, 
public relations, educational, medical motion pic- 
tures; slidefilms, filmstrips; television program 
and commercial films. 
Facitities: Maurer cameras and recording sys- 
tems; sound and silent stages; 
equipment; 


Moviola editing 
department; creative 
staff; contract script writing. 


animation 


RECENT PRODUCTIONS AND SPONSORS 
How to Grow Beautiful Roses (California Spray- 
Chemical Corporation); Dairy Insect Control 
(California Spray-Chemical); Labor and Child- 
birth (Medical Films, Inc.) ; 49ers on the March 
(Golden State Dairy Company); More Power 
to Rio (Morrison-Knudsen Company). 





GENE K. WALKER PropuUcTIONS 
465 California Street 
San Francisco 4, California 
Phone: YUkon 6-2891 
Date of Organization: 1938 
Studio at 629 Commercial Street, San Francisco, 
California. Phone: YUkon 2-418] 
OFFICERS AND DEPARTMENT HEADS 
Gene K. Walker, Sole Owner 
Edmund H. Driggs, Manager, Client Service 
J. Philip Buskirk, Production Control 
Alan Atkins, Art Director 
Russell Meyer, Director of Photography 
Charles Schelling, Chief Sound Technician 
Services: Camera, lighting, titling, editing, ani- 
mation, sound, color service for industrial and 


documentary 


motion pictures; slidefilms and 


filmstrips; corollary visual aids. 
Faciuities: 4-unit Stancil-Hoffman 174omm 


magnetic tape recording, plus interlock; 


film recording: laboratory; 


l6mm 
Type A and B ani- 
mation equipment and staff; creative staff with 
two full-time writers 
RECENT PRODUCTIONS AND SPONSORS 

Chicago, U.S.A. (Union Stock Yard and Transit 
Thanks to the Atom (Standard Oil 
Company of California) We Take It from 
Here (Standard Oil Company of California) ; 
The Follow Through (Standard Stations, Inc.) ; 


Company } 


Vo Greater 
Ine.) East 


Company}. 


Satisfaction (Standard Stations, 


ffrican Safari (Pacific Lumber 


METROPOLITAN LOS ANGELES 





Apex Fitm CorporaTION 
971 No. La Cienega Boulevard 
Los Angeles 46, California 
Phone: CRestview 5-5521 
Date of Organization: 1945 
Branch Office: 38 E: 57th St., New York, N.Y. 
OFFICERS AND DEPARTMENT HEADS 
Jack Chertok, President 
Harry Cohen, Vice President 
Emmett B. Miller, Secretary 
C. W. George, Treasurer 
Harry H. Poppe, Associate Producer 
Sammy Lee, Director 
William J. Thiele, Director 
Ches Cobb, Director of Animation 
Jack Ruggiero, Film Editor 
Robert Pittack, Head Cameraman 
Eddie Petzoldt, Electrical Department Head 


Services: Industrial, educational, Governmental, 
civic relations and theatrical and television mo- 
tion pictures. 


FaciLities: By annual contract: stage space, 
cameras, electrical equipment, sets, special effects, 
opticals, titles. Produced 78 half-hour television 
shows and 250 commercials in 1950. 

RECENT PRODUCTIONS AND SPONSORS 
The DuPont Story (E. 1. duPont de Nemours & 
Company); A Story of duPont Research (E. 1. 
duPont de Nemours & Company); Closeup of 
Vylon (E. 1. duPont deNemours & Company) ; 
The Quarterback ( National Association of Manu- 
facturers); Joe Turner, American (National 
Association of Manufacturers); Assignment 
General Mills (General Mills, Inc.) ; That Babies 
May Live (The Carnation Company) ; Miss Dun- 
ning Goes to Town (The Toni Company). 


(See mention in film awards section) 





CascADE Pictures oF CALIFORNIA, INC. 
8822 Washington Boulevard 
Culver City, California 
Phones: TExas 0-2761, VErmont 8-2185 
Date of Organization: 1948 
OFFICERS AND DEPARTMENT HEADS 
Bernard J. Carr, President 
Roy W. Seawright, Vice President 
Services: Industrial, public relations films, ad- 
vertising and television subjects. 


Facitities: Complete production facilities. 


RECENT PRODUCTIONS AND SPONSORS 
Your Kentucky (Commonwealth of Kentucky) : 
Introduction to Radiation Detection Instruments 
(U.S. Armed Forces); Self-Preservation in an 
{tomic Bomb Attack (U.S. Armed Forces) ; The 
Effects of Atomic Bomb Explosions (U.S. Armed 
Can Do Plus (U.S. Navy): 
You Can Change the World (The Christophers) : 
General Provisions for Storage in the U.S.A.F. 
(U.S. Air Force). 


Forces): Seabees 


CavaLcaDE Pictures, INc. 
919 Seward Street 
Hollywood 38, California 
Phone: HOllywood 9-5458 
Date of Organization: 1945 
Branch: 875 West End Avenue 
New York 25, N. Y. 

Phone: ACademy 2-4781 
OFFICERS AND DEPARTMENT HEADS 
Harvey Pergament, President and Chairman 
Earl M. Robins, Vice President 
Esther Pergament, Secretary-Treasurer 
Melvin Sloan, Associate Producer 
Jodie Coplan, Supervising Film Editor 
Alvin Pergament, Story Editor 
Services: Travelogues and _ novelties-commer- 


cial; importer of cartoons and musicals for 
sponsor release. 


FacrLities: Production, editing and creative 
staffs. 





. * * 


Pat Dowuine PictTuRES 
1056 So. Robertson Boulevard 
Los Angeles 35, California 
Date of Organization: 1940 
Pat Dowling, Owner 
D. W. Johnson, Prod. T. J. Stanton, Slidefilms 
Ray Lockert, Cutting Department 


Services: Industrial job training, public and 
civic relations, educational and theatrical motion 
pictures and slidefilms. 


Facitities: Equipment for production of sound 
and color motion pictures and slidefilms for own 
account and other producers; art department and 
creative staff. 


RECENT PRODUCTIONS AND SPONSORS 

A Nation’s Meat (Swift & Company); Mill 
Wheels Rolling (Hawaiian Sugar Planters Asso- 
ciation); Your Dollars at Work (Honolulu Com- 
munity Chest); Hawaii—The Land of Sugar 
(own account, for Hawaiian Island theatres) ; 
The Hawaiian Islands—T heir Origin and Nature 
Today (own account for U.S. schools); The 
Hawaiian Islands—The Chie{ Industries (own 
account for U.S. schools); Early West (own 
account for U.S. schools, slidefilm series); The 
Hawaiian Islands (own account for U.S. schools, 
slidefilm series): How Water Power Makes 
Electricity (own account for U.S. schools, slide- 
film). 





DupLey Pictures CorPORATION 
AND DupLey TELEVISION CORPORATION 
9908 Santa Monica Boulevard 
Beverly Hills, California 


Phone: CRestview 1-7258 
Cable address: Dudleypic 


Date of Organization: 1947 
Dudley Television Corporation: 1951 


Branch Office: 501 Madison Avenue 
New York, N. Y. Phone: ELdorado 5-1076 


BUSINESS SCREEN MAGAZINE 








OFFICERS AND DEPARTMENT HEADS 
Carl W. Dudley, President 
Don McNamara, Vice President 
Eugene H. Barnes, Secretary and Treasurer 
Writers: James Bloodworth, Charles Tedford, 
David Chandler, Carl Dudley 
Directors: Will Jason. Dwight and 
Carl Dudley 
Editors: William Faris, Ernest Flook, Norman 
Suffern 
Cameramen: Edward Hutton, Edward Olsen, 
Edward Drews, Keith Covey 
Printing Department: Joe Raue, Manuel Chaidez 


Harvey 


Services: Industrial, theatrical and television 
motion pictures and slidefilms. 


FaciLities: Own studio, stage, lights, cutting 
room, sound and color production equipment, 
cameras, printing; color film library; creative 
staff. 

RECENT PRODUCTIONS AND SPONSORS 
On the Track (Association of American Rail- 
roads): Food for Thought (National Pressure 
Cooker Company) ; Southern California Holiday 
(Santa Fe Railway); Hawaiian Sports (Warner 
Brothers) ; Mealtime Magic (M-G-M) ; Flight to 
Greece (T-W-A Airlines); This Land of Ours, 
This World of Ours, International Detective, 
You're So Smart. 





Jerry FamsBaNnks PRopUCTIONS 
6052 Sunset Boulevard 
Hollywood 28, California 
Phone: HUdson 2-110] 

Date of Organization: 1929 
New York Studio: 157 E. 69th Street, New 
York 21, N. Y. Phone: TRafalgar 9-3352. 
Robert Lawrence. Chicago (Sales): 919 N. 
Michigan Ave. Phone: MOhawk 4-5450. 
B. N. Darling. 

OFFICERS AND DEPARTMENT HEADS 
Frank E. Mullen, Chairman 
Jerry Fairbanks, President, Exec. Prod. 
William Gernannt, V.P. (Sales), Exec. Asst. 
Robert Lawrence, V.P. (East. Prod.) 
Herbert Moulton, Prod. Chief 


Services: Industrial, theatrical and television 
motion pictures. 


FaciLities: 18 camera units: 16mm and 35mm 
sound recording; Multicam process; editing; 
animation; 16mm and 35mm optics; Duoplane 
process; film and music libraries; art and cre- 
ative staffs. 

RECENT PRODUCTIONS AND SPONSORS 
Tubby’s Troubles (Metropolitan Life Insurance 
Company): Waiting for the Big Moment (Ply- 
mouth Motors): Rocket with the Sportsmen 
(Oldsmobile): Air Power 1s Peace Power (East- 
ern Air Lines): Treasure Islands 
Pineapple Company ). 


(Hawaiian 





* * * 


Pau J. FENNELL Co. 
1159 No. Highland Avenue 
Hollywood 38, California 
Phone: GLadstone 1657 
Branch: 40 E. 40th St., New York 16, N. Y. 
Phone: MUrray Hill 9-4268 


Date of Organization: 1947 
NUMBER 2 * 


VOLUME 12 ¢ 1951 


OFFICERS AND DEPARTMENT HEADS 
Paul J. Fennell, Producer 
Mickey Dubin, New York Representative 


Services: Public relations and U.S. Navy train- 
ing films; specializing in television commercials 
for the following sponsors: Richard Hudnut, 
Ford Motor Company, American Telephone and 
Telegraph Company, Beech-Nut Packing Com- 
pany, U.S. Rubber Company, Maxwell House 
Coffee, Gunther Brewing Company, C. Schmidt 
& Sons, Campbell Soup Company, Shell Oil Com- 
pany, National Tuberculosis Association, Mott's 
Apple Products, Schaefer Brewing Company, 
Empire Racing Association. 





Grapuic Firms CorporATION 
(Associated with Photo & Sound Productions, 
San Francisco) 

1108 Lillian Way, Hollywood 38, California 
Phone: GRanite 2191 
Address of Photo & Sound Productions: 
116 Natoma St., San Francisco 5, Cal. 
Phone: YUkon 2-3166 
Date of Organization: 1941 
OFFICERS AND DEPARTMENT HEADS 
Lester Novros, President 
Jerry Goldberg, Vice President, Production Chief 
William Shull, Director of Animation 
Noel Leigh-Taylor, Sales Representative, 
Script Adviser 


SERVICES: Production of animated and _ live- 
action films for industry, Government and 
schools. 


Facitities: Animation production. (Also see 
Photo & Sound Productions, San Francisco.) 
RECENT PRODUCTIONS AND SPONSORS 
The Man Behind the Wheel (Union Oil Com- 
pany of California) ; Servicing Automatic Drives 
(Union Oil Company of California) ; Polar Nav- 
igation (animation, U.S. Air Force); Polar 
Geography (animation, U.S. Air Force); Don’t 
Be a Winter Casualty (animation, U.S. Air 
Force); Air Force Wing (U.S. Air Force). 





* . _ 


The Jam Handy Organization 
THe Jam Hanpy Orcanization, Inc., 7046 
Hollywood Boulevard, Los Angeles 28, Cali- 
Phone: HEmpstead 5809. 
office, not sales.) 


fornia. (Service 


(see complete listing under Detroit, Mich.) 





Poxaris Pictures, INc. 
5859 W. Third Street 
Los Angeles 36, California 
York 8058 and WEbster 3-4608 
Date of Organization: 1946 
OFFICERS AND DEPARTMENT HEADS 
Juan C. Hutchison, President, General Manager 
Perry King, Vice President, Executive Producer 
Art Scott, Animation Producer 
Jack Johnston, Camera 
Harris Gable, Script 
Willard Sheldon, Production Control 


Phones: 


Services: Equipment for live-action and anima- 
tion productions; contractors to U.S. Army, 
Navy and Air Force; industrial and training 


films. 


Faciuities: 16mm and 35mm, sound and color 
equipment owned for normal schedule; space and 
equipment rented for additional needs. 
RECENT PRODUCTIONS AND SPONSORS 

Aerial Navigation—Dead Reckoning (U.S. Air 
Force); Basic Instrument Flying (U.S. Navy) ; 
Toughest Inch (H. C. Price Company); Hook, 
Line and Sinker (Richfield Oil Corporation) ; 
Big Creek (Southern California Edison Com- 
pany). 





* * . 


Mercury INTERNATIONAL Pictures, INC. 
1415 Coast Boulevard 
Corona del Mar, California 
Phone: Harbor 1212 
Date of Organization: 1948 


230 East Ohio Street, Chicago 11, 
Phone: DElaware 7-3934. Walter B. 

Wentzel, Representative. 
OFFICERS AND DEPARTMENT HEADS 

V. E. Ellsworth, President 
David L. Monahan, Vice President 
G. C. Cable, Secretary 

Beatrice A. T. Medes, Treasurer 


Creative: Lyle L. Robertson and David L. 
Monahan; others through Screen Writers Guild. 


BRANCH: 
Illinois. 


Services: Industrial, sales promotion, civic re- 
lations, theatrical and television motion pictures; 
animation, product and puppet. 


Faciuities: l6mm and 35mm Mitchell and 
16mm Cine-Special cameras, Western dolly; arc 
and incandescent illumination; grip, interior 
and exterior production; sound stage 60’ x 150’, 
shooting stage 25’ x 40’; screening and cutting 
rooms; dark room; dressing and makeup rooms; 
trucks. Sound recording on 35mm film by Glen 
Glenn Sound Company of Hollywood. 

RECENT PRODUCTIONS AND SPONSORS 
The Outside Story (United States Gypsum Com- 
pany); Secret of the Masters (United States 
Gypsum Company); Garden of the Sun (Tulare 
County (California) Chamber of Commerce) ; 
California's Way of Life (Newport Harbor 
(California) Chamber of Commerce) ; Meet the 
Duchess (Aluminum Boat Company of Cali- 
fornia); television commercials for American 
Biscuit and Cracker Company, Kettner Motors, 
Sears-Roebuck & Company, McHenry’s Tail o° 
the Cock Restaurants, Sunkist Company, North- 
rop Aviation Company. 





New Worwp Propuctions 
5746 Sunset Boulevard 
Hollywood, California 


Phone: HOllywood 9-5827 

Date of Organization: 1939 
Brancues: 224 N. Glenwood Street, Peoria, 
155 E. 52nd Street, New York, N. Y. 


Illinois. 


(CONTINUED ON THE FOLLOWING PAGE) 
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LOS ANGELES 


New World Productions: Continued 
DEPARTMENT HEADS 
T. C. Robinson, in Charge of Production 
Val Lindberg, Unit Manager 
Michael Road, Casting Director 
Art Scott, Animation Director 
Sterling Barnett, Head Cameraman 


Services: Industrial, educational and television 
motion pictures, l6mm and 35mm sound and 
color; live action and animated cartoon films. 
Faciuities: Camera and lighting equipment; ani- 
mation department; creative staff. 


RECENT PRODUCTIONS AND SPONSORS 
Water, Fountain of Life (Standard Oil Com- 
pany of California); Steel Builds the West 
(Bethlehem Pacific Coast Steel Corporation) ; 
Pursuit of Happiness (Amalgamated Meat Cut- 
ters and Butchers); Human Rights (Anti-De- 
Catholic Youth Organiza- 
tion); The Fossil Story (Encyclopaedia Britan- 
What Is a Co-Op? (The Co-opera- 


famation League 


nica Films) ; 
tive League). 





Rotanp Reep Propuctions, INc. 
275 So. Beverly Drive 
Beverly Hills, California 
Phone: CRestview 6-1101 

Date of Organization: 1932 
OFFICERS AND DEPARTMENT HEADS 
Roland D. Reed, President 
Guy V. Thayer, Jr., Vice President 
Hazel Hall, Director 
Walter Strenge, Director of Photography 
Roy Luby, Editorial Supervisor 


Services: Sponsored training, public relations, 
consumer sales and religious films; television 
commercials and features. 


Faciuities: Major studio equipment and tech- 
nicians; creative staff. 

RECENT PRODUCTIONS AND SPONSORS 
Vera Has Her Way ( Westinghouse Electric Cor- 
poration) ; (Standard Oil 
Johnny Goes to the 
(Westinghouse); And Then There 
Were Four (General Petroleum Corporation) ; 
Dinner at Six (Westinghouse) ; television series, 
Trouble with Father, for General Mills, Inc. 


Double Exposure 
Company of California) ; 
Cleaners 


(See mention in film awards section) 





* * . 


Freperick K. Rockett Company 
6063 Sunset Boulevard 
Hollywood 28, California 

Phone: HlIllside 3183 
Date of Organization: 1924 
OFFICERS AND DEPARTMENT HEADS 
Frederick K. Rockett, General Manager 
Jack Shallow, Production Head 
Eric Strutt, Editorial 
James Conley, Studio Superintendent 
Alfred Higgins, Camera Department Chie} 
Services: Industrial motion pictures, slidefilms 
and television programs and commercials, 16mm 
and 35mm. 


Frederick K. Rockett: Continued 


Facitities: Studio with camera and sound re- 
cording equipment; sound stage; standing sets, 
lighting and electrical equipment, animation and 
trick film apparatus; dressing rooms; cutting 
and projection rooms; wood and metal shops; 
location trucks; creafive staff. 

RECENT PRODUCTIONS AND SPONSORS 
Wheels for the West (Richfield Oil Corpora- 
tion) ; Treasure Island (Richfield) ; Nevada and 
Its Natural Resources (Richfield); West Vir- 
ginia and Its Natural Resources (Weirton Steel 
Company ) ; television films for Busy Bee Honey, 
Chicken of the Sea Tuna, Filter Queen, Kold 
Kist, Columbia Broadcasting System, Nesbitt 
Fruit Products, Richfield Oil Corporation, Ed- 
win H. Morris Company. 





* * * 


Rocket Pictures, INc. 
6108 Santa Monica Boulevard 
Hollywood 38, California 
Date of Organization: 1943 


Brancues: 5809 Harvard Road, Detroit, Mich- 

igan; Phone: Tuxedo 2-7762; George Netschke. 

1313 W. Congress Street, Chicago 13, Illinois; 
SEeley 8-1511; J. Harry Ebbert 


OFFICERS AND DEPARTMENT HEADS 
J. Richard Westen, President, Gen. Mar., 
Production Head 
Harlow Wilcox, Executive V.P., Treas., 
Sales Head 
J. Harry Ebbert, Vice President, Eastern 
Sales Mar. 

Kay Shaffer, Secretary 
Edward D. Robinson, Marketing Counselor 
Courtney Anderson, Creative Director 
Don Bartelli, Production Manager 


Services: Counselors and producers of indus- 
trial, sales and personnel training motion pic- 
tures, slidefilms and television programs. 


Facitities: Shooting stages; 16mm and 35mm 
sound recording; animation department and 
artists; creative staff; affiliated with laboratories 
used by major studios. 

RECENT PRODUCTIONS AND SPONSORS 
New Car Series—Dealer Salesmen Training (De- 
Soto Motor Company); Sales Development Se- 
ries—Retail Personnel Training (Rexall Drug 
Company) ; Human Relations Series—Bank Per- 
sonnel Training (Bank of America); Product 
Story (Lockheed Aircraft Corporation); Sales 
Personnel Development Series—Agent Training 
(Pacific Mutual Life Insurance Company) ; 
Product and Sales Development—Dealer Sales- 
men Training (Hoffman Radio Corporation) ; 
Aggressive Selling Series (own account, basic 
sales training series for all manufacturing, whole- 
sale distributors and dealer salesmen). 





JoHN SUTHERLAND Propuctions, INc. 
201 No. Occidental Boulevard 
Los Angeles 26, California 
Phone: DUnkirk 2-8211 
Date of Organization: 1943 
Brancu (Eastern Sales): 60 E. 42nd Street, 
New York 17, N. Y. Phone Murray Hill 7-7815 


OFFICERS AND DEPARTMENT HEADS 
John E. Sutherland, President, Gen. Mgr., Writer 
Ross M. Sutherland, Exec. V. P., Eastern Chief 

Charles E. Bordwell, V. P., Prod. Head 
George Gordon, Associate Producer, Animation 

Roger M. Andrews, Assoc. Prod., Live Action 

True Boardman, Writer and Director 

Carl Urbano, Director of Animation 

Services: Production of industrial, educational 
and television films; live action and animation. 
FaciLities: Owners and operators of studio 
with sound stage; cameras and projection equip- 
ment; animation camera; mill and paint shop; 
flats and sets; editorial department; creative 
unit. 

RECENT PRODUCTIONS AND SPONSORS 
Assignment for Penny (General Electric Com- 
pany); Who Buys Your Livestock? (Swift & 
Company) ; /f You Don’t Watch Out (animated, 
Electric Companies Advertising Program); two 
animated educational films in Harding College 
series in theatrical release by M-G-M; 1951: 
75th Anniversary film for American Telephone 
& Telegraph Company; Pilot television film for 
Greatest Story Ever Told series for Goodyear 
Tire & Rubber Company; television commer- 
cials in 1950 for General Foods, Inc., Armour 
and Company, Chicago Redbook, Daystrom 
Furniture, DeSoto Motors, Wildroot Hair Oil, 
United Fruit Company; Beechnut Packing Com- 
pany, Lincoln-Mercury, Kaiser-Frazer. Other 
clients for 1951: Savings Bank Association. of 
New York, Magazine Advertising Bureau, New 
York Stock Exchange. 


(See mention in film awards section) 





TELEFILM, INCORPORATED 
6039 Hollywood Boulevard 
Hollywood 28, California 
Phone: HOllywood 9-7205 
Dates of Organization: 1938, California; 
1946, New York 
OFFICERS AND DEPARTMENT HEADS 
Joseph A. Thomas, President 
Peter Comandini, Executive Producer 
Peter Gioga, V. P., Sound Department Chie} 
Berk Anthony, Production Manager 
Services: Complete studio and production serv- 
ices. 
FaciLities: 16mm and 35mm cameras; sound 
stage, recording, dubbing, magnetic and sound 
on film; disc music library; laboratory process- 
ing negative, positive, reversal; color duplicat- 
ing; animation; title press; editing; storyboards, 
creative staff. 

RECENT PRODUCTIONS AND SPONSORS 
Television advertising films for Stokely-Van 
Camp Foods, White Stag Sportswear, Acme Beer, 
Nesbitt Orange Drink, General Petroleum. 





* * * 
Wilding Picture Productions, Inc. 
Wixpine Picture Propuctions, INnc., 5981 Ven- 
ice Boulevard, Hollywood, California. Phone: 
WEbster 0183. John Oser, branch manager. 
(Studio, stage facilities and screening rooms 
besides administrative offices.) 


(see complete listing under Chicago, Ill.) 





BUSINESS SCREEN MAGAZINE 








* * * 


Rapnaet G. Woirr Stupios 
1714 N. Wilton Place 
Hollywood 28, California 
Phone: GRanite 6126 
Date of Organization: 1930 
REPRESENTATIVES: New York: Dicran Nahigian, 
153 E. 45th Street, New York 17, N. Y.; phone: 
PLaza 5-5386. Detroit: Richard Bonds, 623 
Fisher Building, Detroit 2, Michigan; phone: 
TRinity 3-3747. Chicago: John W. Carnrick, 
664 N. Michigan Avenue, Chicago, Illinois; 
phone: MOhawk 4-1780. Minneapolis: Ernest 
Clifford, 4030 Quentin Avenue, Minneapolis 16, 
Minnesota; phone: WAlnut 3488 


OFFICERS AND DEPARTMENT HEADS 
Raphael G. Wolff, Owner, Executive Chairman 
Lester W. Johnson, Comptroller 
MacDonald MacPherson, Exec. Dir., 
Creative Dept. 

Arthur W. Treutelaar, Exec. Studio Supervisor 
David Lurie, Exec., Editorial Dept. 
James Moore, Exec. Director, Animation 
Sally Assin, Executive Secretary 
Arthur C. Pierce, Prod. Supervisor, Director 
Ford Beebe, Jr., Prod. Supervisor, Director 


Services: Industrial, training and institutional 
motion pictures, sound and color; television pro- 
grams and commercials. 


FAaciLities: Stages and general production equip- 
ment; mobile generator units and equipment for 
location work; permanent staff of editing, ani- 
mation, music and creative personnel. 


RECENT PRODUCTIONS AND SPONSORS 
Radar of Selling (National Industrial Advertis- 
ers Association in cooperation with Putman 
Publishing Company) ; 6,000 Partners (Ford Mo- 
tor Company); This Is Life (American Meat 
Institute); /n Partnership with Nature (Inter- 
national Paper Company); All That’s New in 
Ranges (Kelvinator); The Freezer Way to Bet- 
ter Living (Kelvinator); 70 Years of Value 
(Leonard Division of Nash-Kelvinator Corpora- 
tion) ; The Magic Key (Produced by Wolff for 
sponsorship by advertising and sales promotion 
groups to consumers); More Water! and Accent 
on Accuracy (both for General Electric Com- 
pany); Handling Materials in the Steel Indus- 
try (Link-Belt Company); television commer- 
cial spots for Ivory Soap (Procter and Gamble). 


(See mention in film awards section) 





PACIFIC NORTHWEST 


Oregon 


LEONARD DELANO StuptI0os 
(Western Colorfilms) 
1536 S.E. Eleventh Avenue 
Portland 14, Oregon 
Phone: EMpire 2139 
Date of Organization: 1937 
Leonard H. Delano, Owner-Manager 
SERVICES: 16mm industrial, educational and re- 
ligious films; television: 35mm field services. 


FaciLities: Own studio building with 9,000 sq. 
ft. of floor space, housing motion picture and 
slidefilm and other photographic activities, in- 
cluding aerial mapping. Field service over Pa- 
cific Northwest for clients. 


Sound equipment 
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including synchronous tape and 
script writing. 

RECENT PRODUCTIONS AND SPONSORS 
Controlling the Spruce Budworm (Oregon State 
Board of Forestry) ; Top ef the Crop (Blue Lake 
Packers, Inc.); According to Thy Word (Con- 
cordia College). 


recording ; 





Puoto-Art COMMERCIAL STupDIOos 
420 S.W. Washington Street 
Portland, Oregon 
Phone: BR 5411 
Founded 1925; Not Incorporated 
OFFICERS AND DEPARTMENT HEADS 
Claude F. Palmer, Owner and Manager 
Stivers W. Vernon, Assistant Manager 


Services: Production typical of area require- 
ments, i.e., agricultural, recreational and indus- 


trial subjects. 
Faciities: Equipment and personnel for “pack- 
age” productions or specialized 
sound, photographic and 
proven still photography 


services in 

laboratory fields; 
methods applied to 
motion picture production. (Motion pictures in 
the area are largely small budget operations). 
Films produced by staff technicians and produc- 
tion executives in cooperation with affiliated 
writers and directors. 

RECENT PRODUCTIONS AND SPONSORS 
Filbert Valleys (Northwest Nut Growers Asso- 
ciation) ; Now They Can Walk (second edition, 
for Shriners Hospital of Portland); For the 
People (Portland Community Chest); This 1s 
Oregon (Standard Oil Company of California) ; 
in production: Portland, Where Rolls the Ore- 
gon (Standard Oil). 





Washington 
+ * 

MERcURY INTERNATIONAL Pictures, INc., 803 
Fischer Studio Building, Seattle 1, Wash. 
Phone: Seneca 2788. William E. McKee. 

(see full listing on page 53.) 





Nortuwest Motion Pictures 
1716 Thirtieth Avenue West 
Seattle 99, Washington 
Phone: GArfield 6391 
Date of Organization: 1927 
OFFICERS AND DEPARTMENT HEADS 
Ray Paulsen, President 
Edna C. Paulsen, Vice President 


SERVICES: Industrial, agricultural and civic re- 
lations motion pictures, l6mm and 35mm, color 
and sound. 


FAcILitiEs: 16mm and 35mm cameras, Bell & 
Howell: animation department; recording stu- 
dio; dubbing and music; sets; 16mm and 35mm 
laboratory; printing, duplication; script writing. 
RECENT PRODUCTIONS AND SPONSORS 
Pacific Power (Pacific Power & Light Com- 
pany); Human Resources (State of Washing- 
ton); Flying Farmers of the Pacific Northwest 
(Northwest Farm Trio); DeWalt Saws in the 
War Program (DeWalt, Inc.) ; Building DeWalt 
Motors (DeWalt, Inc.) ; Shopping for the Farm 
Factory (Washington Cooperative Farmers As- 
sociation) ; Market Wise (Washington Coopera- 
tive Farmers Association). 


PACIFIC NORTHWEST 
Raric Motion Picture Company 
5514 University Way 
Seattle 5, Washington 
Phones: KEnwood 7400, 7401 
and VErmont 6888 
Date of Organization: 1935 
Incorporation: 1946 
OFFICERS AND DEPARTMENT HEADS 
Max H. Rarig, President 
Grace Turner, Vice President 
E. A. Rarig, Secretary and Treasurer 


Services: Specialty: industrial job training 
films, chiefly 16mm sound and color; safety and 
promotional; TV spots. Also film distribution. 


Faciities: Bell & Howell 70 J Specialist and 
70 F cameras; 400’ magazines and various mo- 
tors; 40KW of lighting equipment, mostly Mole- 
Richardson; Western Electric 16mm magnetic 
film recorder, synchronous sound cutting tables; 
creative staff including script writer and research 
director, motion picture director, cameraman, 
staff artist, sound engineer. Special representa- 
tive of Bell & Howell Company. 

RECENT PRODUCTIONS AND SPONSORS 
Falling Timber (Pacific Northwest Loggers As- 
sociation); West Coast Lumber for Homes 
(West Coast Lumbermen’s Association) ; Yard- 
ing Logs (Pacific Northwest Loggers Associa- 
tion); Tree to Trade (The Long-Bell Lumber 
Company); The Magic of Lumber (West Coast 
Lumbermen’s Association) . 





CANADA 


For the convenience of our growing reader- 
ship in Canada and with the cooperation 
of members of The Association of Motion 
Picture Producers and Laboratories of Can- 
ada we include the following reports re- 
ceived from that country: 





ASHLEY & CRIPPEN LIMITED 
196 Bloor Street West 
Toronto, Ontario 
Phone: KIngsdale 7904 
Date of Organization: 1942 

OFFICERS AND DEPARTMENT HEADS 

Dan Gibson, President 

W.R. Gibson, V. P. J. B. Crippen, Sect.-Treas. 

Joel Aldred, Sales Mgr., Creative Dir. 


SERVICES: Industrial and Government public re- 
lations motion pictures. 


FactLities: 16mm Cine Special and 35mm Arri- 
flex cameras; tape recording, both synchronous 
and non-synchronous; L6mm printer, 3,000 watt 
Bell & Howell Model J; creative staff. 

RECENT PRODUCTIONS AND SPONSORS 
Project Power (Rayner Construction Limited) ; 
Highland Legend, Champlains of Today, and 
Land of Blue Water (all for the Ontario Govern- 


ment); J0J0 on Your Dial (Radio Station 
CFRB). 


(CONTINUED ON THE FOLLOWING PAGE) 
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CANADA 


ASSOCIATED SCREEN News, Lp. 
2000 Northcliffe Avenue 
Montreal, Quebec 
Phone: DExter 1186 
Branches: Vancouver, Winnipeg, Toronto 
OFFICERS AND DEPARTMENT HEADS 
B. E. Norrish, President, Managing-Director 
W. J. Singleton, General Manager 
L. R. Avery, Secretary-T reasurer 
Maurice Metzger, Tech. Sup’r. 

J. W. Campbell, Com’l. Prod. Mgr. 
Gordon Sparling, Short Subjects 
Eleanore Dunne, Art Director 


SERVICES: l6mm and 35mm _ industrial, sales 
and educational motion pictures and slidefilms. 
FaciLities: Sound recording, titles, animation; 
laboratory. Ansco Color laboratory 16 & 35mm. 
(See mention in film awards section) 


(Additional data in following issue) 





CraAWwLey Fi_ms, Limirep 
19 Fairmont Avenue 
Ottawa, Ontario 
Phone: 8-0085 
Date of Organization: 1939 
Brancu Orrices: 21 Dundas Square, Toronto. 
Phone: EMpire 45283. Dominion Square Build- 
ing. Montreal. Phone: HArbour 5005. 
OFFICERS AND DEPARTMENT HEADS 
F. R. Crawley, C.A., President, General Manager 
Graeme Fraser, Assistant General Manager 
Stewart Reburn, Mer. Toronto Office 
Alasdair Fraser, Mgr. Montreal Office 


Senior Producers: Judith 


Gorman, 
Crawley, Peter Cock, Irving Dooh, 
Quentin Brown 
Earl Valley, Head, Sponsored Film Dist. Div. 
Gerry Kedey, Production Secretary 
Tom Glynn, Camera Department Head 
Rod Sparks, Sound Department Chief 
John Maxted, Art and Animation 
Betsy Mosbaugh Mackay, Publicity 
Services: Motion pictures and slidefilms for 
Canadian and United States industry, Govern- 


ment and education; sound and editing for in- 


George 


dependent cameramen, six provincial govern- 
ments and religious organizations from coast to 
coast. Distribution department. 


Faciuities: Maurer, Cine-Special, Bell & Howell 
and Eyemo cameras; blimps, dolly; 250,000 
watts of lighting equipment with mobile genera- 
tor; sound stage, Maurer 16mm equipment and 


six mixing channels, synchronous magnetic tape 
recorder, l6mm and 35mm dubbers, turntables, 
dise recorders; 


16mm optical effects printer; 
16mm and 35mm animation department; 1,000 
stills contained in productions in 1950; music 
library and staff; script department with re- 
search library. Electronic service department. 
Equipment sales division. 

RECENT PRODUCTIONS AND SPONSORS 
The Story of Pierre and Marie (Quebec Pulp 
and Paper Safety Association); Child Develop- 
(McGraw-Hill Text Films, Inc.) ; 
Pin High (House of Seagram):; Creative Hands 
Series (International Film Bureau, Chicago) ; 
Dutch Treat (J. M. Schneider, Ltd.) : 
tally Yours (Molsons Breweries). 


ment Series 


{cciden- 


(See mention in film awards section) 


PETERSON PRODUCTIONS 
337-9 King Street West 
Toronto 1, Ontario 
Phone: EMpire 3-5510 
Date of Organization: 1947 
S. Dean Peterson, Owner Arthur B. Kyle, Mgr. 
Services: Producer of commercial and indus- 
trial films; color. TV film specialists. 


FactLities: Associated on a production rental 
basis with Sovereign Film Studios, Hollywood, 
Ontario, Peterson Productions maintains a per- 
manent creative staff of five; does not operate 
laboratory facilities. 

RECENT PRODUCTIONS AND SPONSORS 
Scientific Service (Frank D. Crowder Com- 
pany); Feet First (Sprove of Canada, Ltd.) ; 
Home Carvers (Sawyer-Stoll Lumber Com- 
pany): Operation Change-over (Canadian Com- 
stock Company); /t Shall Not Return Void 
(The Gideons International). 





Quesec Propuctions CoRPoRATION 
57 St. James Street West 
Montreal, Quebec 
Phone: Harbour 5168 
Studios: St. Hyacinthe, Quebec. Phone: 1960 
Date of Organization: 1947 
OFFICERS AND DEPARTMENT HEADS 
René Germain, President 
Paul L’Anglais, Vice President, Exec. Prod. 
Paul Emile Poirier, Secretary 
Richard Jarvis, Prod. & Editing Depts. 
J. L. Trudel, Studio Manager 
Oscar Marcoux, Sound Department 


Services: Production of motion pictures: sound. 
Facitities: Cameras, lighting, sound recording; 
cutting and projection rooms. 

RECENT PRODUCTIONS AND SPONSORS 
Thirteenth Letter (Twentieth Century-Fox) ; Son 
Copain (Que. Prod. Corp. and Electiques Films 
of France) ; Whispering City, La Forteresse, Un 
Homme et Son Peche, Le Curé de Village, 
Séraphin (all own account); Sins of the Father 
(Canadian Motion Picture). 





SHELLY Firms Limrrep 
258 So. Kingsway Drive 
Toronto 14, Ontario 
Phone: LYndhurst 8431 
Date of Organization: 1926 (as Vancouver 
Motion Pictures, Ltd.); Incorporated 1945 
OFFICERS AND DEPARTMENT HEADS 
Leon C. Shelly, President 
W. B. Shelly, Vice President 
D. W. Zufelt, Compt. Edna Logan, Office Mgr. 
Clifford Bourne, Lab. Bud Burrows, Prod. 


Services: 16mm and 35mm films, industrial and 
theatrical; complete service from writing to re- 
lease prints; color. 

Facitities: 16mm and 35mm cameras, sound 
recording and re-recording; Technicolor, Koda- 
chrome and Cinecolor shooting: editing; labora- 
tory, l6mm and 35mm black and white release 
prints; creative staff. 

RECENT PRODUCTIONS AND SPONSORS 
Vacation in Quebec and Oil for Canada (\Im- 
perial Oil Limited); Beans of Bounty (Victory 
Mills, Ltd.); Batteries for Today (Canadian 
National Carbon Co., Ltd.) ; Niagara the Pow- 
erful (Hydro Electric Power Commission of 
Ontario); Something to Chew On (National 


Film Board) ; Chirpy Chicks (Canada Packers, 
Ltd.) ; Good Company (Nat'l. Breweries, Ltd.) 





SOVEREIGN Fitm Stupios 
1640 The Queensway 
Hollywood, Ontario 
Date of Organization: 1945 as Instructional & 
Sales Productions, Ltd.; 1946, name changed to 
Queensway Studios, Ltd. (affiliate of J. Arthur 
Rank Organization); 1950, Sovereign Film 
Studios (Paul L. Nathanson) 
OFFICERS AND DEPARTMENT HEADS 
Paul L. Nathanson, President 
Frank E. O’Byrne, General Manager 
Norman A. Gunn, Lab. and Print. Dept. 
Stanley L. Clemson, Sound Studio 
C. F. Quick, Camera Dept., Prod. Superv. 


Services: Film production, l6mm and 35mm, 
sound and color; television. 


Facitities: Cameras, lights; sound stage; the- 
atre for recording and re-recording; editing; 
l6mm processing and printing: 35mm_proces- 
sing by Shelly Film Laboratory. 

RECENT PRODUCTIONS AND SPONSORS 
The Churches Work Together (World Council 
of Churches) ; /t Doesn’t Cost—It Pays and The 
Open Road (both for Imperial Oil, Ltd.) ; Put- 
ting On the Ritz (Christie Brown and Co., Ltd.) ; 
Marshall of the Mounties (first of television 


series for George Hirliman Productions). 





THATCHER Fitm PRODUCTIONS 
10 Parkview Hills 


Toronto 13, Ontario 


Date of Organization: 1939 

Leslie P. Thatcher, Owner and Producer 
Services: Producers of commercial and indus- 
trial 16mm motion pictures. 

Faciuities: Camera, lighting and _ recording 
equipment; no laboratory. 

RECENT PRODUCTIONS AND SPONSORS 
The Key to Better Living and Crowning Achieve- 
ment (both for Frigidaire Products of Canada, 
Ltd.) ; Save That Pig (Canada Packers, Ltd.) ; 
California Shoe Production (Bata Shoe Com- 
pany, Ltd.) ; The Quality of Mercy (The Salva- 
tion Army of Canada). 





Veca Fitms 
770 St. Antoine Street 
Montreal, Quebec 

Phone: UNiversity 3295 

(After June Ist, UNiversity 6-2781) 
Date of Organization: 1946 

Alan Moorhouse, President 

Reginald V. Gillman, Vice President 


SERVICES: Production of 16mm motion pictures 
and 35mm slidefilms. 


Faciuities: 8,000 sq. ft. of studio and darkroom 
space; 40,000 watts lighting; photography, set 
building, cutting; sound recording acquired on 
contract; creative staff. 

RECENT PRODUCTIONS AND SPONSORS 
How Shoes Are Made (Shoe Manufacturers As- 
sociation of Canada); Breech Presentation 
(Reckitt and Colman (Canada) Ltd.): The 
Navy League Makes a Signal (Navy League of 
Canada): Nasal Cilia (Charles E. Frosst & Co. 
Ltd.); She Walks in Beauty (Canadian Silk 
Products Ltd.). 
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KODASCOPE Phgeant- SOUND PROJECTOR 


gives you Brilliant Professional 16mm. Performance plus New Ease of Operation 


Here’s the latest thing in 16mm. 

sound projectors . . . the Kodascope 

Pageant. Entirely new in design, it 

combines professional performance with new ease of oper- 

ation. Simple, guided threading and interlocking controls 

make everyone a good projectionist. And the complete unit 
in its compact, easy-to-carry case weighs only 33 pounds. 

Unusual brilliance in projection performance is assured 

by a new Kodak optical system. Black-and-white or color 

pictures are realistically sharp and clear from corner to 

corner. A unique audio system and “sound focusing” con- 

trol give superb tone with dramatic realism . . . undistorted 


at all volume levels, whether there are two or two hundred 
in your audience. 

Ruggedly built and permanently pre-lubricated for the 
hard day-to-day use in schools, churches, business, and in- 
dustry, the new Kodascope Pageant Sound Projector will 
give you faithful service, year after year. Shows sound or 
silent films, and, with connections for a microphone or pho- 
nograph, the Kodascope Pageant offers everything you 
need. Price $375.00. Many Kodak dealers have the Pageant 
to show you now, or write for the free booklet, ““The Koda- 
scope Pageant Sound Projector.” Eastman Kodak Com- 
pany, Rochester 4, N. Y. 


Price subject to change without notice. Consult your dealer. 


AN IMPORTANT TOOL FOR 
BUSINESS AND INDUSTRY 


FOR TRAINING your employees or dealers’ sales- 
men @ FOR SALES and PROMOTION—to show 
prospects how your product is made, how it works, 
the benefits of its use e FOR EDUCATION and cennen 
ENTERTAINMENT—in factories, schools, 

churches, stores, or homes. 


BUSINESS FILMS... demonstrate, train, 


dramatize, sell 


EASTMAN KODAK COMPANY, Rochester 4, N. Y. 

Please send me (| your folder ‘‘The Kodascope Pageant Sound 
Projector’’; {_) arrange a showing of your special Kodascope 
Pageant Sound Projector demonstration film. 
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Retininc Presipent R. P. Hogan (right) ex- 
tends congratulations to vice-president elect Dan 
Rochford (center) as recording secretary Don 
Steinke (left) looks on. 


THe PResipent’s PLAQuE is given “Red” Hogan 
by former [AV A chief executive O. H. Peterson 
(right) at the organization’s annual dinner last 
month at Chicago’s Edgewater Beach Hotel. 


IAVA Holds Fourth Annual Meeting 


ELECT GORDON BIGGAR 1951-52 PRESIDENT AS R. P. HOGAN RETIRES 


HIS YEAR’S annual [AVA meetings lasted 
"ote and late, a tribute to the Industrial 
Audio-Visual Association’s contribution to 
its professional membership of industrial audio- 
visual executives and to the event-packed pro- 
gram which they attended in Chicago from 
March 19 through the 2\st 
Gordon Biggar of the Shell Oil Company was 
elected president for the year ahead with Dan 


RAILROADERS ALL are (Il. to r.) Bill Cox (Santa 


Fe); John Hawkinson (Ill. Central): 
Beach (New York Central) at 1AV A. 


and Fred 


INDUSTRY CONFERENCE (I. to r.) are Ralph Hoy; 


R. W. Roth (U.S. Steel Corp.); Bill Cox; and 


Frank Greenleaf (U.S. Steel Corp. Sub.). 


Rochford of the Standard Oil Company of New 
Jersey as vice-president. Both men have been 
active in the organization almost since its in- 
ception. Re-elected by unanimous vote were 
John Hawkinson of the Illinois Central Railroad 
who continues as [AVA’s efficient treasurer and 


Don Steinke, Dow Chemical Company, a compe- 


tent and appreciated recording secretary. Other 
ofhcers named include Frank S. Rollins (Squibb 


EasTERN Dupes above are Paul F. Petrus (So- 
cony-Vacuum); Ralph Hoy (Alcoa); and Fred 
Riebel (Aetna). 


Morors anp Ot got together (I. to r.) as C. R. 
Coneway (Humble Oil); James W. Bostwick 
(General Motors Photographic); and James 
Craig (General Motors) chatted at 1AV A. 


& Sons); and Jack Wade (Allis Chalmers) ; 
Dick Coneway (Humble Oil) ; and Vince Hunter 
(Union Pacific) as regional directors. 

Highlights of this year’s annual program in- 
cluded premiere showings of outstanding pic- 
tures including Swift's Big Idea; du Pont’s The 
du Pont Story; Ford Motor Co.’s American Cow- 
boy; and General Mills’ Modern Football. Mem- 
bers attended a complete presentation of the 
prize-winning Inland Steel Company employee 
program /n Our Hands, introduced by Robert 
Wilson of Inland’s industrial relations staff. 

A guided tour of Wilding Picture Produc- 
tions’ Chicago studios was a special “workshop” 
event, as was a special demonstration of Phone- 
vision, arranged by Commander Eugene F. Mac- 
Donald of the Zenith Radio Corporation. 

Other special program events included guest 
speaker Vere O. Smith, Training Aids Specialist 
of the Ninth Naval District, who spoke on “Cur- 
rent Developments in the Navy’s Training Aids”: 
K. R. Franklin, National Livestock & Meat 
Board, who spoke on “Sponsored Filmstrips” ; 
and Dr. Albee O. Slade, director of the Ad- 
vanced Reading Institute, Chicago College of 
Optometry, who demonstrated the value of “Ad- 
vanced Reading: Key to Better Business.” 

An outstanding event of the program was the 
informal talk by Grant Leenhouts, Associate 
Chief of the International Motion Picture Di- 
vision, U. S. State Department, on the topic “Co- 
operation of Industry on the Conversion Story.” 
Mr. Leenhouts discussed the need in our U. S. 
international information program of industry's 
films as a mirror of American life and how in- 
(CONTINUED ON PAGE SIXTY) 


Bett SysTeM representatives were (left) John 
E. Powers (lll. Bell); and Stan Puddiford 
(Michigan Bell). 


INFORMAL MoMENT with (I. to r.) J. W. Bees- 
myer (Caterpillar); W. M. Bastable (Swift & 
Co.); Frank Howe (Pan-American World Air- 
ways); and John Flory (Eastman Kodak Co.). 
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FILM CENTER production 
crew on location Tampa, 
Florida, filming TV com- 
mercials for Ford Motor 
Company. Agency: Kenyon 
& Eckhardt, Inc. 


In TV Film and Special Purpose Film Production 


plus Film Distribution, 
The Film Center Gives You ALL FOUR 


eEXPERIENCE e-ORGANIZATION eQUALITY e ECONOMY 


THE PRINCETON FILM CENTER, INC., gives you all four of the basic 
ingredients required today by companies and their agencies who want to 
produce films commensurate with the products they have to sell. We offer 


more film per dollar than any other quality producer. May we prove it? 


Western Electric Equipped Sound Recording Studio plus 4500 sq. ft. Production Stage 


THE PRINCETON FILM CENTER, Inc. 


Since 1941 PRINCETON, NEW JERSEY 
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(CONTINUED FROM PAGE 58) 
dustrial film sponsors can cooperate 
in this program via existing films 
as well as on future production. 
The Wednesday sessions opened 
with a complete morning program 
featuring a “« 
ual equipment and devices” at which 


vavaleade of audio-vis- 


a full range of projection units for 
sales and demonstration purposes 
was shown and discussed by ex- 
Walter Johnson, 
Visual Education vice-president and 
educational head, demonstrated the 
special values of the Speed-I- scope 


perts. Society for 


and micro-enlargement attachments 
for filmstrip equipment. Arthur 
Bolt, sales chief for Bell & Howell; 
John Dostal, sales manager of 
Sound & Visual Products for the 
RCA Victor Division of RCA; and 
Robert Shoemaker, manager of the 
Visual Aids 


Manufacturing Company, were oth- 


Division, Operadio 
er principal participants in this key 
program. 

The Inner Man Steps Out, a new 
General Electric attitude film, was 
introduced and special pointers on 
such films were given by Henry 
Strauss of Pathescope Productions, 
New York, in one of the closing 
events of the Wednesday afternoon 
program. 

At the annual dinner on Tuesday 
evening, former IAVA president 
O. H. Peterson of the Standard Oil 
Company presented the president’s 
plaque to retiring president R. P. 
(Red) Hogan. Altogether it was 
an eventful and most fruitful gath- 
ering of this professional group. In 
miles of film and depth of ideas, it 
set something of a record. x 

* * * 
Chicago Film Studios Moves to 
Modern Studio Quarters 
* By mid-April a veteran Chicago 
film production company will occu- 


py new quarters CHICAGO 
FILM STUDIOS moves into its mod- 


when 


ern motion picture studios at 56 E. 
Superior Street on that city’s near 
north side. 
Functional layout of the new 
studios was planned to increase pro- 
duction capacity, long needed to 
clientele of 


regular business film sponsors as 


serve an increasing 
well as television commercial pro- 
duction into which the company has 
entered in recent years. Completely 
fireproof, the new studios have the 
added protection of an automatic 
sprinkler system. 

Chicago Film continues to pro- 
vide complete production and lab- 
oratory services, from initial plan- 
ning to finished prints, of motion 
pictures, slidefilms, and TV 
Mrs. A. G. 
R. D. 


sales; 


films. 
DUNLAP is president; 

CASTERLINE, in charge of 
HAL SeEcOR manages the cre- 





NaTHAN D. GoLDEN 
(right) his is the 
experienced guiding 
hand which directs 
the Motion Picture 
and Photographic 
Products Division 
of the National Pro- 
duction authority in 
Washington, D. C., 
of key 


in this defense era. 


importance 








ative planning department; and 
Georce Jarrett is in charge of 
production. 


How to Survive the Atom Bomb 

* More light on the planning of 
protection against the atomic bomb 
is provided by VisuAL ScIENCEs. 
Box 599, Suffern, N. Y., in an 80- 
illustration nontechnical filmstrip, 
You and the Atom Bomb, for the 


“WEST VIRGINIA” 


for Weirton Steel C mpa 


use of science teachers and civilian 
defense workers. 


Eastern Film Group Joins ClO 

* The Association of Documentary 
and Television Film Cameramen, 
film section of NABET, has affiliat- 
ed with CIO. NABET members re- 
cently voted by an overwhelming 
majority in favor of making appli- 
cation for a CIO charter. 


producers for over a 


quarter-century 


Slide films ¢ Motion pictures e Films for TV 


6063 Sunset Boulevard, Hollywood 28 


Brig. General Back Nominated 

as New Chief Signal Officer 

* BricapieR GenerAL Georce Irv- 
ING Back will be the next Chief 
Signal Officer of the U. S. Army if 
the Senate confirms the nomination 
by President Truman. Brig. Gen. 
Back will succeed Major General S. 
B. Akin, who held the office from 
April 1, 1947, until his retirement 
from the Army March 31st. 

The Army PicTorRIAL SERVICE, 
as a branch of the Signal Corps, 
will also be under the command of 
the new chief, who had been Gen- 
eral Douglas MacArthur's Signal 
Officer in Tokyo since 1947. 


. et ee 


Telecasting Loses Money Again 
But Triples Income in a Year 
* The telecasting industry lost mon- 
ey again in 1950 though it tripled 
its income to $105,800,000 as 
against the $34,300,000 of 1949, ac- 
cording to official figures released 
by the FepeRaL COMMUNICATIONS 
Commission. 46 of the 107 tele- 
vision stations showed a profit; 61 
shared the aggregate loss which was 
reduced from $25,300,000 in 1949 
to $7,900,000 last year. 
Interconnected one-station com- 
munities led in profitable station 
operation, with 20 of 29 such sta- 
tions showing revenues higher than 
expenses. 


REFERENCE SHELF 
PROGRESS IN PHoTocrapHy. 464 
pages. 81 reports by 68 authorities. 
Published by the Focal Press, Lon- 
don. 

* Dr. Douglas A. Spencer, a deputy 
managing director of Kodak, Ltd., 
headed an editorial board of Brit- 
ish, American, French and German 
scientists in compiling this encyclo- 
pedia of photographic developments 
in the last ten years. 

Eight photographic specialists of 
the Eastman Kodak Company con- 
tributed to the volume. 
the Kodak 


wrote 


Four from 
Laboratory 
Developments in 
ultraviolet and infrared photogra- 
phy are described by Dr. Walter 
Clark, head of the black-and-white 
photography department. A_ study 
of photographic equipment and 
practice in the United States was 
done in collaboration by Glenn E. 
Matthews and William F. Walker. 
Processing and after-treatment are 
covered by John I. Crabtree; new 
photo-sensitizing agents, by Henry 
C. Staehle; low-shrink film supports, 
John M. Calhoun; new color ma- 
terials and the techniques and ac- 
Robert 
A. Morris; recording with galvano- 
meter oscillographs, William F. 
Swann. 


Research 
sections. 


curacy of color processes, 
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700 Attend Seventh Annual Convention 
of The American Society of Training Directors 


* The Sectional Workshop idea in 
operation at the seventh annual con- 
vention and equipment exhibition 
of the American Society of Train- 
ing Directors, held in Philadelphia 
March 15, 16 and 17, attracted 700 
key industrial training men in atten- 
dance from the 25 chapters, includ- 
ing those in Canada and Hawaii. 

Employe, supervisory and execu- 
tive development were the general 
subjects of workshop sessions, and 
training techniques headlined the 
afternoon gathering on the second 
day. 


Stix WorkKsHops FEATURED 


After the general session on em- 
ploye development, with Dr. Harry 
C. Rountree of Temple University 
presenting the subject, six work- 
shops were held, on inducting new 
employes, job instruction, attitude, 
training female replacements, keep- 
ing employes informed, and help- 
ing supervisors to set up a job- 
training program. Among the speak- 
ers were C. W. Larkin, American 
Viscose Company; Dwayne Orton, 
International Business Machines: 
and A. H. Houseknecht of the Esso 
Standard Oil Company. 

Dr. F. J. Roethlisberger of Har- 
vard University introduced the su- 
pervisory development general ses- 
sion. Workshop topics and leaders 
were: training the new supervisor, 
C. M. Oberholtzer of RCA; indi- 
vidual coaching of new supervisors, 
C. G. MacAndrews, E. I. du Pont 
de Nemours & Company; starting a 
supervisory development program, 
T. O. Armstrong of Westinghouse 
Electric Corporation; training su- 
pervisors to communicate with em- 
ployes, H. F. Gracey of S-K-F In- 
dustries and H. P. Zelko of Penn- 
sylvania State College; developing 
supervisory leadership abilities, 
R. S. Beal, Bell Telephone Com- 
pany of Pennsylvania; and follow- 
up of supervisory training pro- 
grams, by Lincoln Atkiss of the 
Atlantic Refining Company. 

At the session on training tech- 
niques O. C. McCreery of the 


Aluminum Company of America 
discussed the preparation of visual 
and written aids and Dr. Roethlis- 
berger spoke on the use of case 
studies. 


Executive DEVELOPMENT CLINICS 


Under executive development, 
with the general session led off by 
Thomas G. Spates of Yale Univer- 
sity, the workshop topics and speak- 
ers were: appraisal and selection, 
N. G. Asbury of the George Elliott 
Company; starting a program, 
George B. Corless of Esso; using 
academic personnel, Ralph Hower 
of Harvard University; training by 
job rotation, Harry Judson, Con- 
solidated Edison Company; train- 
ing by a centralized company staff, 
E. H. Reed, International Harves- 
ter Company; and the philosophy 
of administration of the programs, 
by Earl G. Planty of the Johnson 
& Johnson Company. 


Robert Peare, General Electric Ad 
and Public Relations VP, Passes 

* The death of Ropert S. Peare, 
the General Electric Company’s 
vice president in charge of public 
relations and advertising policy, re- 
moved an executive who was hon- 
ored in 1946 with an award from 
the National Association of Public 
Relations Counsel, Inc., for “the 
greatest contribution in the past 
year toward improvement of the 
techniques and application of pub- 
lic relations from the professional 
and ethical standpoint.” 

Vice President Peare had super- 
vision over the company’s advertis- 
ing. broadcasting and general pub- 
licity activities, and was chairman 
of the general advertising commit- 
tee. He directed the operations of 
the eight broadcasting and _tele- 
vision stations of the company. 


Demby Company Names Film Chief 


* Tue Demsy Company, television 
and radio package agency and pub- 
lie relations consultants, has added 
a motion picture production depart- 
ment headed by Myron L. Broun. 
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DON’T BUY WITH 
YOUR EYES SHUT 


If you don't look before you buy you are likely to get out- 
moded equipment. 


The Picturephone is basically different from all other sound 
slidefilm machines. 


It is definitely and positively superior. 


It sets you free from the common faults of old-style machines. 


it has these vital qualities: 


Speech is easily understood becouse sound is evenly distributed 
to every port of the room. 


Microgroove records can be played becouse the machine sits flat 
and has no wobble. 


No catch to come loose and collapse the machine on the floor. 
Has carrying capacity for ample supply of records and films. 


Has shadow-boxed screen for smali audiences, making good 
pictures possible in undarkened room. 


if you ship from meeting to meeting you don't need a shipping 
container. 


And 18 other advantages not possessed by old-style machines. 
Numerous users have switched from old-fashioned equipment 
to the Picturephone. 

We manufacture ten models—everything from the midget 


machine weighing 14% pounds to the giant auditorium 
model with capacity for 2,000 people. 


0. J. McClure Talking Pictures 


1115%2 WEST WASHINGTON BLVD. 
CHICAGO 7, ILLINOIS 


CAnal 6-4914 
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PUBLIC RELATIONS SOCIETY SPONSORS AUDIO-VISUAL DAY 


Over Two Hunprep Mipwest ad and public relations executives heard Frank Arlinghaus, 
president of Modern Talking Picture Service, Inc., (standing) deliver the luncheon address 
at Audio-Visual Day. Seated far right is Mr. James Pedder, Dearborn Motors’ vice-president 
in charge of advertising and public relations and a featured speaker. Foreground (I. to r.) 
are Nathan Jacobs, Robert P. Carey, and O. H. Coelln, Jr., all members of the clinic pro- 
gram commultee 


James Pepper, Dearborn Motors’ ad chief, Aupio-VisuAL EquipMENT was a featured part 
pictured during his visualized presentation of of this first Public Relations Society clinic 
the widely-shown “Salute to Agriculture” program. A view of the Bell & Howell booth 
program is shown above. 


Fitm Propuction Executives served as a panel of experts on “Client-Producer Relation- 
ships.” Seated (1. to r.) are: George Schuyler, Wilding Picture Productions; George Becker, 
Vogue-Wright Studios; Joseph Betzer, Sarra, Inc.; Norman Lindquist, Atlas Film Corpora- 
tion: Mercer Francisco, Francisco Films: George Finch, The Jam Handy Organization; and 
Dallas Jones, Dallas Jones Productions. O. H. Coelln, Jr., served as moderator. 
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T.V. Expert Spencer ALLEN (WGN-TV ) (left) 
and Public Relations Society vice-president Rob- 
ert Carey (center) are shown above with Nathan 
Jacobs, president of Bozell & Jacobs, and chair- 
man of the first annual Audio-Visual program. 


Aupio-VisuaL Cuinic Events 


* Motion picture films are proving a most 
effective medium to corporations and non-profit 
organizations in backing up the free enterprise 
story, Frank Arlinghaus, president of Modern 
Talking Picture Service, told 283 registrants to 
the audio-visual aid clinic sponsored by the Chi- 
cago chapter of the Public Relations Society of 
America on February 27. 

“In numerous cases, millions of Americans 
have witnessed and retained the message of the 
practicality and superiority of the profit system 
over other systems within a few months of the 
time industrial films have been released to 
school, church, men’s and women’s groups,” the 
speaker said. 

“And the message is arriving none too soon, 
for recent opinion surveys show that high school 
and college students are from 50 to 100 per cent 
more in favor of government control of enter- 
prise than are adults.” 


TweLve Give “Case Histories” 


Registrants at the, clinic, drawn from seven 
midwestern states, heard representatives of 12 
companies and associations describe the tech- 
niques and equipment used successfully in their 
public and industrial relations programs. 

George Reitinger and A. F. Steffen of Swift 
and Company demonstrated the value of the 
flannel board and the animated cartoon film in 
getting across subjects concerned with employee 
relations and economic education. Audience re- 
action testing on the field use of black and 
white films in public education was explained 
by W. A. Lehnert of Illinois Bell Telephone. 
An illustrated talk on visual aids in employee 
recreation and group training was delivered by 
W. H. Harvey of the Electromotive Division of 
General Motors. Glen F. Griffin of the National 
Safety Council showed motion and sound slide- 
films on employee safety. 


ALL Types or Aips Are INCLUDED 


In the educational field, Sam L. Austin of the 
Chicago Mercantile Exchange used a transpar- 
ent projector to demonstrate how a program 
can be put across before‘ small groups, while 
Mitchell Lachman of the Barton Distilling Com- 
pany utilized an opaque projector for the same 
purpose. Mrs. Kathryn Niles of the Poultry and 





PRSA Procram COMMITTEE members were 
(l.tor.) Charles B. Cory; O. M. Beveridge; Na- 
than Jacobs, chairman; Robert P. Carey: and 
O. H. Coelln, Jr. of Business Screen. 


Egg National Board demonstrated a filmstrip 
in a home economic education talk. 

Thomas W. Hope of General Mills showed 
Assignment, General Mills which the company 
uses to bring the facts within its annual report 
to regional stockholder meetings across the 
country. The photo library as a public relations 
asset was described by Nick J. Parrino of the 
Cities Service Company. James Pedder, vice- 
president in charge of advertising and public 
relations for Dearborn Motors employed charts, 
slide films and motion pictures to demonstrate 
a highly successful and well-integrated audio- 
visual aid program put on by his company 
“A Salute te 
motion picture, Waves of Green. 


Agriculture.” including the color 


HerrLey TELLS Story or “Last Date” 


The public interest service provided by films 
shown in commercial theatres and clubs was 
demonstrated by Earl F. Heffley of the Lumber- 
men’s Mutual Casualty Company, based on Last 
Date. The adaptation of films to television was 
Allen. well-known news 
commentator and executive of WGN-TV. Two 
additional films were shown—The Magic Key, 
produced by Raphael G. Wolff Studios to tell 
the history of advertising and visual public re- 


described by Spencer 


lations and winner of a recent Freedoms Foun- 
(CONTINUED ON PAGE SEVENTY-SIX }) 


Guest SPEAKER Frank Arlinghaus of Modern 
Talking Picture Service, Inc., is shown belou 
with Robert Carey, vice-president of the Public 
Relations Society Chicago Chapter which spon- 
sored the audio-visual program event. 
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“The duPont Story” 


A TECHNICOLOR EPIC WRITES 
NEW CHAPTER IN FILM HISTORY 


* For many months the business film world has 
known about a big Technicolor production in 
the works for pu Pont. Rumors have been 
heard: “They're spending a million bucks on it.” 
“It’s wonderful.” “It stinks.” “It's OK, but 
what'll they do with it?” 

The picture finally was released last month. 
A good estimate would be that they spent, or 
will have spent, a good million or more on it. 
It's wonderful. And they still have not decided 
what to do with it. 


Now BEING SHOWN TO EMPLOYEES 


First off, The du Pont Story will be shown in 
a 35mm, 72-minute version to some 85,000 du 
Pont employees in all plant towns. Sixty per 
cent of du Pont personnel has joined the com- 
pany in the last ten years. It is felt that the 
film may help to instill in the newer members 
the same pride in the background and traditions 
of du Pont as the old timers have. 

Right now, l6mm prints are not available. 
and requests for outside showings cannot be 
filled. There is some talk that a 35-minute ver- 


A Trapition Becins as Eleuthere Irenee du Pont, 
founder of the company, and his wife, Sophie, 
proudly examine the first advertisement of blast- 
ing powder nearly a century and a half ago. 


sion and four or five 15-minute films may be 
whittled out of the big picture, but much de- 
pends on such factors as film supply, Techni- 
color’s vicissitudes, cost, and how people seem 
to take to it as it is now shown. 

It could not fail to interest the company’s 
125.000 stockholders, and undoubtedly 
consideration is being given to finding a method 
to present the film to them. 


some 


However. and to whomever it is shown, it 
would be a shame to cut the film down too much. 
for it covers a lot of territory in 72 minutes, 90 
per cent of it first class stuff, both as a motion 
picture and as history. 


The du Pont family has occupied a prominent 
place in American life and American industry 
for almost a century and a half. The du Pont 
Story gives a good record of what they have 
done. 


While it is true that no effort was made to 


Topay’s Leapers—Crawford H. Greenewalt, 
president, and Charles A. Cary, vice-president 
(1. to r.) play their own parts in “The du Pont 
Story,” new Technicolor feature. 


drag every skeleton from Wilmington’s closets, 
the Family is depicted as a pretty human lot, 
with some failings and few false heroics. On 
several occasions in the film, executives are seen 
discussing the proposition of introducing new 
developments. because they may be—-and how 
industry weasels on this word—*“profitable.” 


Covers CAREERS OF LO PRESIDENTS 


The du Pont Story employs the administra- 
tions of the company’s ten presidents as con- 
venient chapters in telling the history of the 
company. Eleuthere Irenee du Pont de Nemours 
is shown as the young french immigrant who, 
encouraged by President Thomas Jefferson, es- 
tablished a new company on the banks of 
Brandywine Creek, to make gun powder, 

Among the milestones depicted is the regime 
of Henry du Pont, who held the longest presi- 
dential tenure, from 1850 to 1889. During this 
period came dynamite to share the explosives 
field with black powder, and the expansion of 
the company outside Wilmington, Delaware. 
This period also was marked by the invention 
of the cheaper blasting agent, “soda powder,” 
by the founder’s grandson, the first Lammot du 
Pont. 

Other high points include the launching of 
the company on its broad program of diversifi- 
cation in the early years of this century, under 
(CONTINUED ON PAGE SEVENTY-FOUR ) 


PROGRESS IN AMERICA as the du Pont’s founder 
is encouraged by President Thomas Jefferson 
(right) to help free this nation from dependence 
on foreign sources for vital materials. 








Anove: Projection room setup at Wild 
ing Picture Productions’ Chicago studios, 
showing the JAN Model (DeVry “Pro™) 
lo6mm sound and picture equipment used 
there for all major l6mm screenings 


Armed Forces’ Standards Guide 
To Producer Screening Needs 


*% There now exists the high stand- 
ard for portable 16mm sound mo- 
tion picture equipment set by pro- 
curement officers and engineers in 
the basic spec ifications for the J AN 
(Joint Army Navy) 


sound projectors now 


model 16mm 
being pro- 
duced for these services. The suc- 
cessful bidder to first answer this 
need was the DeVry Corporation of 
Special permission has 
DeVry to di- 
vert some of its present Army-Navy 
production of the JAN or DeVry 
Tre 


film studios, many of whom are also 


Chicago. 


now been granted 


model to meet the needs of 


producers of training films for the 
armed forces. The General Pre- 
cision Laboratory (Ampro Corpora- 
tion) is another JAN supplier. 

As a Navy motion picture engi- 
neering specialist recently revealed, 
“all l6mm films, now being pro- 
cured by the Navy Motion Picture 
Exchange, are tested using the JAN 
equipment in order that picture 
and sound quality may be judged.” 
The Navy’s own production facili- 
ties at Anacostia are also incor- 
porating the recommended Society 
of Motion Picture and Television 


: : - 
Engineers 


characteristics. 
The JAN machines are used exclu- 


sound 


sively by this activity for the pur- 
pose of testing films for high qual- 
ity of sound and picture. 

The business and training film 
producer has other basic reasons 
for considering this equipment in 
his screening room: (1) confirma- 
tion that both sound and picture 
quality in his first screening print 
meet standards; and (2) greater 
safety of valuable color originals. 

Thanks to the services and to 
manufacturer, the 
present high standards set by the 
SMPTE are attainable and avail- 
able on this sound equipment. 


the equipment 


*See ‘Tentative Recommendations for m Review 
Rooms and Reproducing Equipment”: Chr. E. W 
IY Arey SMPTE Journal January l I 
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Swift Premieres “Big Idea” 


EMPLOYEES “STAR” IN OUTSTANDING NEW PICTURE 


* A challenging motion picture 
drama dealing with the conflict of 
ideas now dividing the world has 
been released by Swift & Company 
to employes and public. 

Called Big Idea, the new Swift 
film achieves documentary effect in 
its graphic portrayal of the liberties 
enjoyed by Americans of all walks 
of life. The “Big Idea” is that the 
people, rather than the state, are 
the real foundation of our coun- 
try’s strength. 

W. M. Bastable. head of the 
firm’s film division, previewed Big 
Idea before the Industrial Audio- 
Visual association annual meeting 
at the Edgewater Beach hotel, Chi- 
cago. With Swift since 1945, Bas- 


table is a veteran of 23 years of 
motion picture making. He made 
his first sponsored film for Inter- 
national Harvester in 1928. 

Planned as a public service con- 
tribution to the nation’s fight 
against subversives, Big Idea was 
completed by working around the 
clock at Wilding Picture Produc- 
tions, Inc., on Chicago’s near north 
side, Bastable told the association. 
“In addition to Hollywood players, 
more than 130 Swift employes take 
part. We’re particularly proud that 
the employe stories told are real- 
life, told in their own words by the 
employes themselves.” 

Edward M. Grabill of Wilding 


directed, and James Prindle was the 
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writer. Photography is by John 
Niklasch, sound by Ray Esh and 
music by Benny Kyte. John Cook 


is film editor. 


PuBLic PREMIERE AT OMAHA 

Big Idea received its public pre- 
miere at a run of six performances 
which began Saturday, March 31 at 
the Omaha Theater, in Omaha, 
Neb., where much of the film was 
made. In Chicago it was to show 
first to employes and friends at the 
International Amphitheater April 
15-17. Other early releases are 
scheduled for New Haven, Conn.; 
Montgomery, Ala., and Ocala, Fla. 

Swift is making Big Idea avail- 
able for public audiences in each 
locality following employe show- 
ings. In addition to the standard 
55 minute film on both 35mm and 
l6mm stock, a special 28 minutes, 
16mm version has been tailored to 
fit classroom, club and television 
programs. The Swift public: rela- 
tions department is handling distri- 
bution. 


Story oF a FREE PEOPLE 
The story of Big Idea is the story 


‘of what makes America strong—a 


free people. When a Voice of Amer- 
ica announcer challenges his listen- 
ers to disprove his claims about 
American liberties, he is answered 
by a girl reporter from an “iron 
curtain” country and an American 
newspaperman who is a “fellow 
traveler.” 

They arrange a tour of a typical 
essential American industry to talk 
to labor and management, to visit 
homes and factories—in short, to 
see for themselves what makes 
America tick. They discover the 
“Big Idea” about America, that 
here the individual is free, rather 
than a slave of the state. 

What happens to the girl from 
totalitarian Europe and, more im- 
portant, what happens to the Amer- 
ican newsman, makes a timely hard- 
hitting story. 

Hollywood players include Veron- 
ika Pataky, an European dramatic 
actress recently described by CBS 
Television as the best of 5,500 ac- 
tors and actresses auditioned over 
the last several years; Milburn 
Stone, a veteran of some 178 Holly- 
wood pictures, and James Bannon, 
who plays “Red Ryder” in westerns. 


a * 


Three Phoenix TV Commercials 
Are Completed by Sarra, Inc. 


* A series of three television com- 
mercials on women’s fashions has 
just been finished by Sarra, INc., 
for the PHoeENIXx Hostery Com- 
PANY. In work for Gold Seal’s 
Glass Wax are two with Tony Mar- 
vin as narrator. 
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JosePH SLEVIN 
heads BIS film publicity 


Slevin Directs BIS Publicity Unit 

* JosePH SLEVIN, who now directs 
the publicity section of the films 
and promotion division of BritisH 
INFORMATION SERVICES, since the 
retirement of Mrs. Grete Tebbitt to 
private life, was advertising and 
publicity manager of Nu-Art and 
Telecast Films, Inc. He started with 
Madeleine Carroll Films. 


Bank Shows Council How Film 
Forum Builds Community Center 

* Successful application of the film 
forum idea to a banking institu- 
tion’s public relations operation was 
demonstrated by representatives of 
the Bowery Savincs BANK at a 
luncheon meeting of the New York 
Fitm Councit which was held on 
March 14th. 

Using the Simmel 1947 produc- 
tion Teamwork, showing six meth- 
ods of winning the cooperation of 
high students, the guest 
group emphasized that the forums 
achieve their purpose of building 
interest in the bank and, above all. 
establishing it as a 
center. 

Speakers Chester W. 
Schmidt, treasurer; 
Thomas L. Cotton, consultant; and 
Miss Catherine Copeland, who con- 
ducts the forums. 

A presentation by the Army Sig- 
nal Corps Pictorial 
being lined up for the next Council 
meeting. 


school 


community 


included 
assistant 


Service was 


New CIO Film Division Catalog 
Lists More Than 85 16mm Films 

* More. than 85 films in 16mm 
sound are listed in the CIO Fito 
Division’s revised catalog of “Films 
for Labor and How to Use Them.” 
Among the new films is Union at 
Work, purchasable at $60 and rent- 
ing for $4. The catalog, CIO Pub- 
lication No. 176, sells at 25 cents a 
copy, five for $1. Address the ClO 
Department of Education and Re- 
search, 718 Jackson Place N.W., 
Washington 6, D. C. 
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Gray Demonstrates Color TV as 
Industrial Communications Tool 
* Color television as an industrial 
communications medium received 
the attention of visitors at the an- 
nual exhibition of the Institute of 
Radio Engineers in New York City’s 
Grand Central Palace, when they 
saw both a live color show and the 
resultant color television pictures 
using the new CBS system. 

The demonstration was in the 
booth of the Gray Manufacturing 
Company, parent company of the 
Gray Research & Development Com- 
pany, which makes the 
color receivers used. 
chain 


industrial 
The camera 
color camera and monitor 
was operated from the company’s 
main floor booth, and additional 
receivers were in use on the third 
floor. 

The booth also was a demonstra- 
tion center for the Telop television 
optical projector, the sound effects 
console, and the Gray Audograph, 
electronic recording device, all Gray 
products, 


“Daybreak at Udi,” British Award 
Winner, Made Available in 16mm 


* British Academy Award winner, 
Daybreak in Udi, now available in 
l6mm, tells how 
maternity home themselves. 
The Nigerian government cooper- 
ated with the Crown Film Unit for 
the Colonial Office. Write BritisH 
INFORMATION SERVICES at 30 Rock- 
efeller Plaza, New York 20. The 
15-minute film sells for $125, rents 


at $6. 


natives built a 
for 








DURING THE LAST 20 YEARS OF 


PRODUCTION OF INDUSTRIAL 
AND EDUCATIONAL FILMS 
THE NAME OF 

PAT DOWLING 


HAS BEEN ASSOCIATED WITH 
FILMS AND SLIDE FILMS 

OF HIGH MERIT AT 
REASONABLE COST. 


DP>>>DD>> KEKE KEKE 


Recent films have been produced for such companies as: 


International Harvester Company 


of California . 
poration Ltd. 


During the war period of 1942-45 Dowling directed 
many training films and slide films for: 


The U. S. Navy . 


Ask about our service on finishing 
and sounding your own company films. 


PAT DOWLING PICTURES 


1056 So. Robertson Bivd. 
Los Angeles 35, California 


. . . Swift and Company ... 
Hawaiian Sugar Planters’ Association . . . Stand 
. . California and Hawaiian Sugar Refining Cor- 


. » Douglas Aircraft Company . 
Office of Education and others. 


d O11 C 





penny 


.. The U. S&S. 








REACHING THE “BLUE CHIPS” OF BUSINESS 


* For more than a decade, BUSI- 
NESS SCREEN has been the one 
national business journal serving 
the special interest of large and 


FILMS | 
small business firms utilizing the | 
full range of audio and visual tools | 
for training, selling, and other | 


| 


purposes. 8,000 copies this issue. | 
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Again the Record Speaks Gor Itself... 


The Taylor Instrument Companies, American Telephone 
and Telegraph Company, Pennsylvania Water & Power 
Company, Aluminum Company of America, United 
States Rubber Company, Wildroot Company, Reid H. 
Ray Film Industries, Herbert M. Steele, Meridian Films 
Corporation, and McLarty Picture Productions are but 
a few of the sponsors and producers who, in 1950, 
joined the growing list of clients who have employed 
us to plan and write more than 215 motion pictures. 


Ocuedte Granducci 


THE COMPLETE FILM WRITING SERVICE 


GUARANTEED ACCEPTABILITY 


930 F STREET NW *% =~WASHINGTON 4,0.¢C. * 
*® IN NEW YORK, ENTERPRISE 6535 x 


EXECUTIVE 5941 
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U.S. Rubber Sponsors New Film 
On Broad Range of Products 

* The diversified properties of rub 
ber, how the industry goes about 
making rubber products, including 
synthetic, for transportation, na- 
tional defense, sports, and the build 
ing and testing of tires and the 
manufacture of waterproof foot- 
wear, all are fitted into the 27 min 
utes of running time of Speaking 
of Rubber, available to organiza- 
tions from the United States Rub- 
ber Company, Public Relations De 
partment, 1230 Avenue of the Amer- 
icas, New York 20. The only charge 
is for shipping costs. 

The production, which includes 
scenes of Far East plantations, fea 
tures William Harrigan, stage and 
screen veteran. 

Leslie Roush Productions, of 
Mineola, L. 1. and New York City. 


produced Speaking of Rubber 


Chevrolet Division Releases 
Latest Soap-Box Derby Film 
* How 


pitch in to project the youth pro- 


thousands of volunteers 
gram of the local and championship 
Soap Box Derby races of motorless 
is the story of Many 
the Chev- 

General 


“motorcars” 
Hands, just 
rolet Motor 
Motors. 
The stage for the film was set in 
Owensboro, Ky.. 
year businessmen and union labor 
built a track simulating Derby 
Downs of Akron. Ohio. where the 
held AN Gu 


Chevrolet advertising manager and 


released by 


Division of 


because there last 


finals were Power. 
executive director of the Derby, was 
among the speakers at the picture's 


premiere in Iwensboro 


Labor Union and Community 

Is Wlinois U. Slidefilm Theme 

® The cause of the labor union has 
been presented in films from vary 
ing viewpoints and by a number of 
methods, sometimes with a chip on 
the shoulder and bristling denunci- 
ations of capital. Not so in Public 
Relations jor Labor, 40-frame slide- 
film produced by the UNIVERSITY 
oF ILLINots Institute of Labor and 
Industrial Relations. 

Instead of a sound recording. 
lecture notes are provided for ap- 
plication of the general principles 
to the specific 
the film. 

The authors, Dorothy Dowell and 
Marguerite Keswick, take up the 


discussion frame, 


labor group seeing 


frame by from 
the need of organization, why the 
unions seek the support of other 
groups, and how the union, with 
that support, can help build a better 
community. 

For further information 
the Institute, at 704 South 


Street, Champaign, Ill 


write 


Sixth 
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Here's Provocative Title on How 
To Get That New Wardrobe 

* A provocative title wins the first 
round of interest in a film produc- 
tion, and in Dressing Well Is A 
Game the HouseHoLp FINANce 
CORPORATION comes out with a 
punch. The 18-minute filmstrip is 
based on the booklet “Money Man- 
Your Clothing Dollar” 
and supplants the picture What 
Shall | Wear? The accompanying 
illustrated with each 
frame. The film is available on free 
week 


agement 


lecture is 


(allow three 
weeks in booking) by writing the 
Consumer Education Department, 
Household Finance Corporation, 
909 No. Michigan Ave., Chicago 
11. Ol 


Another new Household Finance 


loan for one 


release is Budgeting 


filmstrip lecture 


Corporation 
for Better Living, 


Sprightly Film Opener 
for “Your Hit Parade” 


SLIDEFILMS 


PICTURE 


PARADE 





NEWS ABOUT FILMS AND 


“Money Management 
Your Budget” and succeeding Man- 
aging the Family Income. The lee- 
ture is read by the group leader or 
teacher as the film is projected. 
The running time of the new sub- 
ject is 30 minutes. 


based on 


Point in Point-of-Purchase Ads 

* Point-of-purchase advertising as 
a stimulus to impulse buying, ex- 
emplified by outstanding display 
advertisements and fortified by the 
direct cooperation of representa- 
tives of several large companies in 
production of the film, is pointed 
up in Eye Catchers Are Sales Catch- 
ers, 15-minute sound and color 
slidefilm of the Point oF PURCHASE 
ADVERTISING INsTITUTE. For free 
loan of the production, particularly 
applicable to sales meetings, ad- 
dress J. Kingsley Gould, Executive 


We'd be pleased to screen 
some of our latest produc- 
tiens for you. Ne obligeti 





NEW YORK + CHICAGO 
HOLLYWOOD 


MOTION . PICTURES 


TELEVISION COMMERCIALS 


BUSINESS 


PRODUCTION TECHNIQUES 


Secretary, Point of Purchase Ad- 
vertising Institute, 16 E. 43rd St., 
New York City 17. 


Aerial Photography in Beeland 
Color Job on Outstate Michigan 
* Aerial shots and a sequence on 
winter sports figured in the two 
and a half months of camera work 
by the Cartes D. BeeELanp Com- 
PANY of Atlanta, Ga., in completing 
a half-hour sound and color film, 
Meet Outstate Michigan, for the 
ConsuMERS PoweR COMPANY OF 
Jackson. The story of the indus- 
tries, agriculture and recreational 
offerings of the state is being re- 
leased to civic, industrial and edu- 
cational organizations. 

Beeland recently made a series 
of theatrical films for the Brock 
Candy Company and commercials 
for Brock, Cabin Crafts, McLean 
Trucking Company and the Norris 
Candy Company’s Variety Box. 


Rail Association’s Two Latest 
Available at Princeton Center 

* For the seventh year in a row the 
ASSOCIATION OF AMERICAN RalL- 
ROADS has picked THe PRINCETON 
Fim CENTER to distribute its docu- 
mentary motion pictures. The two 
newest titles are On the Track and 
Whistle in the Night. 

The place of the railroads in to- 
day’s international commotion is 
the subject of On the Track, 20- 
minute color film which takes them 
from cradle to streamliner. 

In Whistle in the Night, 18 min- 
ute 16mm version of one of the new 
releases in the This Is America 
is told a_ behind-the-scenes 
drama of the railroad yards, cars. 
control towers and their people. 

Both productions are available 
on free loan, except transportation 
charges, by addressing The Prince- 
ton Film Center, Inc., Princeton 2. 


a 


Theatre on Wheels Will Show 
Sofety Film to Rail Workers 

* Every traveler has wondered 
about the mortality rate 


series, 


among 
track workers on railroads’ right of 
way. Whatever the toll may be, 
the New York CentTRAL System, 
in cooperation with the NATIONAL 
SAFETY COUNCIL, is determined to 
reduce it. The Central’s new 18- 
minute l6mm sound film, Men of 
Maintenance, will be shown to all 
crews from a specially constructed 
safety car containing a projection 
room and auditorium. 
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New Cooper's Sales Film Gives 
Practical Aid to Retail Personnel 
* Practical methods of developing 
potentially valuable retail sales per- 
sonnel is the subject of a 24-minute 
sound motion picture, All 1 Can Do, 
produced by Wilding Picture Pro- 
ductions for Coopers, Inc., leading 
manufacturer of men’s underwear. 

Although concentrating primarily 
on modern methods of retailing 
men’s underclothing, the film dram- 
atizes essential steps in_ selling 
which apply to any retail business. 
Coopers, being aware of this fact, 
have arranged to make it available 
on a loan basis to all interested 
groups. 

All I Can Do is a dramatic pres- 
entation showing how a heretofore 
incompetent salesman is developed 
into a valuable clerk by teaching 
him the following formula for sales 
success: 1—Get attention; 2 
Arouse interest; 3—Build convic- 
tion; 4—Create desire; and 5 
Effect the close. These perhaps fa- 
miliar points have been revitalized 
with actual selling situations por- 
trayed in the film. 

Prints of this picture can be ob- 
tained on a loan basis, free of 
charge, by writing to the Sales Pro- 
motion Department, Coopers, Inc., 
Kenosha, Wisconsin. 


Outdoor Advertising's Story 

* The story behind outdoor adver- 
tising is being brought home to the 
public by showings of Your Out- 
door Neighbor to community social 
and civic groups by members of the 
OUTDOOR ADVERTISING ASSOCIATION 
or America. The sound slidefilm 
was made by Sarra, after 
months of planning. 


Inc.., 


Supervisory Slidefilm Title Out 

* First sound slidefilm completed 
in a Successful Supervision Series 
from the VARIETY MERCHANDISER 
PusicaTions’ Visual Training Di- 
vision is How to Give an Employe 


an Order and Get It Done. Store 


managers, assistants and salesgirls 
enact the situations in the super- 
visor-employe relationship series, 
applicable- to any business or in- 
dustry. The address is 192 Lexing- 
ton Ave., New York 16. 


Instrument Society Production 
Describes Principles of Control 

* The difficult subject of the funda- 
mentals of control is put to the test 
of film visualization in Principles 
of Automatic Control, sponsored by 
the INSTRUMENT SocIETY OF AMER- 
ica, with G. F. Akins as the in- 
structor. The demonstrator-lecturer 
takes a typical industrial process, 
points out the original mistakes in 
designing and goes on to explain 
the workings of control instruments. 
The film has special values for 
foreman training and for instru- 
ment engineers. 

The 16mm sound and color mo- 
tion picture, which runs 55 min- 
utes, is on free loan to ISA sections 
and schools, $5 a showing to other 
organizations, $10 to companies. 
The purchase price is $500. The 
address of the association’s national 
office is 921 Ridge Ave., Pittsburgh 
12, Pa. 


Animal Skin to Asphalt Roof 

* From animal skins and pitch- 
soaked textiles to the modern as- 
phalt roof, the struggle of man to 
provide his family with shelter 
against the elements is mirrored in 
The Outside Story, made with Holly- 
wood talent by the Unirep STaTeEs 
Gypsum Company. The production, 
for free showings through local 
dealers, was a year in the making. 


VA Puts Epilepsy on Screen 

* Patients and other individuals 
portray themselves, with two fea- 
tured stage and screen actors, John 
McLiam and Ralph Browne, in 
Seizure, 40-minute Veterans Admin- 
istration film on epilepsy and its 
social impact and medical treat- 
ment. The camera work was done 
at the locales in the script. 


Elliot Pew Named 





Training Slidefilms 


That get results while saving 
you time, saving you money. 
May we screen some of our 
recent productions for you? 


Berlet Anderson Marlin 
549 WEST RANDOLPH ST. 
CHICAGO 6, ILLINOIS 


Unifilms Sales Head 


* ELuiot Pew, former 
district sales manager 
for Colonial Airlines, 
has joined UNIFILMS, 
Inc. of New York, as 
vice-president in charge 
of sales and distribution. 
Mr. Pew will also be 
in charge of Unifilms’ 
Philadelphia sound stage 
and.. production _facili- 
ties. 


Vice President Pew 
brings to Unifilms a rec- 
ord of extensive experi- 
ence in sales and pro- 
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A. PAUL LEFTON 
Barres, BARTON, DURSTINE & OSBORNE 
Dacron & BOWLES 
Caci & PRESBREY 
a D. RICHARDS 
J. WALTER THOMPSON 
Dosen & EKHARDT 
Re THRAUFF & RYAN 
Te NG & RUBICAM 
Wane WHEELOCK 


Have enjoyed our collaboration in the produc- 
tion of TV commercials for your accounts. 


benannn--- Paul J. Fennell Company 


1159 N. HIGHLAND, HOLLYWOOD © GL. 1657 
40 E. 40TH, NEW YORK CITY * MU. 9-4268 








PROFITS ARE AUTOMATIC {J 
with BRIDGAMATIC 


anybody can run it! 






This low cost auto- 
matic film process- 
ing machine does 
the job right on your 
own premises. Saves 
valuable time, pro- 
tects your precious 
ienoetioee: neds up BRIDGAMATIC 1168, positive speed 900° per hour, $1825 inc. tax 
your entire produc- 

tion routine, Straight 16mm or 16/35mm combination models, negative or 
positive, reversal or color models. 

Develop and dry ready for showing your own spot newsreel same day 
events occur. TV Stations, small labs., educational institutions, film produc- 

ers, microfilmers have proven BRIDGAMATIC in the field for several years. 


Completely self tained with patented overdrive, air squeegees, built- 
in drybox and heating elements, plastic lined steel tanks. No special skill 
required for operating — attach rubber hose and plug in. 


BRIDGAMATIC JR. fits in any corner $1,000 plus tax 
SPECIAL! NEW Portable Camera Dolly with two swivel $] 4750 











« seats, WORTH $350. Only a few at this price 





AGENTS FOR: Acme Animation « Bive Seal Recorders «+ Bridgamotic Developers + Depve 
Printers * Fearless Dollies * Auricon |émm line * Magnogram Synchronous Recorders * Mag 
necorders * Smith Viewfinders + Colortran Lites + Bodde Screens * Hollywood Printers « 
Zoomar Cine Balowstor Lens «+ Kinevox Synchronous Magnetic Recorders « Mole Richardson 
Lighting. 


Many items available on time payments — write for details. 


S. 0. $. CINEMA SUPPLY CORP. coz west sana St, nv. 19 
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Paut R. Konout 


directs SVE “spec ial projec 9 


Kohout Assists $.V.E.'s Garvey 

* Pau R. Konour, as assistant to 
President William H. Garvey, Jr., 
of the Society ror VisuaL Epuca 
TION, INc., will be in charge of 
sales of all industrial and special 
production equipment and material 
Kohout was 


merchandising manager and sales 


as well as projects. 


administration manager for the 
Jelke division of 


Company 


Lever Brothers 


Wortman Chief of Advertising 

And Sales of Audio & Video 

* Leon A. WortMAN, named di- 
rector of advertising and sales pro- 
motion of the Aupio & VIDEO 
Propucts CoRPORATION, takes over 
his new duties as part of an expan- 
sion program of the company. 
Starting as the distributor of Am- 
pex Tape Recorders, the corpora- 
tion now heads several subsidiary 
A udio- 


Company, Inc., 


operations, 
Video 
tape and disc 
and A-V 
manufacturing and sales organiza- 
tion of 


including the 
Recording 
recording service; 


Tape Libraries, Inc., 


Waa 


music programs on 
magnetic tape. 

The parent company also distrib- 
utes the products of Altec-Lansing, 
Cinema Engineering, Fairchild, 
Lansing Signature, McIntosh, Min- 
nesota Mining and Manufacturing, 
and Pickering. 


Cramer DuMont Liaison Chief 

* War production planning is 
nothing new to Leonarp F, Cram- 
ER, vice president and director of 
ALLEN B. DuMont LABORATORIES, 
Inc., named chief of the company’s 
Government liaison department. 
DuMont’s defense mobilization ac- 
tivities in World War II, and armed 
forces contract negotiations, were 


in Cramer’s jurisdiction, 


Heads DuMont Electronics Sales 

* Epwin B. Hinck has been pro- 
moted to sales manager of the elec- 
Allen 


tronic parts division of the 


B. DuMont Laboratories, In 


BUSINESS SCREEN EXECUTIVE 


U.S. Department of Interior 
Honors Louis F. Perry for Service 
* Lous F. Perry, supervising en- 
gineer of the Graphic Services Sec- 
tion of the Bureau or MINes in 
Pittsburgh, was presented with the 
Distinguished Service Award and a 
gold medal, highest honors of the 
U. S. Department of the Interior, at 
presentation ceremonies April 3 at 
the Central Experiment Station. 
Thomas H. Miller of Washington, 
acting director of the Bureau of 
Mines, officiated on behalf of Secre- 
tary of the Interior Oscar L. Chap- 
man. 
Forty 
the service of the Bureau of Mines, 


years ago Perry entered 


where one of his current assign- 
ments is supervising the free non- 
theatrical film library of semi-tech- 


nical motion pictures seen by twenty 
million persons a year. The selec- 
tion, indexing and safekeeping of 
more than 75,000 official Bureau of 
Mines photographs is another of 
his duties. 


Fegen Joins Jam Handy in Ohio 

* Ropert N. Fecen, new member 
of the sales and contact staff of 
Tue Jam Hanpy ORGANIZATION, is 
representing the company in Ohio. 


United World Promotes Gluck 

* Norman E. Giuck, a theatre 
manager before he joined Unitrep 
Wortp Fi_ms, and head of the 
television department the past year, 
has been advanced to a vice presi- 
dency and to the directorate of the 
nontheatrical subsidiary of Univer- 
sal Pictures Company, Inc. 


From Planning... 


KENNETH M. Mason 


heads Kodak midwest division 


Kodak's Midwest Film Manager 
* KenNeTH M. MAson is manager 
of EasTMAN Kopak’s new midwest 
division for its motion picture film 
department, and has offices at 137 
N. Wabash avenue. Chicago 2, Ill. 
The midwest division embraces 
Colorado, Michigan, North and 
South Dakota, Nebraska, Kansas, 
Minnesota, Missouri, Wis- 
consin, Illinois, Indiana and parts 
of four other states. 


lowa, 


The midwest 
and a southern division were de- 
cided upon last year to improve 
coverage and service. 


Engel on N.P.A. Committee 

* Following the precedent of the 
late President Maurice Goldberg of 
the GotpE Manuracturinc Com- 
PANY, who served the Government 
in the last war as a member of the 
War Production Board of the 35mm 
Motion Picture Advisory Commit- 
tee, Sales Manager H. Bos ENcEL 
has been appointed to the 35mm 
Motion Picture Equipment Industry 
Committee formed by the National 
Production Authority. 

The committee, which is to report 
soon, is working on plans to main- 
tain a normal economy for the in- 
dustry in the period of demands 
on basic materials for preparedness 
production. 


Bosustow Thanks Canada’s NFB 

* STEPHEN Bosustow, president of 
United Productions of America, 
whose Gerald McBoing Boing has 
just won an “Oscar” of the Acad- 
emy of Motion Picture Arts and Sci- 
ences as the best cartoon of 1950, 
recently complimented the NATIONAL 
Fitm Boarp oF CaNapaA for having 
been “a constant inspiration to us 
since we began producing our own 
cartoons.” Bosustow singled out 
NFBC’s Teeth Are to Keep, pro- 
duced for the Canadian Department 
of National Health and Welfare and 
winner of first prize in the children’s 
section at last year’s Venice Inter- 
national Film Festival. 
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LaMARR 


James E. 
at Cincinnati for Wilding 


LaMarr Is Cincinnati Manager for 
Wilding Picture Productions, Inc. 


* James E. LaMarr, now Cincin- 
nati branch of WiLpinc 
PICTURE was assist- 
ant vice president of the Parker 
Pen Company and has been identi- 
fied with the, Southern Ohio com- 
mercial film field for years. 


manager 
PRODUCTIONS, 


Pathescope Names McLaughlin 
Television Account Executive 


* Jack McLaucuuin, formerly 
with Kenyon & Eckhardt and with 
Loucks & Norling Studios, has been 
named account executive in the 
Television Department of PATHE- 
SCOPE PRODUCTIONS. 


Schlake Heads Church A-V 


*® MeLvINn F. SCHLAKE of St. Louis, 
head of Concordia Publishing 
House’s film department, has been 
named director for au- 
aids of the 
Synod Lutheran Church. 


executive 


dio-visual Missouri 


Golan Succeeds Kodak's Ireland 


* Joserpn C. Gotan has succeeded 
Henry T. lreland, retired, in the 
superintendency of the 
sheet film division 


Kodak Park plant. 


cine and 
of EAsTMAN’s 








FR Corporation Introduces Portable 
Slide Viewer for Field Sales Use 


* The Port-a-view, a new portable 
slide viewer, has been announced 
by the FR Corporation in New 
York. Equipped with an automatic 
changer, 4% x projection system 
and daylight screen, the viewer is 
contained in a plastic case measur- 
ing 3 x 6 x 101% inches. 

The weighs four 
pounds and can be carried in a 
shoulder strap case. It is quickly 
ready for automatically 
feeds 36 slides and can store up to 
72, plugs into any AC or DC out- 
let. 

Lawrence R. Fink, FR’s Presi- 
dent, is aiming the Port-a-view at 
merchandising men. “Business more 


Port-a-view 


action, 


and more has been turning to color 
slides to sell products, installations 
and Fink pointed oui 
“but up to now, this trend has been 
hampered by the fact that a simple, 
portable mechanism 
slides has not been available. 


services,” 


for showing 
With 
the Port-a-view, slide showing is 
no longer a project—it’s as casual 
as showing a photo album.” 

The Port-a-view’s optical system 
includes ground and polished con- 
densers, fully color corrected f 3.3, 
50mm coated lens and a front sur- 
faced Chroluminum reflecting mir- 
ror. Because of the short focal dis- 
tance, it takes a lamp of only 50 
watts to produce a bright picture. 

The electrical system has a self- 
contained 7 foot removable cord 
set which fits inside the case when 
not in use, plugs into a receptacle 
underneath the lamphouse. The 
projector turns on automatically 
when the cover is opened. 

The Port-a-view was styled and 
engineered by industrial designers 
Lippincott & Margulies, Inc., on a 
principle developed by FR’s chief 
engineer, Robert Barth. Produc- 
tion on the unit now runs about 
400 a day. Price is $49.95. Leather 
carrying case is extra. 








recording. 


52,000 #. 


chrome. 





In Seattle— 


@ Full production facilities with U. 
licensed @ @ @ 


@ Western Electric Magnetic film 


@ |émm stock shots available in 

commercial and regular Koda- 
of Pacific 
Northwest scenery and industries. 


RARIG MOTION PICTURE CO. 


5514 University Way—KEnwood 7400 
Seattle 5, Washington 


U. S. Copyright Office 
Lists 50,000 Titles 
* 50,000 motion _pic- 
tures registered in the 
S. Copyright Office 
between July 1, 1912 
and December 31, 1939 
are scheduled to appear 
in a cataloging project 
undertaken by the Li- 
brary of Congress, for 
printing before the end 
of this year. 

A complete title index 
plus full physical details 
on individual produc- 


tions will be provided 
on all copyrighted mate- 
rial known to the office. 
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with TACHOMETER 


for 


CINE SPECIAL CAMERA 
AND MAURER CAMERA 


@ 115 V. UNIVERSAL MOTOR—AC-DC 
@ VARIABLE SPEED 8-64 FRAMES 
@ SEPARATE BASE FOR CINE SPECIAL 
@ ADAPTER FOR MAURER CAMERA 


Interchangeable Motors: 

12 Volt DC variable Speed 8-64 
Frames. 

115 Volt AC 60 Cycle, Synchronous 
Motor, Single Phase. 

220 Volt AC 60 Cycle, 3 Phase, Syn- 
chronous Motor. 


20 West 22nd Street 





VARIABLE SPEED MOTOR 








Animation Motors for Cine Special, Maurer 
and Mitchetl Cameras. Motors for Bolex and 
Filme Cameras. Time Lapse Equipment. 


NATIONAL CINE EQUIPMENT, inc. 


New York 10, N. Y. 
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PRO 


YOUR FILM 


Over Fifty Models to Choose From, but Neumade engineers 
are available without obligation to assist you wit 
particular requirements when necessary. 

Write today for Free fully illustrated Catalog. Dept. 115 
All Products Factory Guaranteed 






EVERY film user needs efficient 
storage and filing space. Neumade’s 
practical, specially designed steel 
cabinets are Fireproof, Dust proof, 
and Humidified, affording you 
maximum protection for your film. 
All models come in olive-grey 
enamel with polished chrome han- 
dies and hinges. 


Model MM-119—(Illustrated) Film filing 
cabinet. Individual reel index plus 
master index; door has a lock as well 
as three point latching device. 70” high, 
30” wide, 16” deep. CAPACITY 40 — 
400 ft. reels; 20 — 800 ft. reels, 20 — 
1200 ft. reels; 20 — 1600 ft. reels; 100 
filmstrip cans. Utility drawer in base. 














your 


D 


330 W. 42nd St 
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Tue RCA “Juntor” J6mm sound motion 
picture projector is 10 pounds lighter, 
more compact, but maintains all its qual 
ity features. 


Many Innovations in RCA “400” 
Junior and Senior Projectors 

* A smaller and lighter model of 
the RCA “400” Junior l6mm sound 
motion picture projector is a fea- 
ture of the 1951 line of projectors 
brought out by the RCA Engineer- 
ing Products Department. The new 
Junior is ten pounds lighter and 
easier to operate than its prede- 
cessor. 

Improvements in the RCA “400” 
Senior assure better reproduction 
and facilitate operation 

Both models are available in the 
easily portable single-case arrange- 
ment or in the more powerful and 
heavier double-case design. Six dif- 
ferent combinations are offered with 
wall-type, cabinet-type and re-en 
trant speakers as each of the basic 
models can be had with single-case, 
double-case or with externally 
mounted speakers. 

There is a new type of housing 
for greater accessibility; magne- 
sium castings and streamline case 
reduce the overall weight. The pro- 
jectors have a blue-green hammer- 
tone finish, and both projectors and 
speakers are in cordoba gray fabri- 
coid covered metal and wood cases. 

Engineering features include a 
simple shuttle intermittent control 
for adjusting claw travel. The “the- 
atrical type” framing mechanism 
provides positive and accurate posi- 
tioning of the film in the gate with- 
out disturbing the aperture plate. 
The all AC motor drive eliminates 
the sparking contacts caused by 
the governor control of AC/DC uni- 
versal type motors. Threading is 
simplified and rendered virtually 
foolproof, and it is not necessary to 
change belts or reels for rewinding. 

A four-stage amplifier in the 
“400” Senior model delivers a full 
10-watt output at less than 5 per 
cent distortion throughout the Lomm 


recording range. For better regu- 





AUDIO-VISUAL PROJECTION EQUIPMENT AND ACCESSORIES 


lation of output there is a primary 
inverse feedback circuit, plus high- 
er-frequency power supply for the 
sound lamp. The signal-to-noise 
ratio is improved. 

The lightweight Junior “400” pro- 
jectors have a high-quality 7-watt 
transformerless amplifier, with am- 
ple output for audiences up to 500 
persons. A more powerful ampli- 
fier in a separate case may be used 
for larger auditoriums. 

New design of speakers for both 
models, 10-inch for the Seniors and 
&-inch for the Juniors, makes for 
better frequency response and sensi- 
tivity. 

The new equipments have fast 


two-inch {/1.6 coated projection 


lenses, 750-watt lamps, spare reels 
and other accessories, and all op- 
erate from a 100 to 125-volt, 60- 
cycle, AC single-phase power source. 


Screen Scriber Distribution 
Through Visual Training Aids 

* The SCREEN SCRIBER, new over- 
head projector of Bardwell and 
McAlister, is being distributed by 
VisuaL Traininc Arps, 180 W. 
Randolph St., Chicago, Il. 

The seven-pound projector is 
compact, easily portable, and pro- 
jects a 314 x 4 transparency for 
small office and auditorium show- 
ings. 

Demonstrations can be arranged 
in the eastern area served by this 
distributor. 








Producers of Fine 
Motion Pictures 


Since 1910 


DE FRENES 
COMPANY 


1909 BUTTONWOOD STREET 
PHILA. 30, PA. Rittennouse 6-1686 


35MM - 16MM 
COLOR -B& W 


SOUND ee) SYSTEM 








Here's the Screen Scriber 


DeVry Projectors to Military 

On $5,000,000 in Contracts 

* JAN (Joint Army-Navy) motion 
picture sound projectors. created 
by the DeVry Corporation to speci- 
fications of the Armed Forces for 
use in training and morale-build- 
ing, are being constructed by the 
company to the tune of $5,000,000 
in contracts. 

Noting that advancements in 
equipment manufacture now make 
the showing of motion pictures 
practicable on the deck of a speed- 
ing destroyer or in a_ steaming 
jungle, President William C. DeVry 
said the new units, to be used in 
conjunction with the long-range uni- 
fication program started by the 
Armed Forces in 1945, will supplant 
other sound equipment. 

The manufacturer pointed to re- 
search findings from the last war 
that audio-visual education helped 
personnel “learn 40 per cent faster 
and helped them retain what they 
learned 55 per cent longer,” and 
added that ranking officers called 
motion pictures second only to let- 
ters from home as best morale 
builder. He quoted a medical officer 
as saying “one good movie in a 
Burma jungle was worth more than 
a thousand aspirin tablets.” 


Hartwig Sells “Shopper Stopper” 
* Exclusive sales handling of Tue 
HarwaLp COMPANY’s Shopper 
Stopper automatic strip film pro- 
jector display unit in the Chicago 
area has been placed with Hartwig 
Displays, 111 W. Jackson Blvd., 
and John M. Sheviak will be in 
charge of all equipment sales for 
Hartwig in Chicago. Sheviak was 
with the Admatic Projector Co. 
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SHOWN ABOVE viewing the neu Eastman 
Model 25, l6mm professional projector 
are (1. tor.) John Flory, Eastman Kodak 
Company's nontheatrical film advisor, 
and Chester A. Lindstrom, Chief, Motion 
Picture Service, U.S. Department of 
Agriculture. 


Government Men See Kodak's 
Heavy Duty 16mm Projector 

* Eastman Kodak’s new heavy-duty 
16mm projector, Model 25, designed 
for theater quality presentation of 
motion pictures in auditoriums to 
large groups, drew special atten- 
tion from representatives of the 
Armed Forces and other Govern- 
ment agencies at introductory dem- 
onstrations in Washington, D.C. 
The new equipment is also being 
shown to studio executives. 

Besides increased screen illumi- 
nation, advantages cited for the 
new equipment include greater dur- 
ability and quiet operation by em- 
ploying two independent yet inter- 
locked assemblies: the intermittent 
assembly and the shutter-sprocket 
system, driven by separate syn- 
chronous motors. There are indi- 
vidual motors also for the blower. 
take-up, and rewind. The lamp- 
house is one structure, as is the in- 
termittent system. Thus the ten ma- 
jor components of the projector 
may be removed individually for 
servicing. While intended for per- 
manent installation, the projector 
can be disassembled in three parts. 
each with handholds. 

An intermittent sprocket is used. 
as in 35mm standard practice. An 
eight-frame sprocket driven by an 
accelerated geneva star provides 


positive and accurate transport. 


A SCRIPT SERVICE 


Specializing 


The two - interruptions - per-frame 
shutter has 60% transmission. 

A new large-diameter Lumenized 
Kodak Projection Lens is offered in 
a choice of focal lengths of 2, 244, 
252 and 3 inches. All have f/1.5 
aperture and rare-element glass. 

\ dual lamphouse in the tung- 
sten model permits putting a stand- 
by lamp into position with a turn 
of a switch. There is a new base- 
up lamp for greater precision of 
filament 
light maintenance. 


location and improved 

For better signal-to-noise ratio a 
two-stage pre-amplifier is integral 
with the photo-cell and feeds into 
a separate main amplifier. (The 
amplifier system and speaker are 
made by the Altec-Lansing Cor- 
poration.) Flutter is reduced to 
less than 0.2 per cent rms and in- 
termodulation distortion to 5 per 
cent, including scanning beam and 
amplifiers. 

The controls are in a lighted 
panel in the projector pedestal. 
There is a switch for phonograph 
or microphone input. The projec- 
tion mechanism is served by a 
four-power switch, and two knobs 
outside the projection head take 
care of focusing and framing. For 
small audience a 603B Altec speak- 
er is standard equipment, an 800 
Altec for large groups. 

The Government and _ industry 
representatives also saw in action 
the Eastman Television Recording 
Camera, Model II, for film record- 
ing of picture or picture and sound 
directly from oscilloscope or kine- 
scope monitoring equipment. Dis- 
played also were the 16mm Cine 
Kodak Special Il Camera, Kodak 
Cine Ektar Lenses, and the 16mm 
high speed camera for making mo- 
tion pictures at up to 3,000 frames 
a second. 

+ * * 

5.V.E. Increases Lamp Wattage 

* Lamps of 300-watts have sup- 
planted the 200-wattage in all Sky- 
line Model “B” projectors without 
price increase, on new orders, the 
Society FOR Visual Epucation, 
INc., announces. 


in a creative 


approach to motion pictures. Production-wise 


shooting scripts and narrations on which spon- 











At a NEW ADDRESS... 
in Modern New Studios 
with MORE Capacity 


Film-wise creative planning 
PRODUCTION-WISE SCRIPTS 
Imaginative direction 

EXCELLENT PHOTOGRAPHY 
Adequate studios and sound stages 
HIGH FIDELITY RCA SOUND 

Expert art work and animation 


COMPLETE LABORATORY SERVICE 


- +. ALL coordinated in one organization 


that can solve your commercial and television 
film problems with experience gained from 
a quarter-century of professional film production. 


CONVENIENTLY LOCATED NEAR LOOP 
CHICAGO FILM STUDIOS 
of CHICAGO FILM LABORATORY, INC. 


56 EAST SUPERIOR STREET, CHICAGO 11 
PHONE: WHITEHALL 4-6971 





oe ynchronous 
Recording - 


WITH YOUR PRESENT TAPE RECORDER 


Here's good news! The new Fair- 
child Control Track Generator makes 
possible picture synchronous sound. 
track recording with any tape re- 
corder with response good to 14KC. 
Here's how! This new Fairchild 
instrument superimposes a high fre- 
quency signal on magnetic tape 
simultaneously with the sound track. 
This signal becomes the tape speed 
control when played back on a 
Fairchild Pic-Sync Tape Recorder. 
No extra heads or modifications to 
—— owned tape recorders are 
required. 


WRITE FOR FULL 
ENGINEERING DATA TODAY 


This compact unit comes in a small 
carrying case—for on-location work 
—and may be removed for rack 
mounting. FR-117 





sors and producers can depend. 


SID ABEL—SCRIPTS 


1830 JEFFERSON PLACE, N. W. * WASHINGTON 6, D.C. * NATIONAL 8034 


IPMENT 

















154TH STREET AND 7TH AVENUE WHITESTONE, L. 1., N.Y. 
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Leonarp E. Yoper 
joins Jam Handy Organization 


Two from U.S. Navy Center 
Join Jam Handy Detroit Unit 
* Two new appointees to the train- 
ing devices staff of Tue Jam HAnpy 
ORGANIZATION are WiLFrReED E. Rut- 
LEDGE and Leonarp E. Yooper. 
Both are from the Special De- 
vices Center, U.S. Navy, at Port 
Washington, New York. Rutledge 
was director of utilization, mainte- 
nance and production planning. 
Yoder for four years was adminis- 
trative director there. Rutledge, 
from Louisiana State College, Kent, 
Illinois and Ohio state universities, 
was a lieutenant commander in 
World War Il. Yoder, a graduate 
of Haverford College, held the rank 
of commander. 


Parkes Resigns Apex Post 

* HoLcomBE PARKES, executive 
vice president of the Apex Fi_m 
CORPORATION, resigned from that 
post on March Ist. For the past 
year he headed the Eastern Office 
of Apex. Prior to that time he was 
vice president in charge of public 
relations of the National Associa- 
tion of Manufacturers. Parkes will 
announce his future plans soon. 


Levy Heads Bay State's TV 

Production and Sales Units 

* Mitton L. Levy, television film 
writer and producer, who has been 
named vice president in charge of 
television and a director of Bay 
State Fitm Propuctions, Inc., of 
Boston, Mass., is supervising sales 
and sales promotion of the depart- 
ment as well as the creative phases. 


Owens All-Scope Vice President 

* The client’s viewpoint is brought 
directly into the staff of ALL-Scope 
Pictures, INc., with the appoint- 
ment of C. D. Owens as vice presi- 
dent after his seventeen years with 
the California Prune and 
Crowers 


Apricot 
Association, the last dec- 
ade as sales promotion manager. 
Under Owens’ direction the com- 
pany is launching a program of in- 
tegrating all possible uses of its 
clients’ films. 


ON THE PRODUCTION LINE 





NEWS OF CREATIVE AND TECHNICAL STUDIO PERSONNEL 


Granducci Starting Sixth Year 
With Bigger Staff, More Space 

* Increased office space and the ad- 
dition of two more writers and 
another storyboard artist inaugurat- 
ed the sixth year of operation of 
Scripts By Orveste GRANDUCCI, 
writing organization in Washing- 
ton, D.C. 

The growing recognition of the 
value of this service of creative 
originality and staff operation de- 
pendability in the interest of pro- 
ducers and sponsors is reflected by 
the fact that the organization has 
planned and written more than 215 
films, for sixteen producers and 
nine sponsors, each a large user of 
industrial productions. The figures 
also emphasize the high percentage 
of repeat business. 





CONVENIENT EVERYWHERE 
. 

NEW YORK, WN. Y. 
Peerless Film Proc. Corp. 
De Luxe Laboratories 
Pathe Laboratories 
Movielab Film Labs. 
Fordel Film Labs. 
Cineque Colorfilm Lobs 
FT. LEE, N. J. 
Consolidated Film Inds. 
WASHINGTON, D. C. 
Byron, Inc. 


CHICAGO, ILL. 
Chicago Film Lab. 
Crescent Film Labs. 
ideal Picture Corp. 
Wilding Picture Prods. 
OAK PARK, HLL. 
Atlas Film Corp. 
DETROIT, MICH. 
Jam Handy Organization 
ST. PAUL, MINN. 
Reid H. Ray Film inds. 
KANSAS CITY, MO. 
The Calvin Company 
CLEVELAND, O. 
Motion Picture Prods. 
DAYTON, O. 
Wright-Patterson A. F. B. 


ATLANTA, GA. 
The Distributors Group 
DALLAS, TEXAS 
Southwest Soundfilms 


HOLLYWOOD, CALIF. 
Peerless Film Proc. Corp. 


Peerless Laboratories 
LONDON, ENGLAND 
Peerless Film Processing Ltd. 
BRUSSELS, BELGIUM 
Laborcine 
BERNE, SWITZERLAND 
Schwarz Filmtechnik 
ROME, ITALY 
Continentalcine 
SYDNEY, AUSTRALIA 
Hayward C. Parish 








feertess 
FILM TREATMENT ~ <7 nies.. 


Films produced from Granducci 
scripts show a merit record of at 
least one national or international 
award in each of the five years of 
the company’s operation. 


Salzburg Announces Formation of 
Cornell Film Productions, Inc. 

* CorneLL Fitm  Propuctions, 
Inc., has been organized at 1501 
Broadway in New York to make 
business films. Headed by Mitton 
J. SaLzpurc, recent producer of 
Pattern For Survival, Cornell is now 
at work on a new film concerned 
with defense of industrial plants, 
7 arget, USA. 

Herman Boxer, recently writer- 
director of films for Santa Fe Rail- 
road, American Steel Foundries 
and the Budd Company, is in 
charge of production. 


FOR FILM CONSERVATION 


© 


PEERLESS —s-cctes prints are: 


moisture-stabilized— 
not “green” or brittle 


toughened— 
to resist scratches and wear 


lubricated— 
to ease projection 


PEERLESS _ seated prints 


start off right and keep 
their good condition longer. 


Write for free 


literature 


ERLESS 


FILM PROCESSING CORPORATION 


165 WEST 46TH STREET, NEW YORK 19, N. Y. 
959 SEWARD STREET, HOLLYWOOD 38, CALIF. 


17 YEARS EXPERIENCE IN SAFEGUARDING FILM 


Witrrep E. RutLepce 
Navy expert to Jam Handy 


* Canada’s growing business and 
factual film industry was reflected 
in these news events of the past 
month: 


New Sovereign Film Studios 

Launching Television Program 

* With acquisition of the former 
Queensway Studios near Toronto, 
the Sovereign Film Distributors, 
Ltd., headed by Paul Nathanson, is 
undertaking an ambitious program 
of television production in Canada, 
as well as its other types of films. 

The new division, SovEREIGN 
Fitm Stupios, has as general man- 
ager FRANK O'Byrne, formerly 
with Associated Screen News and 
Queensway Studios. 

Sovereign Film Studios, which re- 
cently completed films for Imperial 
Oil, Ltd., Christie, Brown and Com- 
pany, and the World Council of 
Churches, is equipped to produce 
and print 16mm color films and to 
prepare TV productions, both live 
and film. 

Sovereign Film Distributors re- 
leases 16mm productions of Repub- 
lic Pictures, Columbia, Universal, 
RKO and Walt Disney, and films 
made by French and independent 
producers. 


J. A. Fraser Heads Crawley’s 
New Branch Office in Montreal 

* A new branch office of Crawley 
Films Limited opened April Ist in 
Montreal, with screening facilities 
and shooting stage as well as office 
space. The Montreal manager is J. 
Alasdair Fraser, active in film pro- 
duction in Canada for ten years. 

Mr. Fraser, who in 1939 organ- 
ized the Motion Picture Section of 
Canadian Industries Limited, was 
a captain with the Canadian Army 
Film and Photo Unit in Europe 
during the war. He founded his 
own production company four years 
ago. 

The new branch is in the offices 
formerly occupied by Fraser Films 
Limited in the Penthouse, Dominion 
Square Building. Fraser Films’ con- 
tracts are being taken over by 
Crawleys. 
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E. S. Linprors (left) con- 
gratulates Peter Abrams, 
president of Williams, Brown 
& Earle in Philadelvhia. 


Bell & Howell Plaque to Abrams 

* Welcomed to the Bell & Howell 
Quarter-Century Club by Vice Presi- 
dent E. S. Lindfors, who presented 
a plaque in recognition of service, 
PRESIDENT PETER ABRAMS of WIL- 
LIAMS, Brown & Ear_e, Inc., of 
Philadelphia represents the dealer 
company which, founded in 1885, 
sold the first Bell & Howell motion 
picture projector in Pennsylvania. 
Abrams has pioneered in the use of 
motion pictures in the fields of in- 
dustry, education and religion. 


Paper Cup Institute Offers 

Service on Disaster Feeding 

* Producers of defense training 
and educational films that bear on 
the subject of feeding under dis- 
aster conditions are invited by the 
field research division of The Paper 
Cup anpD CONTAINER INSTITUTE to 
avail themselves of the experience 
gained by members of the Insti- 
tute’s staff in the field. 

Institute representatives are aid- 
ing Civil Defense and Red Cross 
units in setting up programs for 
feeding workers and evacuees in 
the event of atomic bombing. 

Address the Paper Cup and Con- 
tainer Institute, 551 Fifth Avenue, 
New York City. 


“Look to the Skies’’ Shows Value 
of Air Force Tactical Weapons 
* While John Hoi Polloi hopes, 
and perhaps believes, that another 
world war can be kept away from 
his America, he should know that 
if conflict does come he'd better 
look for more than heavy bombers 
and interceptor planes in a battle 
for air supremacy. In Look to the 
Skies, new 18-minute sound film 
from the DEPARTMENT OF THE AIR 
Force, due attention also is given 
to the tactical bombers, fighters, 
reconnaissance planes and trans- 
ports in support. 

Pilots of the Tactical Air Com- 
mand describe the five kinds of 
combat missions and the new types 
of planes — the F-84 Thunder Jet, 
the four-jet Tornado, the B-45, 
and the transports C-119 and C-124. 

Prints for general as well as high 
school age group showing may be 
had on loan from any of these Air 
Force Area Control Film Libraries: 
Olmsted AFB, Middletown, Pa.; 
Brookley AFB (Mobile area), Ala- 
bama; Hill AFB, Ogden, Utah; 
Tinker AFB, Oklahoma City; Mec- 
Clelland AFB, Sacramento, Calif.; 
Kelly AFB, San Antonio, Texas; 
and Robins AFB (Warner Robins 
area), Georgia. 


* 4 « 


A New Norman Mclaren Picture 
“Stars and Stripes’’ Now Available 
* Norman McLaren’s Stars and 
Stripes, hand-drawn 16mm _ color 
production with musical sound 
track inscribed directly upon the 
film, with the artist’s own chro- 
matic scale, is being released by 
INTERNATIONAL Fim Bureau, 6 
N. Michigan Ave., Chicago 2, III. 
The previously released McLaren 
films, Fiddle de Dee and Hen Hop, 
now may be had with it as a pack- 
age, the three on one reel, or indi- 
vidually. Singly, Stars and Stripes 
is purchasable at $29.75: the pack- 
age price is $75. 


© e ” 





N. Y. Cost Accountants 





DEPHOURE 


782 Commonwealth Ave. 


BOSTON, MASS. 


Phone: BEacon 2-5722 


“HOLLYWOOD PRODUCTION 
WITH NEW ENGLAND ECONOMY” 


Hold Film Program 

* Three films on work 
simplification to increase 
production and lower 
costs will be shown on 
May Ist at a special 
program of the N. Y. 
chapter of the National 
Association of Cost Ac- 
countants. The showings 
will be held in the Na- 
tional Cash Register au- 
ditorium. Michael A. C. 
Hume, chapter director 
of education, arranged 
the program showing the 
value of a-v media to 





the profession. 
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VENARD 


THE OLDEST NAME 
IN AGRICULTURAL FILMS 


Production 
Distribution 





PEORIA 2, ILLINOIS 








“I see what you mean, Mr. Busby, when you say 
a Paragon Picture really reaches the audience.” 


Maybe this is why five of the commercial films to win 
top National awards in the past three years, were 
produced by 


Bo a. fy 
a>} Pictures 
2540 Eastwood Avenue MC. 
Evanston, Illinois « Phone DAvis 8-5900 


Paragon 

















FILM PRODUCTION 


FOR SCIENTIFIC EDUCATION 
AND RESEARCH 


For audience levels from 
JUNIOR HIGH SCHOOL 
to PROFESSIONAL 


You Are Cordially Invited to Discuss 
Your Film Program With Us. 
a 


Special production facilities 
for visual aids in — 


MEDICINE 
SURGERY CHEMISTRY 
PHYSICS PSYCHOLOGY 


@ Expert technical staff 
@ Live action and animation 
@ Color and sound 


BIOLOGY 


All films produced to meet highest 
scientific and technical standards 


For further details see 
listing in this issue. 


* 
STURGIS-GRANT 


PRODUCTIONS, INC. 
314 EAST 46TH STREET 








NEW YORK 17, NEW YORK 





lo6mm KODACHROME 


PRINTING MASTERS 
Whth Special Effects 


7 
35mm B&W Negatives 
Enlarged from 16mm Originals 
° 
35mm Color Theatre Prints 
Enlarged From 
16mm Kodachrome Originals 





16mm-35mm Specialized 


LAB SERVICES 


Special Effects 
Dissolves a Montages 
Wipes . Fades a Zooms 
Superimposures 
Frame Sequence Alteration 


FILMEFFECTS 


OF HOLLYWOOD 
1153 WN. Highland Ave., Hollyweed 38, Calif. 
Hollywood 9-5800 
FOR TV 
35mm Bé& W o Ci Filo 
Reds od lo l6mm 











“The du Pont Story 4 


(CONTINUED FROM PAGE SIXTY-THREE) 
the guidance of T. Coleman du Pont, the fifth 
president. Pierre S. du Pont carries the ball 
through World War I, and lays the basis for 
the impressive growth that follows. 

Irenee du Pont establishes the present organ- 
ization of the company and shepherds the dye- 
stuffs venture to ultimate success. Under the 
present Lammot du Pont, the company begins 
fundamental research, which brings nylon and 
other achievements and carries to commercial 
success such new products as rayon, cellophane 
and “Duco” lacquers. 


Carries Up to Present ReciMe 


Walter S. Carpenter, Jr., ninth president, leads 
in carrying out the burden of the company’s vast 
World War Il effort. After initiating another 


great expansion after the conflict, he hands over | 


the reins to Crawford H. Greenewalt, early in 
1948. 

The du Pont Story represents a major produc- 
tion effort, with 225 actors and actresses taking 
part. A total of 91 different sets was designed, 
built and erected at the studio. Many were 
replicas of places in Wilmington, such as the 
first office building and the first home of E. I. 
du Pont de Nemours. 

The paintings from the Carpenter and Greene- 
walt offices were transported to Hollywood to 
create the proper atmosphere. When Carpenter 
saw the Hollywood duplication of his office he 
remarked he felt so at home that he thought he 
ought to go to work. 

In the heavy undertaking of casting, only 
those actors who closely resembled the indi- 
viduals they were to portray were selected. Car- 
penter, Greenewalt and members of the execu- 
tive committee play their own roles. 

The film was produced by Jack Chertok of 
the Apex Fitm Corporation. 


TecHnicaL Perrection Is EvipeENt 

The du Pont Story is technical perfection-plus 
in every detail of production from the quality 
of its Technicolor cinematography to the fine 
points of set construction previously noted. As 
biography in fact, it leaves little to be added to 
the saga of the du Ponts. As such it has written 
a chapter of its own in the history of business 
films. * 





We Wish to Thank 


THE FREEDOMS FOUNDATION 
For Awarding Third Prize to 


Allegheny Ludlum Steel Corporation's 


Motion Picture 
“THE FIFTH FREEDOM" 
Produced By 


Mode-Art Pictures, Inc. 
Pittsburgh, Pennsylvania 
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FILMS 


that mold opinions 
—that get results 


ROBERT YARNALL RICHIE 


PRODUCTIONS, INC. 
9 West 61st Street 
New York 23, New York 


Motion Pictures for 
business and industry. 

















; Mill. /, 
NEW 


HAS BEEN ADDED! 


We can show you 
a NEW production 
technique. 


THOS. J. BARBRE 


MOTION PICTURE PRODUCTIONS 


1215 East Virginia Ave. 
Denver 9, Colorado 
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Eastman Kodak Reports Record 
Sales & Earnings For the Past Year 


* Both sales and earnings of the 
Eastman Kodak Company quick- 
stepped to record highs for the year 
1950 after marking time compara- 
tively in the early months. Chair- 
man Perley S. Wilcox and Presi- 
dent Thomas J. Hargrave called it 
“the best financial year the com- 
pany ever had,” with earnings 13.4 
per cent of sales in 1950 compared 
with 12.6 per cent the preceding 
year. 

Net sales were $461,389,980 for 
53 weeks ended December 31, 1950, 
against $396,232,518 for 52 weeks 
ending December 25 the year 
earlier. The 1950 consolidated net 
earnings of $61,858,957 were at 
$4.50 a share on the 13,664,350 
outstanding; the 1949 figures were 
$49,770,609, or $3.80 on each of 
the 12,996,228 common shares. 

In the first 24 weeks of 1950, 
Wilcox and Hargrave noted, “total 
sales had increased very little over 
1949. While sensitized 
films and papers were up somewhat, 
and sales of yarn, staple fiber and 


sales of 


plastics were considerably greater, 
these gains were mostly offset by 
reduced sales of cameras, projectors, 
lenses and accessories. Buying of 
photographic goods during the first 
half of the year appeared to be 
mostly for current requirements, 
undoubtedly influenced to some ex- 
tent by the expectation, current at 
the time, that there would be a re- 
duction in such 


excise taxes on 


goods. 

“With the advent of the Korean 
situation in there was an 
increase in the 


June, 
almost immediate 
demand for the company’s prod- 
ucts. The prospect of more inflation 
and of possible restriction on pro- 
duction of civilian goods undoubt- 
edly stimulated buying, along with 
the fact that photographic sales 


normally increase during the sum- 
mer months. 

“As a result, sales in the last 29 
weeks of 1950 increased 29 per cent 
over the last 28 weeks of 1949, and 
the total for the year was at a new 
high.” 

The executives noted that despite 
considerable enlargement and im- 
provement of the physical plants 
in the five post-war years, “produc- 
tion of most photographic films 
during the last half of the year 
(1950) and of acetate-rayon yarn 
and staple fiber and plastics 
throughout the year was virtually 
at capacity.” 

Notable is the fact that commer- 
cial and professional photography 
accounted for the largest percentage 
sales volume by product group, 
supplanting amateur photography 
which had been first in 1949. 


Thousand Pictures on First Aid 

In 19 Strips Offered by SVE 

* More than 1,000 pictures, in 
nineteen filmstrips, three of which 
are in color, are offered by the 
Society FoR VisuAL EDUCATION, 
INc., as a complete visual course in 
first aid, to supplement the training 
methods used by medical practi- 
tioners and qualified instructors. 
The announcement was precipitated 
by the news that the American Red 
Cross had accepted a request from 
the Administration to head the 
training of up to twenty millions of 
Americans in first aid techniques. 

With running times varying from 
6 to 13 minutes, and recordings to 
operate on 33-1/3 r.p.m. turntables, 
the films cover a wealth of subjects 
ranging from an introductory look- 
see at the human body to types of 
injuries and wounds, bandages, 
transportation, artificial respiration, 
fractures and treatment, insensibil- 
ity, and internal injuries. 

Write the Society for Visual Edu- 
cation, Inc., 1345 W. Diversey 
Parkway, Chicago 14, Ill., for addi- 
tional information as to 
titles and prices of the 





productions. 


BERT JOHNSTON Pes Aa 


PRODUCTIONS, INC. 


8204 Blue Ash Road 
Cincinnati 36, Ohio 


SERVICES: Industrial motion pictures, 16mm 
color and sound. Sound slidefilms. 


FACILITIES: Maurer camera equipment, figure | 
animation, Western Electric 4-channel mix- 

ing console; extensive casting files; sets; 

editing, art, and script departments. 


Florman and Babb 

Expands N. Y. Quarters 
* Firorman & Bass has 
expanded its quarters at 
723 Seventh Avenue in 
New York City and this 
firm is now stocking a 
complete line of new and 
| used 16mm and 35mm 
| professional motion pic- 
ture production, labora- 
tory, and editing equip- 
ment for rental and sale. 
A detailed price list is 
available on your letter- 


J 
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ALWAYS 
AT YOUR 


SERVICE 


O the more than 600 clients we have served 
in the past year, Florez Incorporated is a 
seven-floor reservoir of skilled personnel and 
faultless specializing in the communication of 


business ideas. Perhaps we can help you, too. 





INCORPORATED 
FORMERLY VISUAL TRAINING CORPORATION 
815 BATES STREET + DETROIT 26, MICHIGAN 


Serving Top Management Since 1931 














FIVE Sound Films on 


Industrial Organization 
and Management 


Once more, McGraw-Hill Text-Films pioneer a 
field long in need of visual explanation and in- 
terpretation. Each 16mm motion picture runs ten 
minutes and is accompanied by a follow-up 35mm 
silent filmstrip. The subjects listed below are those 
that claim the attention of business management 
daily. Why not let them help you solve some of 
your organizational problems now? These are the 
titles: 


1. Risk and Forecasting | 
2. Internal Organization 
3. Product Development 
4. Physical Facilities 

5. Materials Control | 


For complete descriptions, send for Bulletin BBS. 








McGraw-Hill Book Company 


Text-Film Department 


330 W. 42nd St. New York 18 
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Serving the Southwest area with 
an integrated motion picture pro- 
duction service to supply every 


need of the sponsor. 


GULF COAST FILMS, Inc. 


Oil & Gas Building 
Houston 2, Texas 


Robert Yarnall Richie, President 








YOU NEED 
We Provide 


Serving the South 


COMPETENT AND EXPERIENCED PRODUCERS 
LOCATED IN THIS GROWING MARKET AREA 


HE RISING IMPORTANCE of agricul- 

tural and industrial developments, with 

special emphasis on oil and textiles, in the 
South and Southwestern regions of the U. S. 
has given fresh impetus to the regional business 
film producers of this area. Experience is a pri- 
mary asset of the recognized leaders in Atlanta, 
New Orleans, Houston, and Dallas and the con- 
venience of their facilities has helped increase 
the regular use of the medium by industries in 
their own and neighboring states. 

Jamieson Fitm Co., founded in 1916, is the 
oldest in years. A close second is the STRICK- 
LAND Fitm Company of Atlanta, founded in 
1920. For more than a decade Cuar.es D. BeeE- 
LAND, founded in 1938, has also served Southern 
industry. Commerce Pictures in New Orleans 
and Sam ORLEANS in Knoxville, Tennessee are 
other experienced hands in the production of 
business motion pictures. 

Distinguished service to the oil industry is 
the record of Ropert YARNALL Ricnte of New 
York and Houston, Texas, whose GuLF Coast 
Fitms was the producer of Make No Mistake, 
winner of the recent National Committee on 
Films for Safety first-award for occupational 
safety motion pictures. The Geophysical Serv- 
ice, Inc. of Dallas, Texas, was the sponsor. 

This PropucTION YEARBOOK issue of BUSINESS 
SCREEN reflects the scope and facilities of these 
producers who serve their region of the U. S. 
with ability and distinction. Because of their 
convenience and completeness they tend to in- 
crease the use of the film medium and extend 
its resultful service to industry. 


PRSA’s Audio-Visual Program 


| 
| 
| 
| 


| 
| 
| 
| 
| 








Southwest’s Largest 


COMPLETE PRODUCTION 


FACILITIES 


Color — B & W 
35mm Témm 
RCA Sound System 
5000 Sq. Ft. Sound Stage 
Complete Laboratory 
Services for. Producers 


16mm Kodachrome Printing with 
individual scene-by-scene color 
correction 


QUALITY PRODUCTIONS 
For 35 Years 


JAMIESON FILM CO. 


3825 BRYAN ST. 


DALLAS, TEXAS 








MOST COMPLETE PRODUCING 
AND PROCESSING FACILITIES 
IN THE SOUTH 





Art e Research ¢ Script e Cast © Sets 
Lighting * Motion Picture Photography 
Sound on Film e¢ Developing e Editing 
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dation award, and Land of the Free, a Ross Roy 





Printing ® Shipping e Storage 


PANCHROMATIC 
or 


3-COLOR PRODUCTION 


DISTRIBUTION NATIONALLY 


in theatres ¢ by television 


or Movies, U.S.A. 





COMMERCE PICTURES 


Cc Vew Orleans 
MAGNOLIA 5026 





sound slidefilm series in color depicting the 
meaning of the free enterprise system. 

One of the highlights of the afternoon was a 
panel composed of the producers of audio-visual 
aids, who answered many questions on costs, 
distribution and other aspects of the subject. 
The moderator was O. H. Coelln, Jr., editor and 
publisher of Business ScrEEN. Those partici- 
pating on the panel included George T. Becker, 
Vogue-Wright Studios, Mercer Francisco, Fran- 
cisco Films, George B. Finch, The Jam Handy 
Organization, Inc., Joseph G. Betzer, Sarra Inc., 
George L. Schuyler, Wilding Picture Produc- 
tions, Inc., Norman C. Lindquist, Atlas Film 
Corporation, and Dallas Jones, Dallas Jones 
Productions. 

Midwest manufacturers of equipment also ex- 
hibited their products, including Ampro, Bell 
& Howell, Dalite Screen, DeVry, Radiant Mfg. 
Corp., and the Society for Visual Education, 
Inc., Robert Straub and Co., Visual Training 
Aids, and Operadio Mfg. Co. 

Members of the clinic committee were Na- 
than E. Jacobs, chairman, O. H. Coelln, Robert 
B. Johnson, Charles B. Cory, R. P. Hogan, 
S. F. Austin, O. M. Beveridge and R. P. Carey. 


Sound Stage with ample lighting, Dol- 
lies, Maurer Camera, Maurer Sound 
Recording, Magnetic Film Recorder, 
35mm Cameras, 16 & 35 Developing 
Machines, Edge Numbering, Editing, 
Projection Rooms, Color, Black and 
White Printing, Densitometric and 


Sensitometric Controls. 


Strickland 
Film Company 


220 Pharr Road, N. E. 
ATLANTA, GEORGIA 


Phone: Cherokee 5317 
ORGANIZED 1920 
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Crews at Work in Middle East on U. S. Films 
for Department of State Overseas Program 


* Motion picture crews represent- 
ing a half dozen American univer- 
sities and colleges are in the Mid- 
die East producing documentary 
and educational motion pictures for 
the U. S. Department of State, for 
use in the Government's informa- 
tion and educational exchange pro- 
gram. 

The unit was divided into two 
groups, overseas and stateside, the 
latter to coordinate the shipment of 
supplies and to process and assem- 


ble the film. 


University Experts NAMED 


Heading the University of South- 
ern California contingent is Dr. 
Max T. Krone, director of the In- 
stitute of Arts. Dr. Krone, audio- 
visual specialist and authority on 
folk songs, is collecting native mu- 
sic for the sound tracks. Others 
of the U.S.C. group are Robert 
Hall, coordinator of a-v education 
for the Los Angeles County superin- 
tendent of schools and teacher of 
cinematography at the University, 
who is supervising and writing 
scripts; William F. Lowdermilk, di- 
rector, who recently completed an 
agricultural film on the Future 
Farmers of America; John Ray- 
mond, staff technician, cameraman 
and unit manager; and_ Irvin 
Kershner, professional photogra- 
pher and cinema student. Editing 
of the films will be under the direc- 
tion of Assistant Professor Wilbur 
T. Blume. Students from the Mid- 
dle East will narrate the produc- 
tions. 

The U.S.C. group has a truck and 
trailer with 16mm cameras, a gen- 
erator and portable lighting plant. 

Dr. Don Williams, Syracuse Uni- 
versity’s coordinator of a-v serv- 
ices, went overseas ahead of the 
unit and is returning to the Middle 


VACUUMATS 


Business Firms, Libraries, Advertising Com- 
ponies, Film Distributors, etc., Vocuumate 
Corporation offers quick relief for film head- 
aches. 


BY TAKING OVER COMPLETE 

FILM HANDLING PROBLEMS 

@ FULM PROCESSING 

if only o single @ CLEANING 

reel ° 

tie Netto @ REPAIRING 

will serve you @ SHIPPING 
@ STORAGE 


well. Write for 
inf i . 
se — All bookings promptly 
filled. 














VAC MATE CORP. 446 W. 43rd St. NEW YORK 
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East in June. In charge of stateside 
operations is Sol Dworkin. Miss 
Luella V. Snyder is assembling the 
film shot overseas and William F. 
Gelabert is handling shipment of 
supplies. 


ATHENS PERSONNEL IN FIELD 


William Clifford is directing pro- 
duction in the field, with Mrs. Jane 
Clifford assistant director and 
Speight Cooper writing scripts. The 
three are members of the staff of 
the Southern Film Producers Asso- 
ciation of Athens, Ga. Miss Ann 
L. Myer, a-v instructor at Syracuse, 
is business manager with the over- 
seas group. 

Associate producer is Dr. Rich- 
ard D. Lewis, a-v instruction direc- 
tor at Santa Jose (California) Col- 
lege. Frank Fergusen of the Iowa 
State College staff, is a cameraman. 
Richard Kennedy, assistant sound- 
man, is soundman and cameraman 
of the Photographie Sound Service 
at Cornell University. 


150 Overseas Fitm Lisraries 


A large and varied selection of 
films is used in the Department of 
State overseas program, which also 
includes press and publications ac- 
tivities, exchange of students and 
national leaders, libraries and insti- 
tute programs and the “Voice of 
America” radio broadcasts. Of the 
U. S. Foreign Service establish- 
ments some 150 have film libraries, 
which average 300 titles each, some 
up to 750 films, with most of them 
in the language of the country. 

Pictures and projectors are loaned 
free, the films in many instances in 
blocks to private organizations and 
government agencies for use in their 
own programs, such as in those of 
the ministries of health, education 
and agriculture. The mobile units 
of the State Department also show 
the films in isolated rural areas 
overseas. 


Crawleys Make a Fivefold Bid 
To Win Canadian Film Awards 


* Crawley Films has five hats in 
the ring, in the competition for the 
1951 Canadian Film Awards. The 
five (and one is a package of five 
on child development sponsored by 
the McGraw-Hill Book Company) 
include Power of Pennies, made for 
the Dairy Farmers of Canada; The 
Story of Pierre and Marie, spon- 
sored by The Quebec Pulp and 
Paper Safety Association; New- 
foundland (Imperial Oil Limited), 
and Pin High (Seagrams). 
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MERCURY INTERNATIONAL PICTURES, 


1415 Coast Blvd 


CHICAGO: DElaware 7-3934 


Corona Del Mar 


LOS ANGELES: ZEn 


CORONA DEL MAR: HArbor 1212 








AUTOMATIC 


Colorful, ever-changing disploys of 
your product continue en’! y for 
days upon days when you merchandise 
with Selectroslide. For this fully auto- 
matic 2x2 slide projector uses 48 
colorful scenes to tell your story for a 
few cents a day. Best of all, by an 
exclusive process developed by the 
makers of Selectroslide, each slide can 
now be titled, giving information about 
style, model number, price and avail- 
ability of your products, without inter- 
fering with the picture area. 


FOR 
Selling-rraining SPINDLER & SAUPPE 


2201 BEVERLY BOULEVARD 
LOS ANGELES 4, CALIFORNIA 


conventions — displays 
— sales rooms — lobbies. 


Now, heavy equipment can be shown 
actually on the job. Furniture can be 
sold better from an actual room setting, 
glowingly depicted in natural color. 
Any product, no matter how small or 
how large, can be merchandised better 
when projected from economical, easy 
to produce color slides. Whether in a 
display room, a convention gathering, 
or a prospective customer's office, 
Selectroslide con help do a better 
selling job for any product. Write 
now for further information. 
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A NATIONAL DIRECTORY OF 


EASTERN STATES 
* CONNECTICUT ¢ 


Rockwell Film & Projection 
Service, 182 High St., Hartford 5. 


Eastern Film Libraries, 148 Grand 
Street, Waterbury 5. 


© DISTRICT OF COLUMBIA ¢ 


Jam Handy Organization, Inc., 
Transportation Bldg., Washing- 
ton 6. 


The Film Center, 915 12th St. 
N.W., Washington. 


The Walcott-Taylor Company, 
Inc., 501 Mills Bldg., Washing- 
ton, 6, D. C. 


¢ MARYLAND « 


Robert L. Davis, P. O. Box 572, 
Cumberland. 


Howard E. Thompson, Box 204, 
Mt. Airy. 


¢ MASSACHUSETTS « 


Bailey Film Service, 59 Chandler 
Street, Tel. 4-0214, Worcester 8. 


¢ NEW HAMPSHIRE e° 


A. H. Rice €o., Inc., 78 West Cen- 
tral Street, Manchester. 


¢ NEW JERSEY ° 
Slidecraft Co., South Orange, N. J. 
°e NEW YORK « 
Association Films, Inc., 35 West 


45th Street, New York 19. 


Buchan Pictures, 79 Allen St., 


Buffalo. 


Charles J. Giegerich, 42-20 Kis- 
sena Blvd., Flushing. 


Comprehensive Service Co., 245 
W. 55th St., New York 19. 

Council Films, Inc., 50 N. Main 
St., Homer, N. Y. 


Crawford & Immig, Inc., 265 W. 
14th St., New York City 11. 


USE THIS DIRECTORY TO LOCATE THE BEST IN 


The Jam Handy Organization, 
Inc., 1775 Broadway, New York. 


Ken Killian Sd. & Vis. Pats. 
P. O. Box 364 Hempstead, N: Y. 


Mogull, Film and Camera Com- 
pany, 112-114 W. 48th St., New 
York 19. 


Paromel Co., 40-18 Astoria Blvd., 
South, Long Island City 3. 


Jack Patent, 13 East 37th Street, 
New York 16. 


S. O. S. Cinema Supply Corp., 
602 W. 52nd St., New York 19. 


Specialized Sound Products Co., 
551 Fifth Ave., New York 17. 


United Specialists, Inc., Pawling. 


Visual Sciences, 599BS Suffern. 


¢ PENNSYLVANIA e 
Jam Handy Organization, Inc., 
917 Liberty Ave., Pittsburgh 22. 


J. P. Lilley & Son, 277 Boas St., 
Harrisburg. 


Lippincott Pictures, Inc., 4729 
Ludlow St., Philadelphia 39. 

* RHODE ISLAND e 
Westcott, Slade & Balcom Co., 
95-99 Empire St., Providence 3. 
© WEST VIRGINIA ¢ 


Jj. G. Haley, P. 
Charleston 23. 


0. Box 703, 


Pavia; Inc., 427 W. Washington St., 
 Phone’$,5311, Box 6095, Station 
A, Charleston 2. 


United Specialties, 816 W. Vir- 
ginia St., Charleston 2. 

Theatre Service & Supply Co., 
Phone 24043, Box 1389, Hunting- 


ton, 


SOUTHERN STATES 


¢ ALABAMA e 


Stevens Pictures, Inc., 506 Eight- 
eenth St., North, Birmingham. 


¢ FLORIDA ¢ 


Norman Laboratories & Studio, 
Arlington Suburb, Jacksonville. 


Southern Photo and News, 608 
E. LaFayette St., Tampa. 


¢ GEORGIA « 


Colonial Films, 1118 W. Peachtree 
St., N.W., ATwood 7588, Atlanta. 


Stevens Pictures, Inc., 101 Walton 
St., N. W., Atlanta 3. 


* LOUISIANA ¢ 


Stanley Projection Company, 
211% Murray St., Alexandria. 


Stevens Pictures, Inc., 1307 Tu- 
lane Ave., New Orleans. 


Stirling Visual Education Co., 
1052 Florida St., Baton Rouge. 


Delta Visual Service, Inc., 815 
Poydras St., New Orleans 13. 


HarFilms, Inc., 600 Baronne St., 
New Orleans. Since 1915. 


¢ MISSISSIPPI ¢ 


Herschel Smith Company, 119 
Roach St., Jackson 110. 


Jasper Ewing & Sons, 227 5. State 
St., Jackson 2. 


e TENNESSEE ¢ 


Southern Visual Films, 687 
Shrine Bldg., Memphis. 


Tennessee Visual Education 
Service, 416 A. Broad St., Nash- 
ville. 


© VIRGINIA ¢ 


Capitol Film & Radio Co., Inc., 
19 W. Main St., Richmond 20, 


National Film Service, 202 E. 
Cary St., Richmond. 


Tidewater Audio-Visual Center, 
617 W. 35th St., Norfolk 8, Phone 
51371. 


e ARKANSAS e 


Democrat Printing and Litho- 
graphing Co.., Little Rock. 

Grimm-Williams Co., 115 W. 
Sixth Street, Little Rock. 


e ILLINOIS ¢ 


American Film Registry, 24, E. 
Eighth Street, Chicago 5. 

Association Films, Inc., 206 S. 
Michigan Ave., Chicago 5. 


EQUIPMENT 


VISUAL EDUCATION DEALERS 


Jam Handy Organization, Inc., 
230 N. Michigan Ave., Chicago 1. 


Midwest Visual Equipment Co., 
6961.N. Clark St., Chicago 26. 


Swank Motion Pictures, 614 N. 
Skinker Blvd., St. Louis 5, Mo. 


e INDIANA ¢ 


Burke’s Motion Picture Co., 434 
Lincoln Way West, South Bend 5. 


¢ IOWA e 


Pratt Sound Films, Inc., 720 3rd 
Ave., S.E., Cedar Rapids, Iowa. 


Ryan Visual Aids Service, 409-11 
Harrison St., Davenport. 


® KANSAS-MISSOURI ¢ 


Kansas City Sound Service, 1402 
Locust St., Kansas City 6, Mo. 


Erker Bros. Optical Co., 610 
Olive St., St. Louis 1. 


Swank Motion Pictures, 614 N. 
Skinker Blvd., St. Louis 5. 


e MICHIGAN « 


Engleman Visual Education 
Service, 4754-56 Woodward Ave., 
Detroit 1. 


Jam Handy Organization, Inc., 
2821 E. Grand Blvd., Detroit 11. 


Capital Film Service, 224 Abbott 
Road, East Lansing, Michigan. 


¢ MINNESOTA ¢ 


National Camera Exchange, 86 S. 
Sixth St., New Farmers Mechanics 
Bank Bldg., Minneapolis 2. 


¢ OHIO « 


Ralph V. Haile & Associates, 
215 Walnut St., Cincinnati, 


Academy Film Service Inc., 2300 
Payne Ave., Cleveland 14. 


ter Visual Service, Inc., 
13902 Euclid Ave., East Cleveland 
12, Ohio. 


FILMS AND PROJECTION SERVICE 


BUSINESS SCREEN MAGAZINE 

















Fryan Film Service, 3228 Euclid 
Ave., Cleveland 15. 


Sunray Films, Inc., 2108 Payne 
Ave., Cleveland 14. 


Jam Handy Organization, Inc., 
310 Talbott Building, Dayton 2. 








Twyman Films Inc., 400 West 
First Street, Dayton. 


M. H. Martin Company, 50 
Charles Ave., S. E. Massillon. 


LOCAL AUDIO-VISUAL SUPPLIERS 


© OREGON « 


Audio-Visual Supply Company, 
429 S. W. 12th Ave., Beacon 3703, 
Portland 5. 


Moore’s Motion Picture Service, 
306 S. W. Ninth Ave., Portland 5. 


e TEXAS ¢ 


Association Films, Ine., 1915 Live 
Oak St., Dallas 1. 





© WISCONSIN « 


R. H. Flath Company, 2410 N. 3d 
St., Milwaukee 12. 








WESTERN STATES 


¢ CALIFORNIA ¢ 


Donald J. Clausonthue, 1829 N. 
Craig Ave., Altadena. 


Coast Visual Education Co., 5620 
Hollywood Blvd., Hollywood 28. 


Hollywood Camera Exchange, 
1600 N. Cahuenga Blvd., Holly- 
wood 28. 


Jam Handy Organization, Inc., 
7046 Hollywood Blvd., Los An- 
geles 28. 


Ralke Company, 829 S, Flower St., 
Los Angeles 17. 


Spindler & Sauppe, 2201 Beverly 
Blvd., Los Angeles 4. 


Association Films, Inc., 351 Turk 
St., San Francisco 2, 


C. R. Skinner Manufacturing 
Co., 292-294 Turk St., San Fran- 


cisco 2. 


¢ COLORADO « 


Home Movie Sales Agency, 28 E. 
Ninth Ave., Denver 3. 


® OKLAHOMA e 
Vaseco, 2301 Classen, Oklahoma, 
City 6. 


H. O. Davis, 522 N. Broadway, 
Oklahoma City 2. 


Kirkpatrick, Inc., 1634 S. Boston 
Ave., Tulsa 5. 







Audio Video, Inc., 4000 Ross Ave., 
Dallas 4; 1702 Austin Ave., 
Houston. 


George H. Mitchell Co., 712 N. 
Haskell, Dallas 1. 


Capitol Photo Supplies, 2428 
Guadalupe St., Phone 8-5717, 
Austin. 


e UTAH ¢ 


Deseret Book Company, 44 E. So. 
Temple St., Salt Lake City 10. 


CANADA 


Audio-Visual Supply Company, 
Toronto General Trusts Building, 
Winnipeg, Man. 


FOREIGN 





Distribuidora Filmica Venezo- 
lana De 16MM., S.A., Apartado 
706 Caracas, Venezuela, S.A. 





Qualified Dealers Invited 
to Appear in This Listing 
* If you are a specializing audio- 
visual dealer or distributor, you are 
invited to apply for listings in the 


National Directory pages of Bust- | 


NEss ScREEN. A nominal service 
charge is made for each acceptable 
listing. 

Application form sent on request. 
Listings in these pages are subject 
to cancellation if products or serv- 
ices are below the minimum stand- 
ard set by the Editors and reported 
by users in this field. We invite 
reader participation and patronage. 
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equipment on quality pro 
jectors. For radiant pic 
tures ANY projector 


relamp with RADIANT Lamps 


with 





RADIANT LAMP CORPORATION 


tele mmr-siitai 








SCREEN are backed by the manufacturer’s seal of quality and by 
the nationwide family of specializing audio-visual dealers. They 
merit your preferred patronage. 


SALES - SERVICE - RENTALS 
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A BUSINESS SCREEN READER SERVICE 


VOLUME 12 « 
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600 BROROWAY NeW YORK CITY 
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MOTION PICTURE AND TELEVISION 
PRODUCTION EQUIPMENT 
FOR STUDIO OR LOCATION 


COLORTRAN LIGHTING EQUIPMENT 


“750” Watt unit—three spots, one broad, 
stands, converter, cases; equivalent to 3000 

$298.50 
“2000” Watt unit—two three light units, 
stands, converter, case; equivalent to 4000 
watts on less than 20 amps. $180.38 
“5000” Watt unit—two tive light heads, 
stands, converter, case; equivalent to 10,000 
watts on less than 30 amps. $230.00 

Immediate delivery on all units. 

GET COLOR RIGHT WITH COLORTRAN LIGHT. 


ARRIFLEX HEADQUARTERS 

Direct Factory Representatives 
Just imported—new Arriflex 35mm Hand- 
camera, model II, built-in 12 volt motor 
and tachometer, set of three Zeiss T-cali- 
brated lenses, two gear driven 200’ maga- 
zines, sunshade and lightweight metal car- 
rying case. 
Soundproof blimp and synchronous motor 
for use in sound productions. Blimp has 
follow focus device and enables operator to 
use the reflex focusing system with paral- 
lax-free control. 
Tripods and baby tripod with specially de- 
signed head in bayonet mount for Arriflex 
camera. 
All spare gears and parts available, shut- 
ters, mirrors, gate assemblies, motors. 

CAMART CAMERA CAR 

CAMART TV MIKE BOOM ° CAMART TRIPOD 
IT’S HERE —— THE NEW 1951 MART MESSAGE. 

Are you on our mailing list? 


THE CAMERA - MART 


45th 
NEW eens | 


ew oi 
For |émm. Film — 400" to 2000’ Reels 
Protect your films 
Ship in FIBERBILT CASES 


Sold at leading dealers 


Only 
original 
Fiberbilt 














U. S. Photographic Firms Participate 
in International Show at Cologne 


* More pronounced world flavor is assured 
this year’s Cologne INTERNATIONAL PHOTO AND 
Cinema Exuisition (Photokina 1951) as a re- 
sult of contacts new or strengthened, through 
the visits of its director, L. Fritz Gruber, to the 
United States and European centers. 

The fair and exhibition, April 20 to 29, will 
have much more space, with the buildings of 
the Cologne Fair restored to pre-war status, but 
even then will be taxed to meet the demands for 
show-room. The exhibition section will be cen- 
tered in the Staatenhaus, with larger and better 
accommodations than last year, but will over- 
flow to other halls. The fair will spread out 
beyond the ground floors of the three main halls 
to accommodate space reservations, increased up 
to one-half over the 1950 needs. The German 
photographic industry requires so much footage 
to satisfy applications that it is to use part of 
the first floor, most of which is reserved for 
foreign exhibitors. 

The exhibition program is laid out on a five- 
front agenda, to give a wide range of audio- 
visual interests their places in the Photokina 
sun. After an introductory show around the 
theme, “Photography Brings Advantages for 
All,” will come an instructional demonstration 
on “How a Photo Comes into Being.” There 
will be an historical show and a scientific show 
in cooperation with the universities. An inter- 
national presentation of photographic achieve- 
ments will be a climax, with German amateurs 
and trade associations also participating. 

A feature is to be an “Advertising Street of 
Photography,” and the illustrated press also will 
provide a highlight exhibition. 

American participation in the Cologne event 
will be reflected both by exhibitions of indi- 
vidual companies and by a joint display organ- 
ized by the Photographic Manufacturers and 
Distributors Association. 

The Eastman House Museum and the Mu- 
seum of Modern Art in New York will have 
exhibits of the latest developments in the fields. 
The magazine “Popular Photography” will show 
the winning amateurs’ photos from its 1950 
prize contest. The publishers of “U.S. Camera” 
are sending the originals of its Year Book’s 
“best achievements” awards. “Life” Magazine 
also is entered as an exhibitor. 

A special pavilion for the press of the United 
States is planned. 

When Gruber was in America last December 
he was given direct assistance by economic and 
business leaders, the Marshall Plan office and 
the cultural section of the State Department, in 
lining up the scope of the Cologne program and 
in surveying the many spheres of advanced 
photographic technics, 


Critical material shortages make the RAPID- 
seratches from 


Scratched epee ces 


the country attest 








STEREO BINDERS 
SELF-ALIGNING, 
SELF-CENTERING 


STEREO BINDERS 


ALL STEEL — WITH GLASS 





Mounting stereo slides is easy with these 
binders that automatically center and align 
the film. Cadmium piloted frames, with 2 
pieces of clear glass protect against finger- 
prints, dirt, dust. No masks, tape, or tools 
needed. Snap together, and apart for use 
over and over. Fit all populor viewers and 
projectors. 


Alse available in large bulk quantities 
Prices on request 


BRUMBERGER STEREO FILES 
FOR SAFE & HANDY STORAGE 





SOUND RECORDING 


at a reasonable cost 


High fidelity 16 or 35. Quality 

guaranteed. Complete studio and 

laboratory services. Color printing 
and lacquer coating. 


ESCAR 
MOTION PICTURE SERVICE, 


7315 Carnegie Ave., Cleveland 3, Ohio 
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Film Kodachre Negatives. and 
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RAPID FILM TecHmeus wns. 
21 W. 4éth Street, New York 19, 


Saved! 








TEACHERS 
LECTURERS 
DEMONSTRATORS 


No more wooden stick 
pointers! Use the Optical 
Pointer up to 20 ft. from 
POINTER ics 
POSTAGE 
PROJECTS BRIGHT PREPAID $475 


Bright Vee of light clearly points 
out subject matter on screen! 
Bright light! Light weight! Fits 
your hand! Send check or money 
order today! PATENT 


DEALERS INVITED PENDING 


PENBERTHY INSTRUMENT COMPANY 
Dept. 16, 666 Adams St., Seattle 8, Washington 



















VW LES * 
color-correct * prints 
are best 


because... 


Printing lamps used by us are matched to a standard that is 
calibrated by the United States Bureau of Standards, 


which guarantees a constant Kelvin temperature at all times. 


Density changes are necessary to secure the maximum quality 


for each individual scene. In our laboratory these density 






changes are accomplished by an electronically controlled 
shutter in the light beam, similar in action to the iris 


of your camera. This method varies only the amount of light 








and NEVER the color temperature. 


« The ordinary method, used by many other labs, involves 


“light change boards”... employing a series of 





















resistors that vary the brilliancy of the lamp itself... 


mee, 


consequently changing the color temperature of the 
print from scene to scene as much, or more than 


1,000 degrees Kelvin. 


Color duplicating stock requires the correct 
color temperature in printing, just as surely 

as the color film in the camera . . . Top-notch cameramen 
working with color know they must hold the correct color 


temperature of the light source. 


The printing process is just as exacting in its 





requirements as the photographic process. If a 
scene is to be properly duplicated it must be 


printed by a “color-correct” process and . . . 





 - . 


“color-correct * £5 exclusive with 








yron 


the ultimate in 16mm 







*Trade-Mark Exclusive with Byron 


Studios and laboratory: 


1226 Wisconsin Ave., N.W., Washington, D. C. 
Phone Dupont 1800 









What appears on this screen 
is a military secret. 
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